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ObLUKM ycnosua
3a Bb3naraHe Ha NaHMPaHe 1 NO3ULMOHUPaHE Ha
TbProBCKM CbOBLLEHNA B TeNIEBUSUOHHU NPOrpamu,
npopasaHu ot ,,CEMIC XAYC“ 00/

I.  NPEAMET

Yn. 1. (1) Hacroswmte O6WM yCcnoBMA pernameHTUpaT
OTHOLIEHMATA BbB BPb3Ka C Bb3/JaraHeTo Ha NiaHUpaHe U
No3MLMOHMpPaAHE HA TbProBCKM CbOOLLEHUA 33 M3NbYBaHE B
nporpamuTe, MO OTHOLIEHME Ha KOUTO ,CEMN/IC XAYC” 00[,
EMK 204554910 uma npaBo Aa npoaaBa peknamHoO Bpeme 3a
M3NbYBaHE HAa TbProBCKU CcboblieHna B bbarapua (no-gony
06wWo ,,nporpamun’/ nnm ,nporpamara/unu Ha Ceiinc Xayc”).

(2) Hacroswmte O6wM ycnosus ce npuemaTt oT
,CEMNIC XAYC” 00/, EVK 204554910 (no-gony ,,Ceiinc Xayc”).
OTHoweHuATa mexay Ceinnc Xayc v Herosute KAUEHTU -
peknamogaTtenu, peknamHu u megusa areHumm (no-gony obuo
JKnmeHTt” man ,KnmeHtn“) ce yperkpat Bb3 OCHOBa Ha
WHOMBMAYaNEH [0roBop WM HacToAwmute O6wM ycnosua. B
Cnyyalh Ha HecbOoTBETCTBME Mexay HacToAawmte O6wm
YCNOBUA U NPeaBUAEHOTO B MHAMBUAYANHUA OOrOBOpP, MMa
CWa YyroBOPEHOTO B 40roBopa.

(3) B cnyyait ye Kbm gartaTa Ha Bb3/laraHe Ha Ha
KOHKPETEH peKNaMeH MmaTepuan WHOMBUAYaANEeH MUCMEH
porosop He e noanucaH mexay Ceiinc Xayc n KnmeHra, ¢
Bb3/laraHeTo 3a MiaHMpaHe Wu/MAM NO3ULUMOHMpPaHe Ha
CbOTBETHUA PeKnameH matepuan KnneHTwT (peknamogaten
WAW areHums) ce cbrnacaBa M npuvema Hactoawmte O6wm
YCNOBMA M Ce 3a4b/KaBa Aa MM cnassa. [loTBbpaeHaTta oT
ABeTe CTPaHW 3asBKa 3a peKnama - Megms niaaH MMa cunata Ha
CK/OMEH UHAMBUAYANEH [0roBOp mexay cTpaHute (Cewnc
Xayc n KnueHr).

Yn. 2. (1) Hactoawmute O6WM ycnoBus morat ga b6baar
usmeHAHU ot Cennc Xayc enHOCTpaHHO. M3meHeHusATa w
OoNb/HEHUATA Ha ObwMTe ycnosua ce Nyb6MKyBaT Ha cailTa
Ha Celinc Xayc: www.saleshouse.bg

(2) EAHOCTpAHHUTE W3MEHEHUS W AOMbAHEHMA HA
ObwuTte ycnosma no an. 1 wmmaTt peicteue M 06BbBP3BAT
CTPaHUTE NO 3aBapeHU JOrOBOPHU OTHOLLEHMSA, KOraTo:
1. Ceiinc Xayc ysegomu KnueHTta 3a npomeHute B Obwute
ycnosua upes nybAnKyBaHETO MM Ha caita u/uam upes
yBegomneHve 0 KnneHTa no enekTpoHHa nola uaun ypes
LpYr afipec 3a KopecnoHAeHLMA Ha KnmeHTa; n
2. KnneHTbT B 7-4HEBEH CPOK OT Nyb/AMKyBaHETO WM
CbOTBETHO OT YBEAOM/IEHMETO He WU3NpaTM MNUCMEHO
Hecbr/iacme C HanpaBeHUTE NPOMEHMN.

Yn. 3. (1) TbproBckM CbobLLEHNA NO CMUCBHAA HA HacToALWMUTE
06wy ycnoBus ca ayamo-Bu3yasnHM TbProBCKM CbobLeHMA No
CMMCba Ha 3aKoHa 3a pagunoTo u TenesusuaTta (3PT) u morat
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GENERAL TERMS
For assigning of the scheduling and positioning of
commercial communications on the television channels
sold by Sales House OOD

. SUBJECT

Art 1. (1) The present General Terms regulate the relations on
the scheduling and positioning for broadcasting of commerecial
communications on the channels of which Sales House OOD,
UIC 204554910 is entitled to sell advertising time for
broadcasting of commercial communications in Bulgaria
(hereinafter commonly referred to as “channels” or Sales
House’s channel/s).

(2) The present General Terms are adopted by Sales
House OOD, UIC 204554910 (hereinafter referred to as “Sales
House”). The relations between Sales House and its clients —
advertisers, advertising and media agencies (hereinafter
commonly referred to as “Client” or “Clients”) are regulated
on the basis of an individual contract and the present General
Terms. In the event of discrepancies between the present
General Terms and the provisions of the individual contract,
the clauses of the contract shall prevail.

(3) In the event that at the date of assigning of a
particular advertising material an individual written contract
between Sales House and the Client has not been signed, by
assigning of the scheduling and/or plositioning of the
respective advertising material the Client (an advertiser or an
agency) shall acknowledge and accept the present General
Terms and shall undertake the obligation to comply with
them. An advertising order — media plan, which has been
approved by both parties shall have the force of an individual
contract concluded between the parties (Sales House and
Client).

Art. 2. (1) Sales House in entitled to unilaterally amend and/or
supplement the present General Terms. The amendments and
supplements of the General Terms are published on Sales
House’s website: www.saleshouse.bg

(2) The unilateral amendments of the General Terms
specified in para. 1 have an effect and are binding for the
parties to the existing agreements in case that:
1. Sales House informs the Client about the amendments in
the General Terms by publishing them on its website and/or
by notification to the Client sent to Client’s e-mail or to
another Client’s address for correspondence; and
2. The Client within a period of 7 days of the publishing or
notification does not sent a written disagreement with the
amendments.

Art. 3. (1) Commercial communications within the meaning of
the present General Terms shall be audio-visual commercial
communications within the meaning of the Radio and
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[a BK/IIOYBAT PeK/amu, CNOHCOPCTBO (CMOHCOPCKU 3acTaBKM),
Te/eBU3MOHEH Na3ap, NO3ULMOHMPaHe Ha NPOAYKTU, KaKTO U
ApYrv peknamHu dopmu, HesabpaHeHu OT 3aKoHa.

(2) TobproBckM cbObLWEHUA ce NO3UUMOHMPAT 3a
M3bYBaHe No Bb3naraHe Ha KnuveHTa, cbrnacHo ycnoBuATa,
NOCOYEeHN B MHAMBMAYANHUA [OTOBOP M HacToAwmTe O6wm
YCNOBMA,  Cpelly  3aniallaHe Ha  Bb3HArpaxkgeHwe,
onpegeneHo cbobpasHo Tapudarta/ute Ha Ceiinc Xayc,
AeicTealla/v KbM gaTaTta Ha CbriacyBaHe Ha meauaA naaHa 3a
CbOTBETHATa KAMNAHWUA.

(3) KnueHTbT NpesocTass Ha Celinc Xayc peknamHuTe
maTepuann 3a M3NbYBAHE B rOTOB BMA, WU3FOTBEHM CMOpes,
M3UCKBAHMATA Ha WHAMBMAYaNHUA [0OrOBOpP, HACTOALLUTE
06wy ycnoBmuA MU TEXHUYECKUTE M3UCKBAHMA, MOCOYEHU OT
Celinc Xayc 3a cboTBeTHaTa/UTe nporpama/u.

(4) HeTeH 6loaKeT No cmucbAa Ha HacToAwMTe O6LM
YCNIOBUA N UHAMBUAYANHUTE AOTOBOPU € CymaTa, ePpeKkTUBHO
M3pasxofBaHa (3annaTeHa) OT K/AMEHTa 33 M3/byBaHe Ha
TbProBCKM CbobLLEHMA B NpOrpamuTte, cieg, HauncaasaHe Ha
OTCTbMKUTE U Npean HauncnasaHe Ha A4C.

Il. BDB3NATAHE, NO3MUUOHUPAHE U U3/TbYBAHE

Yn.4. (1) Ceiinc Xayc npegnara Bb3MOXKHOCT 33
No3MLUMOHMPAHE HA TbProBCKM CbOOLEHUA B OTAENHWUTE
Nporpamu, KakTo 1 B NAaKeTU oT Nporpamu.

(2) TB kaHanute n Connected TV no cmucbaa Ha
MonuTtnkaTa 3a npogakbu Ha Celnc Xayc 3a CbOTBETHaTa
rogvHa, Llie BK/OYBAT TeNEeBM3MOHHM nporpamu (,TB
KaHann") n HenMHeHW ayamo-BusyanHu meguinHun yeayrm (no
3anBKa) u apyr Connected TV uHBeHTap - OTT anauKauuu u
YCAYru, [OCTBINHN Ype3 MHTEPHET-CBbp3aHa TeseBn3uns (06Lwo
»Connected TV”), unato peknama Ceinc Xayc uma npaso aa
npeanara 3a CbOTBETHATA KaNieHAapHa roAnHa, BKAKOUYUTENHO
n HoBM TB KaHanu n Connected TV ycnyru, B cnydai, Ye TakmBa
6baat fobaBeHn B pamKuTe Ha rogmHata. Hactoawmrte O6wm
YCNOBUA Cce npwuaarat CbOTBETHO W MO OTHOLWEHWE Ha
Connected TV ycnyruTte, ¢ U3KAOYEHME Ha Y. 5.

(3) Nonutukata 3a npogaxbm Ha Celinc Xayc e
HepaszesiHa YacT oT HacToAwmTe O6LWwu ycnosus.

Yn. 5. (1) Ceiinc Xayc npogasa peknamHoO Bpeme Ha 6asa
eAMHWYHA LieHa Ha u3nbyBaHe, 6e3 rapaHuma Ha PEUTUHT UK
Ha npuHUMNA Ha 06BbP33aHOCT Ha LUeHata cbc 100%
rapaHTMpPaHW PenTUMHT TOYKM 33 LiesIeBUTe rpynu, KOWUTo ca
usbpoeHn B [onuTMKaTa 33 Npofarbu 3a CbOTBETHATa
roavHa. FapaHTUpPaHeTO Ha PEeNTUMHI TOYKM e Ha 6asa obuy
KpaeH 6poli 3afBEHWN PEUTUHT TOUKM Ha KaMNaHUA 33 eaunH U
Cbll, MPOAYKT, yCAyra UAN MapKa B Nporpamute, B KOUTO €
3aABeHa peKsiama, Npu KOeTo Te ce KOMMEeHCUPAT B3aUMHO.

(2) AnvHes 1 Ha TO3M 4neH He ce npunara 3a
nporpamuTe, KOMTO He Ca BKAOYEHW B NMUUMbAMETPUYHUTE
CUCTEMM, aKO MMa TaKuMBa.
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Television Act (RTA) and they shall include advertisements,
sponsorship  (sponsors  tags), teleshopping, product
placement, as well as other advertising forms that are not
contrary to the applicable law.

(2) Commercial communications shall be positioned
for broadcasting upon assignment by the Client in accordance
with the terms set by the individual contract and the present
General Terms, and against payment of a remuneration
specified in the Sales House’s Rate card/s effective at the date
on which the media plan of the relevant campaign has been
agreed upon.

(3) The Client shall submit to Sales House the
advertising materials ready for broadcasting and prepared in
accordance with the requirements of the individual contract,
the present General Terms and the technical requirements
specified by Sales House for the respective channels/s.

(4) Net budget within the meaning of the present
General Terms and the individual contracts shall be the
amount effectively spent (paid) by the client for broadcasting
of commercial communications on the channels after applying
the discounts and before charging VAT.

Il ASSIGNING, POSITIONING AND BROADCASTING

Art. 4. (1) Sales House offers positioning of commercial
communications on a separate channel, as well as on bundles
of channels.

(2) The TV Channels and Connected TV as per the TSH
Sales Policy shall include those television channels (“TV
Channels”) and non-linear audio-visual media services
(on-demand) and Connected TV inventory, including OTT
applications and services accessible on internet-connected
televisions (collectively “Connected TV”), for which Sales
House is authorized to sell advertising in Bulgaria for the
relevant calendar year, including TV channels and Connected
TV services added during the year. These General Terms shall
apply accordingly to Connected TV services, except for Article
5.

(3) The Sales Policy of Sales House shall be an integral
part of the present General Terms.

Art. 5. (1) Sales House sells advertising time on the principle of
price commitment for a single spot with no rating guarantee
or with 100% guaranteed rating points for the target groups,
listed in the TSH Sales Policy for the respective year. The
guarantee of rating points is based on the total final number
of ordered rating points of a campaign of one and the same
product, service, or trademark on the channels ordered,
whereas these shall be mutually compensated.

(2) Para. 1 of this Article does not apply to channels
which are not included in people-metric systems, if there is
such.
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(3) FapaHumATa Ha PEWTUHr TOYKM € B cuna camo
Korato Ceinc Xayc M3BbpLUBa AETAWNHOTO NAAHUPAHE MO AHMU,
4YacoBM MOACK U NPOrpamm.

(4) AocturaHe Ha KayecTBeHM NapameTpu KaTo
PEATUHT TOYKK B Mpanm-Tanm, npedepeHumanHn NonLmm u
Ap., ce oTyuTaT Ha 6asza 3asBeHU/NNAaTEHU PENTUHT TOYKM
CbrnacHo NojafeHuTe meams nNaaHose.

(5) B cnyyaute, KoraTo onpegeneHa pekaamHa
KaMnaHWsA O0CTUra NnoBeye MW NO-MafKo OT NaHMpaHUTe
penTuHr Toukn, Celinc Xayc Mma npaBo Aa NpemaxHe uau
CbOTBETHO [Ja [06aBM WM31bUYBAHUA KaTo cbbaogaBa 3a
TOYHOTO M3NbAHEHME Ha 3afABEHWUTE PEUTUHI TOYKM MO
KamnaHuaTa. KomneHcaumm 3a HeJOCTUIHATU PEUTUHT TOUKM
ce NpaBAT Ype3 KOMMEHCAaTOPHU U3NBbYBAHMA B PaMKUTE Ha
peKnamHaTa KaMnaHuA Ha eAuH U Cbll, NPOAYKT, ycayra unm
MapKa. KpasaT Ha KamnaHuATa ce cbobuiaBa Ha Celnc Xayc Kbm
MOMEHTA Ha 33aABABAHETO 1, B ClyYall e e NoAaAeHa Ha YacTu
M KOraTo M3/iM3a M3BbH KaneHgapeH meceu. B cnyyait Ha
HefO0CTaBEHU PEUTUMHT TOYKM (MO CMUCBHAA Ha an. 1 Ha To3u
UNIeH) cnea Kpas Ha KamnaHuaTa:

1. Npu HeMsNbAHEHUE HA 3aABEHUTE PEUTUHT TOUKU KIMEHTBT
3annawa Ha Celnc Xayc nb/HaTa CTOMHOCT Ha NfaHa, a
pasnuKaTa Cce KOMMNEHCMpa B C/nedgallaTa  KamrmaHwuA.
KnveHTsT wWwe 6bae KOMMEHCUMpaH 3a He AOCTUrHaTUTe
PENTUHT TOUKM Ype3 KOMNEHCATOPHU U3TbYBaHUA NO peaa Ha
TO3M UNeH;

2. TMpexBbpnsAHETO HAa HeAOCTaBEHU PEWTUHF TOUKM 3a
KaMnaHWA Ha ApYyr NPOAYKT, ycayra WAM MapKa Ha Cblums
KnnMeHT e Bb3MOXKHO, KOraTo [0 Kpas Ha roguvHarta He ce
npeaswKaa peknama Ha MNpoAayKTa, ycnyrata MaM MapKaTta,
noanexalla Ha KOMMeHcupaHe. KomneHcaTopHute
M3NbYBAHUA ce no3uumoHupart ot Celinc Xayc.

3. B cnyyait, ye KNMeHTBLT HAMa Ja MMa KamMnaHuM A0 Kpas Ha
rofvMHaTa, HefOCTaBEHUTE PEUTUMHT TOYKM MoraT ga 6baar
M3MN0/3BaHW B pPAMKUTE HA MNbPBOTO TpMUMeceume OT
cneppallaTta KafeHJapHa roamHa.

(6) B cnyyait 4e KamnaHUUTE [OCTUIHAT MoOBeYe
aKTya/IHU PEUTUHT TOYKM OT TE3M, KOUTO Ca 3aABEHU, K/IMEHTHT
Ob/XKM  3annallaHe Ha  AOMBAHUTENHO  aKYMy/upaHuTe
PENTUHT TOYKM B NPEU3MbIAHEHWE HA Meaua naaHa. MNpu Hag
12% npeusnbaHeHWe Ha nnaHa KAveHTbT He AbaXu
3annaLlaHe Ha ONBAHUTE/IHO aKYMYIMPAHUTE PEUTUHT TOUKM
Haa 12% npensnbaHeHue.

(7) FrapaHTMpaHuUTe M AOCTaBEHUTE PEUTUHT TOUKM MO
TO3M uneH uWwe 6baaT onpeaensiHU crnopes AaHHUTE Ha
nuuNbAMeTpUYHaTa/uTe cuctema/u, Kouto Celinc  Xayc
M3n0/13Ba. PEATUHT TOUKUTE LLEe BKIOYAT U PEUTUHT TOUKUTE,
reHepupaHn OT OTNOXKEHO rnegaHe (time shifting uau delayed
viewing), KakTO W rnegaemocTTa Ha rocTuTe, CblacHO
[JaHHUTE Ha Ta3u/Te3n NUNbAMETPUYHa/M cuctema/w.

(8) PeknamHute cboblieHus/6nokoBe, KoOUTO ca
OTYETEHU OT NUNANBAMETPUYHATA CUCTEMA C HY/IEB PENTUHT LLe
ce npMemaT U U34UCAABAT C FTeHepUpPaHN PernTUHr Toukm 0.01
3a CbOTBETHATa Lenesa rpyna. Kato antepHatnea KaneHTsT
MOXe aa u3bepe ga 3annati pukcmpaHa ueHa ot 1 ne./ 0.51
eBpo 6e3 AAC 3a 30“ nsnbysaHe. 3a AbAKUHN PA3NIUYHM OT
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(3) The guarantee for rating points shall only apply
when Says House runs the detailed day, time zones and
channels planning.

(4) Delivery of qualitative parameters like rating
points in Prime Time, preferential positioning, etc. shall be
calculated based on the ordered/paid rating points in the
media plans.

(5) In the cases, where a given campaign has achieved
more or less of the planned target rating points, Sales House
shall be entitled to remove or add, respectively, additional
broadcasts in order to reach the ordered rating points for the
campaign. Any deficiency in rating points shall be
compensated by compensation broadcasts within the
advertising campaign of one and the same product service or
trademark. The end of the campaign shall be reported to Sales
House at the time of its assignment in case it is submitted in
parts and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning of para.
1 of the present article) after the end of the campaign:

1. In case of underdelivery of the ordered rating points, the
Client pays the total amount for the campaign and the
difference between the planned and the actually delivered
rating points is compensated within the next campaign. The
Client shall be compensated for the undelivered rating points
in accordance with this Article by compensation broadcasts;
2. Undelivered rating points could possibly be transferred to a
campaign of a different product, service or trademark of the
same Client only when until the end of the year no other
advertisement of the product, service or trademark which is
to be compensated is planned. The compensation broadcasts
are positioned by Sales House.

3. In case the Client has no campaigns till the end of the year,
the undelivered rating points can be used in the first quarter
of the next calendar year.

(6) If the delivered rating points are higher than the
ordered ones, the Client shall owe payment of the additionally
accumulated rating points above the ordered amount as per
the media plan. If the overdelivery is higher than 12%, the
Client shall not owe payment for the rating points above 12%
overdelivery.

(7) The guaranteed and delivered rating points as
per this Article shall be determined based on the data
measured by the people-metric system/s that Sales House
uses. The rating points shall include the rating points,
generated by the time shifting (or delayed viewing) and guest
viewing, according to the reports of this/these people-metric
system/s.

(8) Advertising spots/blocks that are reported by the
people-metric system with zero rating will be deemed and
calculated with generated rating points 0.01 for the respective
target group. As an alternative, the Client can pay a fixed price
of 1 BGN/ 0.51 EUR w/o VAT for a 30” spot. For different
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30“ ce npwnarat KoepuumeHtute oT [MoAuTMKaTa 3a
npofagkbu Ha Ceinc Xayc. HUMKakBM apyru KoepuumeHTm
n/unn otctbnkM oT [onuTuKaTa 3a nNpogaxkbu He ce
HauyucnAgar.

3anaBaABaHe

Yn. 6. 3a 3aaBABaHe Ha peknama KAneHTHLT ce 3aa4b/KaBa Aa
nsnonsea obpasew/dopmynap 3a 3anssasaHe Ha Ceitnic Xayc.

Meaua nnaH

Yn.7. (1) ToproBckute CcbobleHMA ce naaHuMpat W
no3nuMoHMpaT B NporpamaTa/nporpamute Ha Ceiinc Xayc 3a
TAXHOTO M3nbyBaHe B bbarapusa cnopen npensapuTenHo
04,06peH OT cTpaHUTe Meamsa nNnaH. Meaua NaaHbT onpeaens:
HaMMEHOBaHMETO Ha KamnaHuaTa/uuTe, NPOLBLANKUTENHOCT
Ha KamnaHuATa (BKA. HayanHa M KpaiHa AaTa), Ab/MKMHA Ha
maTepuanntTe 3a WU3NbYBaAHe, oOTAenHuTe TB  KaHanw,
BK/IIOYEHWN B MeAMA NnaHa, pasnpegeneHue B/m3sbH Mpaiim-
Talm, rapaHTUPaHKU PENUTUHT TOYKM UK BPOM M3NBYBAHUSA 33
KamnaHuu 6e3 rapaHuma Ha PenuTUHI, LEHU U MPUNOKUMMU
OTCTBMKM, AaKO MMa TaKMBA U APYrM YCOBUA HA M3NbYBAHE.
CbrnacyBaHuTe Mexay CTpaHUTEe meguA nNaaHoBe ca
HepasgesiHa 4acT OT MHAUBUAYAIHUA AOTOBOP.

(2) NpeanoxeHve 3a megus NaaH ce U3roTes OT
KAWeHTa (peknamogaten unm areHums) no obpased, Ha Celinc
Xayc v ce npunara nNpu 3aABABAHETO Ha peKfama wuan ce
usrotea oT Cennc Xayc Bb3 OCHOBA Ha WHAMBUAYANHWA
porosop. [pun U3roTBAHETO Ha MeAMa MNAH  KAWMEHTbT
(peknamogaten wauM  areHums) cnegBa  Aa  cnassa
[OroBOPEHOTO pa3npegeneHve no KaHaau. Cennc Xayc He
HOCK OTFOBOPHOCT 3@ HEAOCTUIHATM NAapaMeTpu Mo A0roBop
Npu HapylweHWe Ha [OroBOPEHOTO pasnpeaeneHne no
KaHanu. MNoTBbpKAaBAHETO Ha MeAMA NaaHa OT CTpaHa Ha
Ceiinc Xayc ce m3BbplBa OT cayxuten Ha Cennc Xayc no
€/1IeKTPOHEH NbT HA e/1IeKTPOHHATa NoLLLA 32 KOPEeCNOHAEHUMA.

(3) 3amBsBaHETO Ha M31bYBAHETO HA KOHKPETHO
TbProBCKO CbObLLLEHME Ce M3BBPLLBA OT K/IMEHTA C U3MNpaLlaHe
Ha MeAMeH nNnaH B CPOKOBeTe, NocoveHu B MpunoxeHue 1.
Mpu HecnasBaHe Ha TO3M CPOK Ce Npwuaara AoNbAHUTENHATa
TaKCa 33 EKCMpecHo 3aABfABaHE HA Cxema, onpeneneHa
cbrnacHo MonuTmKata 3a npoaarkbum Ha Ceinc Xayc.

(4) B cnyyai ye Ceinc Xayc HMa Bb3MOMKHOCT 43
peanusmnpa 3asBKaTa TaKa, KAKTO € HanpaBeHa OT K/MEHTa
(peknamogaten wnu areHuma), Cennc Xayc wmsnpawa Ha
peKknamopaTtena UAM areHumMAaTa CBOETO MNpea/ioXKeHue, 3a
op06peHue. Jluncata Ha NUCMEH OTrOBOP B CPOK A0 eANH AeH
OT MoJly4aBaHe Ha NPeAJ/IOKEHMETO Ce CYMTa 338 MbAYAINBO
cbrnacue c npeanoxeHmerto Ha Cennc Xayc.

(5) M3npawaHeTo Ha npeanoXKeHneTo,
CbrnacyBaHeTo M NOTBbPXKAABAHETO Ha MeaMA NnaHa ce
M3BBPLUBAT NO E/IEKTPOHEH MbT, KATO €/IEKTPOHEH AOKYMEHT,
Nno eNeKTPOHHA NoLLa, CbrAacHo Ya. 12 no-gony.
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lengths, the lenth coefficients in the Sales Policy are applied.
No other coefficients and/or discounts are applied.

Ordering

Art. 6 The Client shall use Sales
template/form to request advertising.

House’s ordering

Media plan

Art. 7. (1) Commercial communications are scheduled and
positioned on Sales House’s channel/s for their broadcasting
in Bulgaria in accordance with a media plan coordinated by the
parties in advance. The media plan shall specify: the name/s
of the campaign/s, the duration of the campaign(incl. the start
and end date), the material/s duration/s, the TV channels
included in the media plan, the distribution in/outside Prime
Time, the guaranteed rating points or number of airings for the
campaigns without guaranteed rating points, the prices and
the discounts, if any, as well as any other broadcasting
conditions. The media plans agreed by both parties shall be an
integral part of the individual contract.

(2) An offer for a media plan is prepared by the client
(an advertiser or an agency) according to Sales House's
template and attached when the advertisement is ordered, or
it is prepared by Sales House on the grounds of the individual
contract. When submitting the media plan, the Client should
keep the negotiated channels distribution. In case the
distribution is not kept, Sales House is not responsible for
delivering deal parameters. The confirmation of the media
plan by Sales House is made by a Sales House’s employee via
electronic means on the e-mail for correspondence.

(3) The order for broadcasting of a particular
commercial communication is placed by the client by sending
a media plan within the terms specified in Appendix 1. In case
of failure to comply with this term an additional fee for express
ordering of a scheme is charged in accordance with Sales
House’s Sales Policy.

(4) In case Sales House is unable to execute the order
as it has been placed by the client (an advertiser or an agency),
Sales House shall send its proposal to the advertiser or the
agency for approval. The lack of written response within one
day as of receiving the proposal shall be considered a silent
approval and consent with Sales House’s proposal.

(5) Sending the proposal, coordination and approval
of the media plan shall be done electronically, as electronic
documents on e-mail, in accordance with Art. 12 below.
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(6) KnneHTbT MoXKe fa HanpaBW UCKaHe 33 OTMAHA Ha
M3NBbYBAHMA  HAW-KbCHO B  CPOKOBETE, TMOCOYEHU B
MpunoxeHve 1 npegu AataTa Ha U3NbYBAHE, onpefesieHa B
CbrnacysaHua meama nnaH. Npu HecnassaHe Ha TO3M CPOK ce
npunara AONb/AHUTENHATA TaKca 3a eKcrpecHa OTMAHa Ha
CXema, onpefesnieHa cbraacHo lNonutukaTa 3a npofarKom Ha
Ceitnc Xayc.

Yn. 8. MpomeHn B MeaUMHNA NNaH, Ab/KALLWM Ce Ha MPOMEHMU
B NpOrpamHaTta CXema Ha nporpamuTe, moraT ga 6baar
npaseHu No BcAKo Bpeme oT Cernc Xayc. Mpn Bb3MOMKHOCT
NPOMEHUTE Ce CbINacyBaT C PpeKNamoaaTena uanm areHumaTa.

Yn. 9. (1) PeknamHuTe 610KOBE, KOUTO Ce CBBP3BAT C JALEHO
npegasaHe, ca TO3W Npean CamoTO MpedaBaHe U BCWMYKM,
KOWTO ro NPeKbCBaT.

(2) PeknamopaTenaT UM areHUMATa MOXKe Aa NOCOYM
B 3anBKaTa XesnaH peknameH 610K u/uau nosuuua B 610K,
KaTo B TO3M C/AyYyail 3aniawa CboOTBETHATa HaALUEHKa,
onpeaeneHa cbrnacHo lMNonutukaTta 3a npogaxkbu Ha Ceinc
Xayc.
Yn. 10. Cennc Xayc No3nUMOHMPA 3a U3NbYBaHE TbProBCKUTE
CbobLLEeHNA B MNpOrpamuTe, CNopes CbrAacyBaHUA MeXAay
CTpaHUTEe MeaMA nNAaH W JOKOJIKOTO  CbobLLeHWeTo
CbOTBETCTBA HAa TEXHUYECKUTE N3MUCKBaAHMA Ha Celnc Xayc u Ha
OeMCTBaLLLOTO 3aKOHOA4ATENCTBO.

PeknamHu martepuanm

Yn. 11. (1) PeknamuHute MmaTepuanu ce nNpPefocTaBaAT oOT
KAneHTa (peknamogaten unam areHums) Ha Celinc Xayc B
cpokoBeTe, nocoyeHu B MpunoxeHne N2 1 KaTto rotos ayauo-
BM3yasieH 3anuc nog, dopmata Ha ¢aiin No eNnekTPoHeH MbT
BbB POPMAT U C Ka4ecTBO, KOETO OTFrOBapA Ha TEXHUYECKUTE
W3UCKBaHMWA, onucaHu B MpunoxeHwue 2.

(2) FoToBMAT dalin ce Kausa B cucTtemata Ha AdStream
CNPAMO WHAMBUAYANHWUA OOrOBOP Ha KnueHTta ¢ AdStream.
Clock HomepbT Ha ¢alina cnepBa ga CbBnaga ¢ Homepa,
nogaaeH B meama nnaHa. B cnyyait Ha 3amsAHa ¢ HOB KAun, TOM
OTHOBO Ce KayBa B CUCTEMATA, C HOB HOMEpP M Ce MycKa
yBEOOM/IEHME MO eNeKTPOoHHa nowa. KaneHTbT M3MCcKBa
noTebpKaeHne ot Ceinc Xayc 3a 3amaHata. Mpu amncaTa Ha
TakoBa, Cennc Xayc He HOCM OTFOBOPHOCT 3a AOMyCHaTw
rpeLUKu.

(3) Celinc Xayc He HOCM OTFOBOPHOCT 33 HETOYHO
M3MbAHEHME NPU U3TBbYBAHE HA TbPrOBCKM CbOOLLEHMSA, aKO
He e NoAafeH TOYHMA KAUM, He ca CNa3eHU U3MCKBAHMATA NO
an. 2 nam nocoyeHata UHPOpPMaLMA e HeBAPHA, HETOYHa,
Henb/Ha n/unmn e Haanue aybanpaHe Ha Homepa Ha daitnose
C NpeaxofHu 3as8BKK, UK M306LLO IMNCBA NOCOYEH HOMEP Ha
KAUNa, UAKn B Apyrn Nofo6HU cayyau.

ENneKTpoOHHa KOopecnoHAeHuus
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(6) The client is entitled to cancel the broadcastings
within the terms specified in Appendix 1 before the date of
broadcasting specified in the coordinated media plan. Failure
to comply with this term shall be subject to additional fee for
express cancellation of a scheme, charged in accordance with
Sales House's Sales Policy.

Art. 8. Sales House shall be entitled to change the media plan
at any time if this is due to any changes in the channels’
programming schedule. If possible, the changes shall be
coordinated with the advertiser or the agency.

Art. 9. (1) Commercial breaks associated with a particular
program are those preceding the program and those
interrupting the program.

(2) The advertiser or the agency can indicate in their
orders preferred advertisement block and/or a position in a
block, in which case an additional fee shall be due in
accordance with Sales House’s Sales Policy.

Art. 10. Sales House positions the commercial
communications for broadcasting on the channels in
accordance with the media plan coordinated between the
parties, provided that the communications comply with Sales
House’s technical requirements and the applicable legislation.

Advertising materials

Art. 11. The advertising materials are submitted by the client
(an advertiser or an agency) to Sales House within the terms
specified in Appendix 1 in electronic format, in the form of
completed audio-visual records as a file, in a format and
quality that comply with the technical requirements specified
in Appendix 2.

(2) The file ready for broadcasting is uploaded in the
AdStream system according to the individual contract of each
client with them. The file clock number should match the
number indicated in the media plan. In case of substitution
with a new spot, the latter is also uploaded in AdStream
system with a new clock number, and a notification is sent via
e-mail. The client requires Sale House’s confirmation of the
replacement. Sales House is not liable for any mistakes that
may occur in case of lack of such confirmation.

(3) Sales House shall not be liable for improper
performance in broadcasting of commercial communications
in case that a wrong spot has been submitted, or the
requirements in para. 2 have not been met, or the information
provided is untrue, inaccurate or incomplete, and/or in case
that there is a repetition of clock numbers with previous
orders, or if the specified clock number of the spot is missing,
as well as in other similar cases.

Electronic correspondence
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Yn. 12. (1) MNpn cKNOYBAHETO Ha WMHAMBUAYANEH 4OroBop
CTpaHuUTe onpeaenaT enekTpoHHa nowa (e-mail) 3a
KOPECNOHAEHUMA W /MLE 3@ KOHTAKT BbB Bpb3Ka C
M3MbJHEHWETO Ha AOroBOpa.

(2) CtpaHuTe ce cbrnacaeart, Ye BCUYKM LEUCTBUA NO
npuemaHe, u3npallaHe M CbXpaHEHWEe Ha 3aABKWU, Meaus
nnaHoBe, cepTudmKaTh U Apyra UHGOPMaLMA U SOKYMEHTH 33
M3NbYBaHE Ha TbProBCKUTE CbODLEHMA M CBbp3aHaTa C TAX
KOPECNOHAEHUMA U YBEAOM/EHWUA,  BKAOYUTENHO WU
u3npaliaHe Ha U3MEHEHUA U AOMbJHEHME HA HAacToAlUTe
O6bwy ycnosua, Tapudu w dakTypu, morat ga 6baar
M3BbPLIBAHM MO ENeKTPOHEH NbT KaTO E/IEKTPOHHMU
[OKYMEHTM MO CMUCHA Ha 3aKOHa 33 e/IeKTPOHHUA LOKYMEHT
W eneKkTPoHHWUTE yaocTtoBeputenHu ycayrm (3EAEYY), upes
NOCOYEHUTE B UHAMBUAYANHUA AOTOBOP €/1eKTPOHHM MOLUM.
CTpaHuTe ce cbrnacaeaT, Ye ako MNUCMOTO/eNeKTPOHHOTO
U3AB/NIEHME e NPOU3MA3/0 OT eNeKTPOHHATa MNoLa Ha AuLe 3a
KOHTAKT Ha HAKOA OT CTPaHWTE, TO MUCMOTO CbC CUTYPHOCT
CbAbprKa  Ba/MAHO  M3NpaTeHO  BOJeM3ABleHWE  OT
CbOTBETHATA CTPaHa No A0rosopa.

(3) EnekTpoHHOTO 13ABAEHME CE CYMTA 3a MONYYEHO C

nocTbnBaHeTo My B  nNocoyeHata OT  agpecaTa
nHdopmaLMoHHa cucTema (e-mail 3a KopecnoHaeHUMS).
(4) nMoTebpxaaBaHe Ha  MO/Jy4YaBaHETO  Ha

€/1eKTPOHHO U3AB/IEHMNE He e HeOobX0AMMO, 32 Aa Ce CMATA, Ye
€ NoJly4eHo OT afpecaTa, OCBEH aKO CTPaHWUTEe ca YroBOpPUAU
W3PUYHO APYro B MHAMBWUAYANHUA AOrOBOP.

(5) OTHOCHO BpemeTo M MACTOTO Ha NoJlydyaBaHe U
u3npawaHe Ha eNeKTPOHHOTO W3fAB/JeHMe ce npuaaraT
pasnopenbute Ha 3EAEYY.

Yn. 13. Cerinc Xayc nybnaukyBa Ha CBOSI MHTEPHET CaWT
obpasumte/dopmynspute 3a AOKYMEHTM Mo Te3au O6Lm
yCNoBMUSA.

CeptuduKart. Peknamauum

Yn. 14. (1) Ceinnc Xayc u3npawa Ha areHuuATa MUAu
peknamopatensa cepTudmKaT 3a U3NbYBAHETO HA KOHKPETHaTa
KamnaHua B nporpamata/ute. CeptnduKaTtbT ce M3npawa no
€/IeKTPOHEH NbT, MO eNeKTPOHHA NOoLLA B CPOK A0 15 paboTHM
[OHV Cnef, Kpas Ha KamnaHuAaTa.

(2) B cnyyalt ye areHUMATa UKW PEKNAMOLATENAT He
Ca CblacHW C M343aLeHuA cepTUdMKaT, Te OTnpaBAT
Bb3paxeHme fo Ceinc Xayc B cpoK 4o 7 paboTHW AHW OT
n3gaBaHeTo Ha cepTudumKaTa. B cnyyalh 4e B NOCOYEHMA CPOK
HEe MOCTbMAT MUCMEHU BbB3PANKEHUA OT areHUMATa UK
peknamogatens, cepTMPMKaTLT ce CYMTa 3a U3LA0 NpueT be3
Bb3parKeHuA.

(3) Npu npeteHumn Ha KnueHTta, crnop wau
HecbrnacMe OTHOCHO M31bYBAHETO Ha TbProBCKO CbobLLEHME,
CTpaHMTe paspellaBaT crnopa Ha 6asa AaHHWUTe OT TpaduK
cuctemaTa Ha Ceiinc Xayc.
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Art. 12 (1) Upon signing of an individual contract, the parties
specify e-mail addresses for correspondence as well as contact
person in relation to the execution of the contract.

(2) The parties agree that receiving, sending and
storing of orders, media plans, certificates and any other
information and documents for broadcasting of commercial
communications, as well as the related correspondence and
notifications, including also sending of amendments and
supplements to the present General Terms, rate cards and
invoices, can be done electronically as electronic documents
within the meaning of the Electronic Document and Electronic
Trust Services Act (EDETSA) via the e-mails specified in the
individual contract. The parties agree that if a letter/electronic
statement is sent from the e-mail of a party’s contact person,
such letter always contains a validly sent statement of the
respective party to the contract.

(3) The electronic statement is considered received
upon its reception into the information system (e-mail for
correspondence) specified by the addressee.

(4) A confirmation of the receipt of the electronic
statement is not be required for it to be deemed received by
the addressee unless the parties have explicitly agreed
otherwise in the individual contract.

(5) The provisions of EDETSA apply with regard to the
time and the place of receiving and sending the electronic
statement, the provisions of EDETSA shall apply.

Art. 13. Sales House shall publish on its website the
samples/forms of the documents provided under these
General Terms.

Certificate. Claims

Art. 14. (1) Sales House sends the agency or the advertiser a
certificate of broadcasting the particular campaign on the
channel/s. The certificate is sent electronically, by e-mail,
within 15 working days after the end of the campaign.

(2) If the agency or advertiser disagree with the issued
certificate, they shall send statement of objection to Sales
House within 7 working days after the issue of the certificate.
In the absence of written objections from the agency or
advertiser within the specified term, the certificate shall be
deemed to be fully accepted without any objections.

(3) In the event of the Client’s claim, dispute or
disagreement in relation to the broadcasting of a commercial
communication, the parties shall settle the dispute on the
basis of the data of Sales House’s traffic system.
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Bb3naraHe

Yn. 15. (1) Bcekn peknamogaTen nma npaBoTo Aa M3No/a3Ba
NocpefHNYEeCTBOTO HA  areHuusa,  BK/AKOUYUTENHO  NpU
CK/IIOYBAHETO U U3NDBJAHEHUETO Ha MHAUBUAYANEH AOrOBOP U
BbB Bpb3Ka C NNaHMPAHETO, Bb3/1araHETO, NO3ULUOHMPAHETO
M M3/TbYBAHETO Ha TbPrOBCKUTE CbODLLLEHNA B NPOrpammTe U C
TAXHOTO 3an/aLLaHe Ha Ceinc Xayc.

(2) Ceiinc Xayc He [Ob/XKuM
Bb3HarpaxaeHue Ha areHuuuTe.

(3) B cnyyali ye cTpaHM NO UHAMBUAYANHUA AOTOBOP
Ca peKnamogaten U areHuuaA, peknamoaaTenaT u areHumaATa
Ca CONNZAPHO OTFOBOPHM 3a NALLAHUATA NO A0roBopa.

3annawaHe wuaun

. U3SNCKBAHUA KbM CbAbPHAHUETO HA

TbPTOBCKMUTE CbOBLLEHNA. OTTOBOPHOCT

Yn. 16. (1) Peknamopatenatr W areHumaTa noemat
334b/IPKEHMETO U FrapaHTMPAT NO OTHOLIEHME Ha TbProBCKUTE
CbobLEHNA U ApYrM peknamHu dopmu (06Wo ,peKNamHM
maTepuann”), KOUTO Bb3NaraT 3a U3bYBaHE, Ye:

1. Ca n3paboTeHn B CbOTBETCTBME CbC 3aKOHa 33 PaaMoTO U
TenesmsuaTa (3PT), 3aKOHa 33 aBTOPCKOTO MNPaBO M CPOAHUTE
My npasa (3AMCHM), 3akoHa 33 Mapkute K reorpapckute
03HauyeHua (3MI0), 3akoHa 3a 3alMTa Ha KOHKypeHumsTa
(33K), 3aKkoHa 3a 3awmTa Ha noTpebutenute (33M1), 3akoHa 3a
3gpaBeTo (33), 3aKoHa 3a TIOTIOHA, TIOTIOHEBUTE U CBBbP3aHUTE
¢ Tax u3genma (3TTCU), 3aKoH 3a 3aLmMTa OT AUCKPUMMHALMA
(330uckp.), 3aKoHa 3a xasapTa (3X), 3akoHa 3a xpaHuTe (3Xp)
M OCTaHaNOTO MPUIOKMMO 3aKOHOAATE/ICTBO, PEryNALLNOHHN
npaBwuia, Tb/IKYBAaTE/NIHM aKTOBE W CAMOPEryNaLUMOHHU U
KOperynaumMoHHN HOpMU;

2. MNpeAactaBAT CTOKM W/MAM  ycayrm U/MAnM  mapku  Ha
peKknamopaTtena UAM MapKM, 3a KOWUTO PeKIamopaTtenat e
NoJIYYUN U3KIOYMUTENHO NPABO Ha MoN3BaHe (Bb3 OCHOBA Ha
[0roBOp 33 U3KAKUUTENHA NNLEH3MA, BNUCaH B [lbprKaBHMA
perucTop Ha MapkutTe Kbm [laTEHTHOTO BeAOMCTBO) B
cboTBeTcTBMe cbc 3MIO;

3. MmaT 3aKOHOBO, AOrOBOPHO WAWM OTCTbNEHO MO Apyr
NlerafieH HauuH NPaBo Aa PeKAaMMpPaT NPOAYKTA, ycayraTta unm
MapKaTa;

4. MmaT 3aKOHOBO, [0OrOBOPHO WM OTCTbMNEHO MO Apyr
nerafeH HauyvH MNpaBO A WM3MNOA3BaT 3a TeNEBU3MOHHO
M3/bYBaHE BK/IOYEHUTE B PEKNAMHUTE MATEPUAIM MaPKMU,
peKNaMHU  AEeBU3N U NOCNAHWUA, CAOTaHW, MY3UKaJHMU,
NIUTEPATYPHU U APYIU 3aLMTEHN NPOU3BEAEHNA U 0BEKTU Ha
CPOAHM Ha QaBTOPCKOTO MpPaBO MpaBa, KaKTo W /uMuaTta,
peKknamupaliy NpoayKTa;

5. Ca ypeannm nsuano B3aMMOOTHOLLEHUATA CH, BKAOYUTENHO
no M3NON3BAHETO M WMYyLLECTBEHUTE, C aBTOpPUTE Ha
peKNaMHUTE MaTepUanm W C BCUYKM OPYrM HOCUTENN Ha
aBTOPCKM U CPOAHM MpPaBa, YMMTO NPOU3BELEHUA, 3aNUCK U
M3NbJHEHWA Ca BK/AOYEHW B TAX, B CbOTBETCTBME C
usnckBaHmAata Ha 3AMCM u ocCcTaHanoTo NPUNOKMMO

1 Panayot Volov str. | 1527 Sofis | www.saleshouse.bg

Assigning

Art. 15. (1) Each advertiser is entitled to use an agency,
including for the conclusion and executing of an individual
contract, as well as in relation to the planning, assigning,
positioning and  broadcasting of the commercial
communications on the channels and their payment to Sales
House.

(2) Sales House shall not owe any payment or
remuneration to the agencies.

(3) If an advertiser and an agency are parties to an
individual contract, the advertiser and the agency shall be
jointly and severally liable for the payments under the
contract.

. THE REQUIREMENTS TO THE CONTENT OF THE
COMMERCIAL COMMUNICATIONS. RESPONSIBILITY

Art. 16. (1) With respect to the commercial communications
and other advertising forms (commonly “advertising
materials”), whose broadcasting is assigned, the advertiser
and the agency undertake the obligation and guarantee that:
1. The advertising materials are produced in accordance with
Radio and Television Act (RTA), Copyright and Related Rights
Act (CRRA), Marks and Geographical Indications Act (MGIA),
Competition Protection Act (CPA), Consumer Protection Act
(CPA), Health Act (HA), Tobacco, Tobacco and Related
Products Act (TTRPA), Discrimination Protection Act (DPA),
Gambling Act (GA), Foods Act (FA) and the other applicable
legislation, regulation rules, interpretation acts, as well as self-
regulation and co-regulation norms.

2. The advertising materials show goods, and/or services,
and/or trademarks of the advertiser or trademarks of which
the advertiser has obtained an exclusive license (on the basis
of an exclusive license contract entered into the State Register
of Trademarks of the Patent Office) in accordance with MGIA.

3. They have a legal, contractual or granted in any other legal
way right to advertise the product, service or trademark.

4. They have a statutory, contractual or granted in any other
legal way right to use for television broadcasting the
trademarks, advertising slogans and messages, musical,
literary or other protected works and subject matter
protected by related rights contained in the advertising
materials, as well as the persons advertising the product.

5. They have fully settled their relations, including those
concerning the usage and economic rights, with the authors of
the advertising materials, as well as with all other holders of
copyright and/or related rights whose works, records and
performances are included in the advertising materials in
accordance with provisions of the CRRA and the other
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6bArapcko  3aKoHoAaTencTso.  PeknamogatenAtr  Mma
KauyeCcTBOTO Ha MPOAYLLEHT Ha 3anuca Ha ayavoBM3yanHM
npousBeaeHNn NpeacTaBAABalLM PEKAAMHM MaTepuanu, no
cmucbna Ha 3AMNCH;

6. Ca NONYYMNU OT HOCUTENIUTE HA ABTOPCKU M CPOAHM HA TAX
npaBa WAM OT CbOTBETHUTE YMbJAHOMOLLEHU OT TAX
OpraHusauumn 3a KOJMIEKTUBHO ynpaB/ieHWe Ha NpaBa, BCUYKK
HeobxogMMu paspeLleHmns 3a U3MN0AI3BAHETO Ha Cb3AafeHnUTe
OT TAX 06EKTN Ha aBTOPCKO M CPOLHM NpaBa 3a BK/OYBAHETO
MM B PEKNIAMHUA MaTepuasn, BKAOYUTENHO 33 NpepaboTka u
CUHXPOHM3ALMA U 33 M3NbYBAHE B MPOrpamuTe 3a BCUYKM
HauMHM Ha TAXHOTO M3/MbYBaHe, NpesaBaHe, NpenpesasaHe,
BK/IIOYUTENHO B €/IEKTPOHHU CbOBLMTENHU MPEXN Ha TPETU
MU M B WHTEPHET M ca 3anaaTuAu npenBapuUTeNHO 3a
M3MON3BaHETO B CbOTBETHUTE NPOrpamm, cnopes 3aKoHOBUTE
M3UCKBaHMA. ,M3nbuBaHeTO” nNo cmucbia Ha Te3n O6uwm
ycnosua We obxsBalia pasnpoCTPaHEHMETO Ha peKkNamMHuTe
MaTepuann Kato 4YacT OT nNporpamuTe, He3aBUCMMO OT
cnocoba 3a TAXHOTO AOCTUraHe 40 ayAuTopMATa — U3/TbYBAHE,
npegasaHe UAKW NpenpeaaBaHe;

7. 3nbyYBaHETO Ha peKNamMHUTe maTepuanu B NporpamuTe He
HapyliaBa npaBaTa Ha TPETM /IMLA, BKNHOYMUTENHO aBTOPCKM
WAV CPOAHM Ha aBTOPCKMTE NpaBa W He NOParkaa KaKBUTO M fa
6110 OCHOBAHMA 33 NpeTeHLMM 3a obesWeTeHna Uan apyru
naawaHus;

8. PEKNamMHOTO cbobLLEeHNE e Ha 6BAraPCKM e3uK;

9. PeknamHuTe maTepuanu ca u3paboTeHn B CbOTBETCTBUE C
,Kopekca 3a nosegeHMe OTHOCHO MEPKUTE 33 OLLEHKa],
O3HayaBaHe W OrpaHMYaBaHe Ha AOCTbMNa 4O NpenaBaHus,
KOMTO ca HebNaronpuATHM WMAM Cb3gaBaT OMNacHoOCT OT
yBpexgaHe Ha pU3MYEeCKOTOo, MCUXMYECKOTO, HPABCTBEHOTO
n/unm coumanHoTo passuTue Ha geuata ” no 3PT (,,Koaekca”),
npuetn ot CbBeTa 3a eIeKTPOHHU meann (CEM);

10. PeknamHuTe MaTepuanm ca u3paboTeHn B CbOTBETCTBME C
HauMoHanHUTe eTUYHWM NpaBWia 33 peksamMa U TbProBcKa
KOMYHWKaums, paspaboTteHn ot CapyrkeHwe ,HauuoHaneH
cbBeT 3a camoperynauma”  (HCC)  /http://www.nss-
bg.org/kodeks.php/

11. PeKnamHUTE MaTepmasnm 3a XpaHu U HANUTKK, CbAbpIKaLLM
XPaHUTENHN CbCTaBKM M BELLECTBA C XpPaHUTENEH WU
du3nonormyeH edpekt, No-cneumanHo CbabPHKAWM MA3ZHUHM,

TPaHCMaCcTHM  KUCENWMHM, COA/HaTpWUiA M 3axap, UWUWUTO
NpekomepeH nNpuMemM B XPaHUTENHUA PeXxMm He e
npenopbUYUTENEH, OTrOBapAT Ha BCUYKM MPUIOKUMM

HOPMaTMBHMU M3UCKBaHWA, MNPUETU ETUYHM npaBuaa 3a
peknama M TbProBCKa KOMYHMKaUMs U J06pU NPaKTUKKU B
WMHAYCTPUATA.

12. PeknamogaTtenaT v areHunaTa rapaHT1paT, Ye B TbProBCKM
CbobLEeHMA 33 reHeTUYHO MOAMDULIMPAHU XPaHU, XpaHK, 3a
KOWTO MMa HOPMATUBHO BbBEAEHM OrpaHMYeHus 3a ynotpeba
OT Oeua M XpaHU, KOUTO CbAbPXKAT XPAHUTENHU CbCTAaBKU U
BeLLeCTBa C XpaHUTENEH UK Gn3nonormdeH epekT, KoUTo He
OTrOBapAT Ha W3UCKBAHWATA 3a 34PaBOC/IOBHO XpaHeHe
Cbr1IacHO HopMaTMBHaTa ypeaba, He yyacTsaT AeLa;

13. PeknamHuTE mMmaTepuanu 3a XpaHW He Wn3nonsear
XPaHUTENHU U1 34PaBHU NPETEHLMN, HEBK/TKOYEHW B CMIUCHK MO
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applicable Bulgarian legislation. The Advertiser has the
capacity of producer for the advertising materials that are
audiovisual fixations (recordings) under the CRRA.

6. They have obtained from the copyright holders and related
rights holders or from the respective authorized collective
management organizations all necessary permissions for using
of the subject matters of copyright and related rights created
by them for including them in the advertising material,
including their adaptation and synchronization, as well as for
broadcasting on the channels for all means of their
broadcasting, transmission, re-transmission, including in
electronic communication systems of third parties and on the
Internet, and that they have paid in advance for the usage in
the relevant channels, according to the legal requirements.
,Broadcasting” for the purposes of these General Terms shall
mean the dissemination of advertising material as part of
programmes, irrespective of the means of reaching the
audience — broadcasting, transmission or retransmission;

7. The broadcasting of the advertising materials on the
channels shall not violate any third parties’ rights, including
copyright and related rights, and shall not cause any claims for
compensations or other payments.

8. The commercial communication is in Bulgarian language.

9. The advertising materials are produced in accordance with
“Code of Conduct on measures for the assessment, rating and
restriction of access to programmes which are harmful or
likely to impair the physical, mental, moral and/or social
development of children” under RTA (“Code of Conduct”),
adopted by the Council of Electronic Media.

10. The advertising materials are produced in accordance with
the National ethics policy for advertising and commercial
communication, developed by National Council for Self-
Regulation (NCS)/ http://www.nss-bg.org/kodeks.php/

11. The advertising materials for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, in particular containing fat,
trans-fat acids, salt/sodium and sugar, whose excessive
dietary intake/consumption/ is not recommended, comply
with all applicable legal requirements and ethical rules for
advertisement and commercial communication and good
industry practices.

12. The advertiser and the agency shall ensure that children
do not participate in commercial communications for
genetically modified foods, foods for which there are
regulatory restrictions on use by children and foods containing
nutritional components and substances with nutritional or
physiological effect that do not meet the requirements for
healthy eating according to the regulations.

13. The advertising materials for foods do not use nutrition
and health claims, not included in a list under Art. 13 or 14 of
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un. 13 munau 14 ot PernameHT (EO) Ne 1924/2006 1 cboTBeTcTBaT
Ha M3ncKBaHUATa Ha PernameHT (EO) Ne 1924/2006;

14. PeknamHuTe matepuanm Tpabea 4a oTroBapaT Ha EaAnHHMA
CTaHAAPT 3a perynauMa Ha HMBATa Ha 3BYKa B peK/lamara,
cbrnacHo npuetoto O6LLO cnopasyMeHue 3a peryIMpaHeTo Ha
3BYKa OT peknamute oT 6 ¢pespyapu 2013 r., (cbobpaseHu ¢
Mpenopbkata R128 Ha EBponelickna  cbto3  no
paamopasnpbCcKBaHe OTHOCHO HOPMaAN3NPAHETO Ha 3BYKa Ha
nporpamuTe U AoNyCTUMUTE MakcMmanHu Huea (European
Broadcasting Union, Loudness Recommendation EBU R128),
mexay CapyxeHue ,Acoumaumsa Ha Gbarapckute paguo u
TenesM3NoHHM onepatopu - ABPO”, CapykeHue ,Bbbarapcka
acoumauma Ha peknamogatenute” n CapyxeHue ,bbarapcka
acoumauma Ha KOMYHUKALMOHHUTE areHuun”.

15. M3nbuBaHeTO Ha peKkNamHU maTepuanu B Nporpamute He
HapyllaBa npagaTa, YecTTa, AOCTOMHCTBOTO M/uau [o6poTo
MMe Ha TPeTu AnLa M He nopaxAa KakeBuTo M ga buno
OCHOBAHMA 3a NpeTeHUMM 3a obesleTeHna wuauM apyru
naawaHms;

16. Hanuue ca BCUYKM U3MCKyEMM paspeLleHmns, pernctpaumm,
cbrnacua, ogobpeHus, TMLEH3UN U APYrM NOAO0OHM, KOUTO ca
uaM 6uxa 6uan  HeobxoAMMM 33 pPEKNAMMPAHETO Ha
npoayKkTa/ycnyrata/neHocTTa, npeAmer Ha 3asBKaTa 3a
peknama.

(2) KnueHTBT HOCM WM3UANO OTrOBOPHOCT 3a
[OCTOBEPHOCTTa M KOPEKTHOCTTa Ha AaHHuTe u daktute,
NMOCOYEHN B PEKNaMHUTE MaTepuann, BKAIOYUTENHO M 3a
3a6/1y)KAaBallla M HepaspeLleHa CPaBHUTEIHA peknama.

(3) B cnyyait, ye HAKOA OT NpeaxoHUTE AeKaapaLmm
M rapaHuuMM ce OKaXaT HEeUCTUHCKM WM HEBEPHU WUAn
KAWEHTBLT He U3MBAHU HAKOE OT 3a4b/IKEHUATA CU NO Te3n
06wy ycnosua u cnpsmo Celnc Xayc 6baat npeasseHu
npeTeHUun OT TPeTM Anua BbB BPb3Ka C MO3MLMOHUPaHe
/WA M3NbYUBAHE Ha peKNaMeH maTtepuan WM Ha
TENEeBU3UOHHUAT onepatop uauM Ha Ceinc Xayc 6baat
HaNOXEHN UMYLLECTBEHN CaHKLMM OT AbPXKABHU OPraHn uam
Ceinc Xayc npeTbpnu KakKBUTO U Oa@ € Pa3xoan, PasHOCKM
n/vwan Bpegu, KNMeHTsT (peknamogfaTtenaT U areHumsaTa) ce
3agb/KaBaT He3abaBHO cnepn NokaHa da obeswetat Ceinc
Xayc 3a HanoXeHWUTe WMMYLLEeCTBEHW CaHKUMMK, NpefABeHU
npeTeHUUK, NPeTbpreHn 3arybm u pasHOCKM, BKAOUUTENHO U
CbaebHU pa3HOCKM, a/1BOKATCKMU/I0PUCKOHCYNTCKM
Bb3HarpaxaeHua u apyru, 6e3 3HaveHue ganu KAveHTsT €
CTpaHa WaM He Mo Te3n NpeTeHUMU MAU NPOM3BOACTBA NO
HanaraHe Ha UMyLLECTBEHMW CaHKL MM,

(4) B cnyyalh, 4ye Ceinc Xayc npeueHu, ue
CbObPXKAHNETO Ha NpeaoCTaBeH peKJameH maTepuan ABHO
NPOTUBOPEYM Ha MPeaxoAHUTe 3a4b/IKEHUA, AeKnapauum mn
rapaHumuy, Cennc Xayc uma npaso Ja He MO3ULMOHMPA
peKknamHua matepuan B NporpamuTe A0  HEroBoTo
pepaKkTupaHe, Kato ysegomsasa Knuenta. [Mpasata Ha Sales
House no TasuM anuHeAa He BOAAT [0 KakeBato M Ja e
OTrOBOPHOCT OT CTpaHa Ha Sales House.

Yn. 17. KnMeHTHT (peknamofaTenaT U areHUmMaTa) e ypexkaat
33 CBOA CMeTKa WM3LAN0 U B CbOTBETCTBME C MPUJIOKMMOTO
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Regulation (EC) Ne 1924/2006 and comply with the
requirements of Regulation (EC) Ne 1924/2006;

14. The advertising materials are in compliance with Unified
standard on the regulation of the sound level in commercials,
adopted in accordance with the executed General agreement
on the regulation of the sound level in commercials as of
06.02.2013 (and in correspondence with Recommendation
R128 of the European Broadcasting Union for Loudness
normalisation and permitted maximum level of audio signals),
between the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.

15. The broadcasting of advertising materials on the channels
shall not violate third parties’ rights, honor, dignity and/or
their reputation and shall not result in any claims for
compensation or other types of payment.

16. All required permissions, registrations, consents,
approvals, licenses, etc. , which are or might become
necessary for the advertising of the advertised
product/service/activity, are obtained.

(2) The client shall be fully responsible for the
credibility and the accuracy of the data and the facts included
in the advertising materials, as well as for misleading and
forbidden comparative advertising.

(3) If any of the preceding declarations or guarantees
turn out to be false or untrue, or if the Client does not fulfil
any of its obligations under these General Terms and any
claims are submitted by third parties against Sales House in
relation to the positioning and/or broadcasting of an
advertising material, or if any financial sanctions or fines are
imposed by state authorities on the television broadcaster or
on Sales House, or if Sales House suffers any expenses, costs
and/or damages, the Client (the advertiser and the agency) is
obliged immediately upon invitation, to compensate Sales
House for the imposed financial sanctions, fines, claims,
damages and expenses suffered, including legal expenses,
attorney’s/legal adviser’s fees, etc., irrespective of the fact
whether the Client is a party to these claims or proceedings for
imposition of financial sanctions or fines.

(4) If Sales House decides that the content of an
advertising material clearly contradicts the above obligations,
declarations and guarantees, Sales House shall be entitled not
to position the advertising material on the channels until it has
been edited, by notifying the Client. In no event shall Sales
House’s rights under this paragraph result in any liability on
the part of Sales House.

Art.17. The Client (the advertiser and the agency) shall fully
settle and compensate at its own expense and in compliance
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3aKOHOZATENCTBO  BCAKAKBM  NpPeTeHUMM Ha  Tpetu
NMLA/KOHTPOIHU OpraHn W/MAM HocuTenuTe Ha npaBa Ha
WHTEeNeKTyanHaTa cobCTBEHOCT MAKN APYrX NpaBa, BbB BPb3Ka
C NO3MUMOHMPAHETO, M3bYBAHETO U BCAKO Pa3npocTpaHeHue
Ha pekNamHWTe maTepuanu Kato ocsoboxagasat Cennc Xayc
OT BCAKaKBaA OTFOBOPHOCT MO TaKMBa NPETEHUUKN, HanpaBeHu
no cbaebeH nnn n3BbHCbLAEHEH pea.

Yn. 18. Cewnnc Xayc yBegomsaBa peknamogatena Uau
areHUMATa 3@  3anMo4YBaHETO Ha  AAMWHUCTPATMBHO-
HaKasaTesiHa Npoueaypa Uan 3a NpeTeHuMn Ha TPeTn Anua B
KpPaTbK CPOK Cae, NoNy4aBaHETO Ha aKT 3a yCTaHOBABAHE Ha
AAMUHUCTPATMBHO  HapylleHWe WAM  CbOTBETHO  Cliej,
noJsiy4yaBaHe Ha NpeTeHLMATa. YBeAOMIEHNETO MOXKe Aa bbae
M3BbPLUEHO MO NEKTPOHEH NbT NO peaa Ha yn. 12 ot Obwute
ycnoBums.

Yn. 19. PeknamopatenaTt M areHumata ce 3a4baxKaBaT Aa
cbaencTeaT Ha Cennc Xayc B afAMMHUCTPATUBHO-HaKa3aTeNHN
M CbaebHM NPOU3BOACTBA, CBBbP3aHM C PeKNaMeH maTepuan,
Bb3/IOXKEH OT TAX, BKAYUTENHO Ja NPeaoCTaBAT Npwu
NOWCKBaHe ,0Ka3aTe/ICTBA U AOKYMEHTM, C KOUTO pasnonarar.

Yn. 20 (1) TbproBcKUTE CbOBLLEHNA 32 CTOKM U YCAYTU, YUETO
NPOW3BOACTBO WM TbProsuAa MNOANEXKAT Ha JIMLEH3UOHEH
peXMM  CbFNacHO  3aKOHAa 3@  OrpaHW4YaBaHe  Ha
AAMWHUCTPATUBHOTO peryanpaHe W agMWHUCTPATUBHMUA
KOHTPOJ1 BbPXY CTONAHCKaTa AEMHOCT MM 33 YMATO peknama
Ceé M3UCKBA paspelleHne, moraT ga 6bAaT BKAOYBAHW B
MeOMINHU YCNYTM CamMo caep, NpeacTtaBAHe Ha CbOTBETHUA
NINLEH3 UK paspeLleHme.

(2) ToproBckMTe CbOBOLLEHUA, YMETO CbAbPMKaAHUE
MO)Ke Aa Ce CMeTHe 3a HebnaronpuATHU WAM Cb3AaBaLLU
ONACHOCT OT yBpe)KAaHe Ha ¢GU3MYEeCKOTO, MCUXUYECKOTO,
HPaBCTBEHOTO W/MAM COUMANHOTO pas3BMTME Ha Aeuara,
BK/IlOUMTENHO cbobpasHo Kogekca no un. 16, an. 1, 1. 9 ot
O6wuTe ycnosus, ce NosnUMoHnpat mexay 23:00 1 6:00 yaca.
Peknamopatenat uam areHUmMATa HAMAT NPaBoO Aa WM3WUCKBAT
NO3ULMOHMPAHE B [APYro 4acoBO Bpeme Ha TaKbB TuUnN
TbProBCKU CbObLLEHMS.

(3) ToproBckuTe CbOBLLEHWNS, KOMTO NpeacTaBnABaT
HenpAKa peKksiama Ha CMMPTHU HAMUTKM MO CMUCH/1A HA 3aKOHa
33 34paBeTo ce no3nuMoHupat mexay 22:00 n 6:00 yaca.
MpAKa peknama Ha CNMPTHU HANWUTKM He Cce M3nbuBa B
nporpamuTe.

Yn. 21. (1) Celinc Xayc Mma npaso 4a He U3NbYM NOTBbPAEHU
OT HeA TbProBCKU CbOBLLEHWA CbrIacHO 0A06peHna meaneH
nnaH, 6e3 ToBa Aa BOAM A0 HEBGNAronpuATHU nocneauum 3a
Ceiinc Xayc, ako:

1. HacTLNAT GOPCMaKOPHM 0OCTOATENCTBA;

2. NpeLeHu, Ye ¢ U3TbYBAHETO Ha TbProBCKUTE CbObLLEHMSA ce
HapywasaT 3PT, 3AMCI, 331, 3MrO, 33K, 33, 3TTCWU, 334uckp.,
3X, 3Xp nau opyro NpuaONKUMO 3aKOHOAATENCTBO, peLleHne
unu pasnopexgaHe Ha HCC, perynauMoHHM npasuna,
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with applicable legislation, any and all claims by third
parties/regulatory bodies and/or holders of intellectual
property rights and other rights, in relation to the positioning,
broadcasting and any dissemination of the advertising
materials and shall hold Sales House harmless and release the
Sales House from any liability for such claims made in court or
out-of-court proceedings.

Art. 18. Sales House notifies the advertiser or the agency of
the initiation of an administrative penal proceeding or of third
parties’ claims within a short term after receiving of an act of
establishment of an administrative violation or, respectively,
after receiving of the claim. The notification may be sent
electronically in accordance with art. 12 of the present
General Terms.

Art. 19. The advertiser and the agency are obliged to assist
Sales House in administrative penal and legal proceedings
related to the advertising materials assigned by them,
including to provide upon request evidence and documents
available to them.

Art. 20. (1) Commercial communications for goods and
services which are produced or traded on a license basis in
accordance with Restriction of Administrative Regulation and
Administrative Control on Economic Activity Act or the
advertising of which requires a permission shall be included in
media services only after the respective license or permission
is presented.

(2) Commercial communications whose content can
be considered to have adverse effect on or to create risk of
causing harm to the physical, mental, moral and/or social
development of children, including according to the Code of
Conduct under art. 16, para. 1, item 9 of the General Terms,
shall be positioned between 11:00 p.m. and 6:00 a.m. The
advertiser or the agency shall not have the right to require
such commercial communications to be positioned in other
time slots.

(3) Commercial communications that represent
indirect advertising of spirit drinks within the meaning of the
Health Act are positioned between 10:00 p.m. and 6.00 a.m.
Direct advertising of spirit drinks is not broadcast on the
channels.

Art. 21. (1) Sales House shall have the right not to broadcast
commercial communications confirmed by it in accordance
with the approved media plan and this shall not cause any
adverse consequences or effects on Sales House if:

1. force majeure circumstances occur;

2. it decides that the broadcasting of the commercial
communications violates RTA, CRRA, MGIA, CPA, HA, TTRPA,
DPA, GA, FA or other applicable legislation, decision or
resolution of NCS, regulation rules, interpreting acts and self-
regulation and co-regulation norms;
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TbJ/IKYBaTENHN aKToBe "
KOperynaLuMoHHU HOpMU;

3. He CbOTBETCTBAT Ha HAKOE OT WM3UCKBAHUATA W/UAK He
M3NbAHABAT 3af4b/IKEHUATA, NpeaBUAEHU B HaCTOAWMUTE
06wy ycnoBums U/vnv UHAMBUAYANEH LOTOBOP;

4. B cnyyar Ha cbaebHU MAM M3BbHCBHAEOHM NpeTeHLMU Ha
TPeTM NuuUa BbB BPb3KA C HapylaBaHe Ha AeWCTBALWOTO
3aKOHOZATE/ICTBO Ype3 M3/TbYBaHE Ha PEKNaMHUA MaTepuan
unu WUHWULMUpPaHe afAMUHWCTPATUBHO-HAKa3aTeHU
NpPOu3BOACTBO WM APYro MNPOU3BOACTBO BbB Bpb3Ka C
M3NBYBAHETO Ha PEKNAMHUA MaTepuan, BKAKOYUTENHO U 33
HapyLuaBaHe Ha npasaTa Ha TPeTu Auua.

5. no npeueHka Ha Ceilnc Xayc wauM TeneBU3UOHHMUAT
onepaTtop, KaTo Hanpumep nopagu NPOMeHn B NporpamHaTa
CXeMa MWW ApYyr NPOrpaMHu, TEXHUYECKM WAU  ApyrU
NPUYMHK, 33 KOUTO areHuMsa W/MAu peknamopatenst ca
yBeOMEHM NpesBapuUTe/IHO MO eNIeKTPOHHA MNoLLa.

(2) Mo cmucbna Ha HactoAwmTe O6WM ycnosusA
“®DopcmarkopHn obcTosTencTBa” ca: 06aBABaHE HA pPeEXUM
“BOEHHO NOMOXKEHWE”, pexum “nonoxkeHne BOWHA” un
OPYro W3BBHPEAHO MOJIOKEHWE, KaKTO W MNpu Kpusu OT
HEBOEHEH XapaKTep KaTo rparKAaHCKMU BbIHEHUSA, HEAOCTUT HA
CYPOBUHM, NpUPOAHM 6eacTBUA, NOWKM METEOPO/IOrMYHU
YCNOBUA, TEXHUYECKM MOBPeaM NpPU W3/bYBAHETO W3BBH
KOHTpona Ha Ceinc Xayc, noBpeau B eNeKTpo3axpaHBAHETO,
B/IE3/IM B CW/IA QKTOBE Ha ADbPXKABHU OPraHu U cayvyau Ha
Henpeoao/MMa cuna no cMUcbaa Ha T3.

(3) B cnyyas no an. 1, 1. 5 cTpaHwUTe cbrnacysaTt HOB
MeamA NaH 3a NPOMYCHATOTO WM3Nb4YBAaHE Ha TbProBCKUTE
cbobuieHuA.

(4) Ceinc Xayc ocurypsaBa NOAXOAAWO TEXHMYECKO
KayecTBO Ha W31bYBAHETO HA TbProBCKUTE CbOOLLEHMA,
Cbobpa3HO KA4YecTBOTO Ha WM3/TbYBAHETO Ha NporpamuTe, HO
He MOXe fJa rapaHTMpa KayecTBOTO Ha NPUEeMaHEeTo Ha
cUrHana.

camoperynaumMoHHu n

Yn. 22. (1) Korato Celinc Xayc npeLeHm, Ye CbaAbpKAHMETO Ha
npefocTaBeHO 33 M3/byYBAaHE TbProBCKO  CbOOLLEHME
npoTMeopeun Ha un. 16, an. 1 u/mam un. 20 ot O6wWwMTe
YCNOBUA, TEXHUYECKUTE M3UCKBaHMA Ha Cennc Xayc wau
TEeNIEBU3NOHHUA ONEPaTop UAM APYrU U3UCKBAHUA, MOCOYEHN
B MHAMBMAyanHua porosop, Ceinc Xayc mma npaBo Aa He
CTapTMpa M3N1bYBAHETO, HE3aBUCMMO OT MOTBbPAEHUA
MeZMeH N/aH, KaTo yBegomMaABa He3abaBHO peKknamoaatens
WK areHumaTa.

(2) B cnyyas no an. 1 TbproBcKoTo cbobLieHMe cneasa
ha bbae npepaboTeHO OT peknamopgaTens UAM areHumaATa B
CbOTBETCTBME C W3UCKBaAHWATa Ha Tean O6WM ycnosus,
WHAMBUAYANHUA [0OrOBOP W CbOTBETHUTE TEXHUYECKUTE
M3UCKBaAHMA. AKO PEKNaMoaaTeNAT UK areHUMATa OTKaxe Aa
npepaboTn peknamHua matepuan, Ceinc Xayc nma npaso ga
NpeycTaHOBW M3NBbYBAHETO Ha TbProBCKOTO CbobuieHue, be3
TOBa A3 Ce CYMTa 3@ HEU3Mb/IHEHME.

(3) B cnyyalt 4e M3NBYBAHETO HA TbHProBCKO
cbobuweHne ce npeueHn oT HCC KaTo HapyweHue Ha
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3. they do not comply with any requirement and/or obligation
specified in the present General Terms and/or an individual
contract;
4. in the event of claims of third parties submitted to the court
or out-of-court in relation to violation of the applicable
legislation by broadcasting of an advertising material, or in the
event of initiation of an administrative penal proceedings or
any other proceedings in relation to the broadcasting of the
advertising material, including for violation of third party’s
rights.
5. At the discretion of Sales House or the broadcaster, such as
for example, due to changes in the programming schedule or
due to any other programming, technical or other reasons of
which the advertiser and/or the agency has been notified in
advance by e-mail.

(2) Within the meaning of the present General Terms
“force majeure circumstances” are: war or military regime or
other states of emergency as well as non-military crises such
as civil riots, raw materials shortage, calamities, act of God,
bad meteorological conditions, technical breakdowns of
broadcasting which are beyond the control of Sales House,
electric power breakdowns, effective legal acts of state
authorities, as well as force majeure within the meaning of the
CA.

(3) In the event specified para. 1, item 5, the parties
shall agree on new media plan to compensate the omitted
broadcasting of the commercial communications.

(4) Sales House shall provide broadcasting of the
commercial communications with proper technical quality in
accordance with the broadcasting quality of the channels, but
it cannot guarantee the quality of the received signal.

Art. 22. (1) If Sales House decides that the content of a
submitted commercial communication does not comply with
art. 16, para. 1 and/or art. 20 of the General Terms, the
technical requirements of Sales House or the television
broadcaster, or any other requirements specified in the
individual contract, Sales House shall have the right not to
start the broadcasting despite the confirmed media plan, by
promptly notifying the advertiser or the agency.

(2) In the event specified in para. 1 the commercial
communication should be edited by the advertiser or the
agency in accordance with the requirements of these General
Terms, the individual contract and the respective technical
requirements. Should the advertiser or the agency refuse to
edit the advertising material accordingly, Sales House shall be
entitled to suspend the broadcasting of the commercial
communication and this shall not be considered failure to
meet its obligations.

(3) In cases were the broadcasting of a commercial
communication is found by NCS in violation of the National
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,HaumoHanHute EtnuHu lMpasuna 3a Peknama u Tbproscka
KomyHukaums 8 Penybavka bbvarapua” n/vnam Toii npenopbya
Ha TeNeBU3MOHHMAT onepaTop Aa NPeycTaHOBMU U3NbYBAHETO
WAM NPOMEHW CbAbPKAHMETO Ha TbProBCKOTO CbObLLEHME,
peknamopaTenat, CaMOCTOATE/NIHO  WMAW  MOCPeACTBOM
obcny:KBawata ro areHuus, noema 33f4b/KeHWeTo Ja
npesefie TbProBCKOTO CbObLLEHME BB BMA, CbOTBETCTBALL, HA
npenopbkute Ha HCC, KaTo eBeHTyaNHUTE pa3xoam ce noemat
OT peknamogartend. AKO peKknamogaTenaT OTKaxe Ja ce
cbobpasu ¢ peweHneto Ha HCC, Ceinc Xayc Mma npaso Aa
npeanpueme AencTsuA, 3a Aa Ce NPeycTaHOBM U3NbYBAHETO
Ha TbProBCKOTO CbobLlleHWe, 6e3 ToBa Aa ce cuuTa 3a
HeusnbAHeHWe.

(4) Ceiinc Xayc He HOCM OTrOBOPHOCT 3a
HebnaronpuaTHM nNocneauMum 3a peknamogatens u/wmnu
areHUMATa KaTo Hanpumep AOMbJAHUTENHWM Pa3HOCKM 33
npepaboTBaHe HA KAMMNOBE W 3aCTaBKW U/UU 3aKbCHEHUE Ha
KamnaHua u ap.n.

KomneHcauuu

Yn. 23. (1) B cnyyait ye Cennc Xayc nponycHe Aa OCUrypwu
M31BYBAHETO Ha TbProOBCKO CbOOLLEHME WU APYr PeKnameH
MaTepuan OT OOrOBOPEHMA MeXAy CTpaHuTe MeamA NAaH,
Cennc Xayc KomneHcMpa KAMeHTa C u3nbyBaHe PaBHOCU/IHO
Ha NponycHaToTo.

(2) NponyckbT Aa ocMrypu M3NBbYBAHETO HAa HAKOIKO
TbProBCKM CbobLlEeHNA UM 3abaBaHe B CcTapTa Ha
M3NbYBAHETO HE Ce CUYMTAT 33 YaCTMYHO WMAWU UANOCTHO
Heusnb/JHeHWe Ha Aorosopa OT cTpaHa Ha Ceitnic Xayc, a ce
KOomneHcupaT no pega Ha an. 1.

IV. UEHU U HAYMH HA NNALWLAHE

Yn. 24. (1) LleHaTa 3a M3N1bYBaHE Ha TbProBCKM CbOOLLEHMA B
nporpamute Ha Ceinc Xayc ce onpenenat ot Tapuda Ha Ceinc
Xayc 3a cboTBeTHaTa nporpama v MNoantnkaTta 3a NpoaaK6u
Ha Ceinc Xayc, gencTealum KbM 4aTaTa Ha M3bYBaHe.

(2) MpomsaHata B Tapudata u [MoAuTMKata 3a
npofaxbu Ha Ceinc Xayc ce cbobuwasat ot Ceinc Xayc Ha
KNMEHTA MO e/IeKTPOHEH MbT Ype3 e/IeKTPOHHA NoLa no peaa
Ha un. 12 ot O6wWMTe ycnoBUS UAKM ce NyBANKYyBa B MHTEPHET
Ha WMHTepHeT cTpaHuuaTa Ha Celnc Xayc. Tapupute, TexHuTe
M3MEHEHUS U AOMbAHEHMA U MMOAUTMKATA 3a NpogaxKbu Ha
Cennc Xayc U HelHUTE U3MEHEHMA U AOMNBAHEHUA BAM3AT B
CWna OT No-paHHaTa OT ABeTe AaTW: AaTaTa Ha Nyb/MKyBaHETO
MM B UHTEPHET UM CbOOLLLABAHETO MM Ha K/IMEHTa.

(3) Npn npomaHa B opUUManHUA GUKCUPaH BanyTeH
KYpC Ha 6bArapckus eB KbM eBPOTO WM NPW HacTbMNBaHe Ha
xvnepuHbnauma, CcTpaHuTe LWe npuemaTt, 4Ye LUeHaTa 3a
M3/bYBaHE € YyroBOpeHa B eBpoBaTa M PaBHOCTOMHOCT KbM
[aTaTa Ha NOTBbPrKAAaBaHe Ha 3aABKaTa — MeaumA NaaH. Bcuukn
Ob/IKUMW M HENAATEHW CYMW B /IeBa e ce NPEU3UYUCIAT U
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ethics policy for advertising and commercial communication
of the Republic of Bulgaria and/or NCS advises the broadcaster
to stop the broadcasting or to change the content of the
commercial communication, the advertiser, solely or through
its serving agency, is obliged to change the commercial
communication in accordance with the recommendations of
NCS whereby the advertiser shall bear the relevant expenses.
If the advertiser refuses to comply with the decision of NCS,
Sales House has the right to cease the broadcasting of the
commercial communication, which is not considered failure to
meet its obligations.

(4) Sales House is not be responsible for any adverse
effects on the advertiser and/or the agency, such as additional
expenses for edition of spots and tags and/or campaign delay,
etc.

Compensations

Art. 23. (1) In the event that Sales House omits to secure the
broadcasting of a commercial communication or another
advertising material which is included in the media plan
coordinated between the parties, Sales House shall
compensate the client by broadcasting a number of
advertising materials equivalent to the omitted ones.

(2) Omission to secure the broadcasting of several
commercial communications or delay in the start of the
broadcasting shall not be considered a full or a partial failure
to perform the contract by Sales House and shall be
compensated as set forth in para. 1.

IV. PRICES AND PAYMENT METHODS

Art. 24 (1) The price for broadcasting of commercial
communications on the channels is determined on the basis of
Sales House’s Rate card for the respective channel and Sales
House’s Sales Policy effective at the time of the broadcasting.

(2) Amendments in Sales House’s Rate card and Sales
Policy are communicated to the clients by Sales House by e-
mail in accordance with art. 12 of the General Terms or they
are published on the Internet, on the Sales House’s Internet
site. The rate cards, their amendments and supplements, as
well as Sales House’s Sales Policy and its amendments and
supplements, become effective on the earliest of the following
dates: the date of their publishing on Internet or the date of
their notification to the client.

(3) In case of change of the official fixed BGN/EUR
exchange rate or in case of hyperinflation, the parties agree
and accept that the price for broadcasting has been agreed in
its EUR equivalent at the date of confirmation of the order —
media plan. All sums that are due and not paid in BGN shall be
recalculated and revised according to the fixed official
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Kopurnpat cnope, GMKCMpaHMA Kypc Ha eBPOTO KbM gaTaTa
Ha NOTBbP)KAaBaHe Ha 3asABKaTa (MeanA naaH).

(4) B cnyyalt, 4ye cymaTa Ha MpOLUEHTUTE Ha
MHONAUMATA, M3YMCNEHU crnopeps, Kankynatopa Ha HCU -
Kankynatop Ha uHdnaumata | HaumoHaneH cratmUcTuyecku

exchange rate BGN/ EUR at the date of the confirmation of the
order (media plan).

(4) In case the sum of inflation rates calculated
according to the NSI calculator — Inflation calculator | National
Statistical Institute (nsi.bg), for the months in a given quarter

MHCTUTYT (nsi.bg), 3a meceuuTe B fafieHO TpUmecedme e no-
BUCOKa oOT 4%, Cewnc Xayc Mma npaBo e4HOCTPaAHHO JAa
MHAEKcUpa 3aHanpes 6asoBaTta LeHa MO UHAMBWMAYANHUTE
OOroBOPM Ha KAMEHTUTE C Ta3n Cyma Ha MNPOLEHTUTE Ha
WHPNAUMATA, 3a OCTaBalMA CPOK HA WHOMBMAYANHWA
[0roBop.

Yn. 25. (1) B cnyyauTe, Korato CbriacyBaHeTo Ha MeaumaA naaHa
npeaxoxaa noANMCBaHE HA  WHAMBUAYANEeH [A0OroBop,
CTPaHUTE Cce CbrnacAeBat, 4Ye A0 NOAMWUCBAHETO Ha
WHAMBMAYANHMA [OTOBOP LWe ce npunara oduumanHaTa
Tapuda Ha Celinc Xayc 3a cbOTBETHATa Nporpama, BaauaHa
KbM MOMEHTA Ha nsnbusaHe. C N3NpalLlaHeTO Ha Meana NaaH
KAMEHTbT AEKNApMpa CbracMeTo cu ¢ Hactoswmte O6wm
ycnoBums.

(2) Ceinc Xayc u3pgaBa M M3Npawa eneKkTPOHHU
baKTypu Ha cBOMTE K/IMEHTW, KOMTO ca Ha H6asa omobpeHun
MEXKAY CTPaHUTEe meauMA NaaH U NpuU CNa3BaHe Ha yCc/i0BUATa
no un. 5, an. 5 or O6wMTe ycnosua. PakTypuTe ce nsgasar 4o
5 (neT) paboTHU gHM cnef NpUKAtoYBaHe Ha Mecela Ha 6asa
[AHHUTE OT BbTpeLlHaTa Tpaduk cuctema Ha Cennc Xayc. Ako
cnen nybavkyBaHe Ha QUHANHUTE MECEYHW JAaHHU OT
nuANbAMETPUYHaTa/UTe cuctema/m nsnonseaHa/u ot Cennc
Xayc ce ycTaHOBM pas/sivka noseye oT 3% Ha 6asa K/AWEHT,

CTPaHUTE NPaBAT U3PaBHABAHE HA PAa3/IMKATa, KaTO PAa3MEHAT
HEOGXO,CI,VIMMTE c4yeToBOAHMU AOKYMEHTH, CbrnacHo
U3UCKBAHWNATA Ha ,D,eVICTBaU.LOTO 3aKOHOAaTeNCTBO.

Bb3parkeHnA OTHOCHO NapaMeTpUTE Ha U3NBYEHA KaMMNaHUA U
u3npaTeHaTa HagnexHa GpakTypa ce npuemart B CPoK Ao 15-to
YMCNO Ha mecela, cneagall To3u, npe3 KOMTO Ca M3NbYBaHU
CbOTBETHUTE TbProBCKM CbobLLeHMsA. B cayyald, ye Celinc Xayc
He MOJyYn BbB3PArKEHME B MNOCOYEHUA CPOK, peKsamaTa
KamnaHus u dakTypata ce cuutaT 3a M3uAa0 npuetn 6es
Bb3pa)KeHUA OT KAMeHTa. [lnawaHeTo 33 KamnaHuATa e
ObXKUMO CNopes, CPOKoBeTe, NpeABUAEHN B UHANBUAYANHUA
[0roBop.

(3) BcMuYKM nnawaHuMa 3a 33aABEHU W U3ABYEHMU
KamnaHuu cnefga ga 6baaT HanpaBeHW B CPok 4o 30 aHwu
cnen,  w3paeBaHe  Ha  daKTypa. Hosute  KaueHTn
(peknamogartenu uam areHumm) sannawat aBaHcoso 100% ot
Ob/KMMaTa Cyma 32 KaMNaHWATa B CPOK A0 2 paboTHW AHU
npeau ctapTa Ha KamnaHuATa.

(4) 3a uzbsarsaHe Ha cbmHeHue, Ceinc Xayc vma
npaBo [Aa MNPEXBbPAA B3EMaHUATA CU OT KAMEHTU upes
[0roBoOpw 3a Lecus, GakTOPUHT UAN APYTU NPEXBbPAUTENHN
cnocobu, Kakto M ga b6bae 3amecTBaH OT TPETO /vue B
3afb/KeHMATa cu, 6e3 Aa U3NCKBA SOMbAHUTENHO Cbriacue
OT K/IMEeHTa.

(5) KneHTbT HAMa NpaBo 4@ NPEeXBbPAS CBOW Npasa
no UHAMBUAYaNHWUA f0roBop uan O6wmTe yCAoBUA HA TPETU
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is higher than 4%, Sales House has the right to unilaterally
index (increase) the basic price under the individual contracts
of the clients with the sum of the inflation rates, for the
remaining term of the individual contract.

Art. 25 (1) The parties agree that in case the coordination of
the media plan precedes the signing of the individual contract,
the official Sales House’s Rate card for the respective channel,
valid at the time of the broadcasting, shall apply until the
signing of the individual contract. By sending the media plan,
the client declares its consent with the present General Terms.

(2) Sales House issues and sends e-invoices to the
clients in accordance with the approved media plan and in
compliance with the conditions under Art. 5, para. 5 of the
General Terms. The invoices shall be issued up to 5 (five)
working days after the end of the respective month based on
the internal traffic system of Sales House. If there is a
difference of more than 3% on a client basis after the final
monthly data of the peoplemeter system/s used by Sales
House is published, the difference will be reconciled by
exchanging the respective accounting documents in
compliance with the requirements of the applicable
legislation. Objections to the campaign’s parameters and/or
the sent e-invoice can be made up to 15" of the month
following the month in which the broadcasts have been made.
If Sales House does not receive any objections within the
specified period, the advertising campaign and the invoice
shall be considered fully accepted by the clients without
objections. Payment for the campaign is due according to the
deadlines provided in the individual contract.

(3) All payments for ordered and aired campaigns
shall be made up to 30 days after issuing the invoices. The new
clients (advertisers or agencies) shall pay in advance 100% of
the amount due for the campaign within 2 working days
before the start of the campaign.

(4) For the avoidance of doubt, Sales House is entitled
to transfer its receivables from clients by way of cession
agreements, factoring or other transfer methods and to be
substituted in its obligations by a third party, without an
additional consent by the client.

(5) The Client shall not transfer its rights pursuant to
individual contract or the present General Terms to any third



https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
https://www.nsi.bg/bg/content/2539/%D0%BA%D0%B0%D0%BB%D0%BA%D1%83%D0%BB%D0%B0%D1%82%D0%BE%D1%80-%D0%BD%D0%B0-%D0%B8%D0%BD%D1%84%D0%BB%D0%B0%D1%86%D0%B8%D1%8F%D1%82%D0%B0
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nvua, 6e3 U3pUYHOTO NpeaBapuUTENHO NMUCMEHO Cbriacue Ha
Ceiinc Xayc.

3a6aBa B nnalwaHeTo

Yn. 26. (1) B cnyyalt Ha 3abaBa B NaLaHETO, ako NaaTeHaTa
CyMa He e A0CTaTbyHa 3a NoracABaHe Ha BCUYKU 3a4b/IXKeHUn
Ha KnuneHTa, Ceinc Xayc maT nNpaso 4a onpegenst pega Ha
noracaBaHe Ha 3a4b/IKEHUATA Ha K/AMEHTa He3aBUCMMO Koe
3a4b/IKEHMe e 3anABW/ Ye MoracaBaT PekNamoaatensaT Uam
areHUMATa M HE3aBMCMMO OT OCHOBaHMATa 3a naallaHe
NOCOYEHW B NNATEKHUTE LOKYMEHTH.

(2) Ceitnc Xayc uma npaBo Aa He 3anoYHe Waum a cnpe
M3NbYBaHE Ha TbProBcKo/M cbobuweHue/a uan  gpyr/v
peknameH/n matepuan/v B cayyait Ye He ca NOAYYMAN OT
KAWEHTa Ab/XUMO nnawaHe. B To3m cayyait Ceinc Xayc He
ObAXKaT KaKBUTO U Aa e obesleTeHns, HeYCTOMKN UAn Apyru
KOMMeHcauuu.

(3) AreHumata n peknamogaTtenat ca COANAAPHO
OTrOBOPHM 33 3aAb/KEHMATA MO CblacyBaHUTE MeXAay
CTPaHUTE Meaua NaaHoBe M No MHANBUAYAAHWUTE A0rOBOPU.

(4) B cnyyat Ha 3abaBa B  nNAaWaHeTo,
peknamopaTeNnaT M areHumAaTa abakar Ha Ceinc Xayc
3aKOHHaTa AnxBa 3a 3abaBeHO NnallaHe 3a BCEKU feH OT
3abaBaTa cumTaHo cnepn 30-TMA AeH OT AaTaTa Ha U3LaBaHeTo
Ha daKTypa oT cTpaHa Ha Ceinc Xayc.

V. CPOK. NPEKPATABAHE HA IENCTBMETO HA LOrOBOPA.
nocnegnuumn ot HEM3NbJIHEHNETO HA JOFTOBOPA

Cpok

Yn. 27. (1) CpoKbT Ha M3NbYBAHE Ha TbProBCKUTE CbOBLLEHNA
M OpyrM  peknamHuM  matepuann  ce  onpeaens B
WMHAMBUAYANHUA AOFOBOP, CKNOUYEH MeXAY CTPaHUTe U/unu B
CbrnacyBaHUA Mexay CTpaHUTe meausa naaH.

(2) Cpok®bT Ha aeicTBMe Ha UHAMBUAYANHUA 4OTOBOP
ce onpeaensa B HEro, Kato AOroBopbT Ce MNpekpaTaBa C
M3TUYAHETO Ha CPOKa Ha AeNCTBME, B Clydali Ye ca U3MbJHEHU
3a4b/IKEHUATA Ha CTPAHUTE MO Hero.

(3) UHauBMAYanHMAT [OroBOPLT MOXKe Ja bbae
npeKpaTeH NPeacpPOYHO MO B3aMMHO Cbl/lacke Ha CTpaHuTe.

MpeKpaTaBaHe Ha AeACTBUETO Ha AOroBopa

Yn. 28. (1) B cnyyait ye Ceinc Xayc CUCTEMHO He M3MbAHABA
3ab/IXKEHMETO CM 32 KOMMNEHCMpPaAHEe Ha K/MeHTa no ya. 23 ot
O6wwmMTe YyCNoBMA, KAMEHTLT, CTpaHa MO WHAMBUAYANHWUA
[0roBop, MMa NpaBo Aa pasBain UHAUMBUAYAJHWUA JOrOBOP C
eJHOMEeCce4yHO MUCMEeHO npeamM3BecTMe, C KOeTO Ha
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party, without the explicit prior written consent of Sales
House.

Delay in payment

Art. 26. (1) In the event of a late payment, if the amount paid
is not sufficient to cover all payments due by the client, Sales
House has the right to set the order of repayment of the
client’s obligations regardless of which obligation the
advertiser or the agency claimed to pay off and regardless of
the grounds for payment indicated in the payment documents

(2) Sales House has the right not to start or to stop
the broadcasting of commercial communication/s or other
advertising material/s if it has not received the payment due
by the client. In this case, Sales House does not owe any
damages, penalty or other compensation.

(3) The agency and the advertiser shall be jointly and
severally liable for the obligations under the media plans
coordinated between the parties, as well as under the
individual contracts.

(4) In the event of late payment, the advertiser and
the agency owe Sales House the legal interest for late payment
for each day delay as from the 30" day after the date of issuing
of an invoice by Sales House.

V. TERM. TERMINATION OF THE CONTRACT.
CONSEQUENCES UPON NON-FULFILLMENT OF THE
CONTRACT
Term

Art. 27. (1) The term for broadcasting of the commercial
communications and other advertising materials shall be
specified in the individual contract signed between the parties
and/or the media plan coordinated between the parties.

(2) The effective term of the individual contract shall
be specified in it, and the contract shall be terminated upon
expiration of the effective term provided that the obligations
of the parties thereto have been fulfilled.

(3) The individual contract may be terminated before
the expiration of its effective term by mutual agreement of the
parties.

Termination of the contract

Art. 28. (1) In the event Sales House systematically fails to fulfil
its obligation to compensate the client in accordance with art.
23 of the General Terms, the client, a party to the individual
contract, has the right to terminate the individual contract
with one-month prior written notice giving the counterparty
to the contract the opportunity to remedy the violation.
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HacpelyHaTa cTpaHa Mo 40roBopa e AajeHa Bb3MOXKHOCT 3a
OTCTpaHABaHe Ha HapyLlleHKneTo.

(2) B cnyyali e KAMEHTBLT cTPaHa No UHAUBUAYANHUA
[OOroBOP CUCTEMHO HE W3MbJHABA 33aAb/KEHMATa CU Mo
nMHAMBUAYaNHUA aorosop, Ceinc Xayc uma npaso Aa passanu
WHOAMBMAYANHMA  OOrOBOP C  €4HOMECEYHO  MUCMEHO
npeamnsBecTue, C KOETO Ha HacpellLHaTa CTpaHa no Aorosopa e
OafeHa Bb3MOMKHOCT 338 OTCTPaHABAHE Ha HapyLUEHMWETO.

(3) ,CucTemHO” NO cMMCBAA Ha TO3W Y/IEH € TPU UAKn
nosedye MbTM 33 CPOKa Ha AOEWCTBME Ha MHAMBUAYANHUA
[O0roBop.

Yn. 29. AKO KAMEHTBLT CTpaHa No MHAMBUAYANHWA AOroBop
3abaBu nnawaHeTo no gorosopa, Cenc Xayc nma npaso Aa
pasBanM  MHAMBUAYANHMA [OrOBOP C OTNpaBAHe Ha
eJHOMeCeYHO nNpeausBecTe A0 KAneHTa.

Yn. 30. B cnyyalh Ha pa3BansaHe Ha A0OrOBOPA, aKO KAMEHTBLT —
CTpaHa Mo A0rosopa - e M3npasBHaTa cTpaHa, To Ceinc Xayc
Ob/IKM BpblUAHe Ha npegniateHuTe CymMu, 3a KOWUTO He ca
M3NBYEHN TBHPFrOBCKU CbOBLLEHUA WAW APYrU  PEKAaMHU
dopmm oo pataTta Ha pasBanAHETO Ha JOroBopa.

Yn. 31. B cnyy4ar 4Ye B CpOKa Ha [eNCTBME HA [A0roBopa,
M3MbNHEHWETO HA 33aAb/KEHMATA Ha CTpaHuTe 6Obae
Bb3NPEenATCTBAHO OT B/IE3/IM B CMAQ HOPMATUBHU UK
AAMWHUCTPATMBHM aKTOBE, HaKa3aTe/IHWU NOCTAHOBAEHUA UAU
peweHna Ha HCC, BcAKa OT CTpaHMTe No AOroBOPA MMa NPaBo
03 rO NpekpaTn C NUCMEHO YBEAOMJIEHME, U3MPATEHO A0
HacpeliHaTa cTpaHa, 6e3 ga ce AbaxKaT 06e3LLeTeHus uan
HeycToMkn. B T03M cnydyanm Ceihinc Xayc Bpbwar
npeannaTeHMTe CyMM, 3a KOUTO He ca U3NBYEHU TbPrOBCKM
cbobLleHna uamM gpyrm peknamHu ¢dopmm 4o AataTa Ha
NpeKkpaTABAaHETO Ha [AOroBOpa, aKo MMa TakuBa. KAMeHTBLT
Ob/XKU 3analllaHe Ha LeHaTa 3a U3NbYeHUTe B Nporpamute
TbProBCKM CbOBLLEHMSA W APYrYM peknaMmHu popmu Lo aaTaTta
Ha NpeKpaTABaHe Ha AeMCTBMETO HA A0roBopa.

Yn. 32. BbB BCMYKM cydaun Ha NpeacpoyHO NpekpaTaBaHe Ha
OEeWCTBMETO  Ha  [JOroBopa,  BK/OUYMTENIHO  Mopaau
Heu3NbAHEeHWe, PpeKNaMOLATENAT U areHUMATa ce 3a4b/KasaT
[a 3annataT He3abasHo Ha Celinc Xayc LieHaTa 33 U3byeHUTe
B NporpamuTe TbProBCKM CbHOOLIEHUA U APYrU PEKNaMHU
dbopmm [0 pataTa Ha MpekpaTABaHe Ha [EWCTBMETO Ha
Aorosopa. HactosawaTa pasnopeaba e npuaoxunma v gencrea
W cnep npeKkpaTABaHe AeMUCTBMETO Ha AOroBopa.

Yn. 33. (1) B cayyait ye B MHAMBUAYANHUA AOrOBOP W/MAK
CbrnacyBaH MeXay CTpaHUTE MeauAa nNNaH, KAWEHTbLT
(peknamogaten wAM  areHuMsa) e Noen  3agb/KeHue
(rapaHumn) 3a obw, HeTeH BlOAMKET, cpeLly KOeTo € Moay4Yun
OTCTBMNKM OT UeHata no Tapudata Ha Cennc Xayc, npwu
HeMsNbJHEHWE WAN HETOYHO (HEMbAHO) W3MbAHEHME Ha
rapaHumaTa, Ceinc Xayc ma npaBo Aa HA4YUCM HEYCTOMKa 3a
HEU3Nb/IHEHME, CbOTBETHO 33 HETOYHO M3MbJAHEHWe, Ha
rapaHTMpaHua BIoAKET, KaKTo cneaga:
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(2) If the client, a party to the individual contract
systematically fails to fulfil its obligations under the individual
contract, Sales House has the right to terminate the individual
contract with one-month prior written notice giving the
counterparty to the contract the opportunity to remedy the
violation.

(3) “Systematically” within the meaning of the
present article is three or more times during the effective term
of the contract.

Art. 29. If the client, party to the individual contract, delays the
payment under the contract, Sales House has the right to
terminate the individual contract by sending a one-month
prior notice to the client.

Art. 30. In the event of termination of the contract, if the client
is @ non-breaching party, Sales House shall reimburse the
prepaid amounts in return for which no the commercial
communications or other advertising materials have been
broadcast until the date of termination of the contract.

Art. 31. In the event during the effective term of the contract
the parties are prevented from fulfilling their obligations due
to effective legislative or administrative acts, penal decrees or
decisions of NCS, each party shall be entitled to terminate the
contract by a written notice sent to the counter party and no
compensations, indemnities or penalties shall be due. In this
case Sales House shall reimburse the prepaid amounts in
return to which no commercial communications or other
advertising materials have been broadcast until the date of
termination of the contract, if any. The client owes payment
of the price for the commercial communications and other
advertising materials broadcast on the channels until the date
of termination of the contract.

Art. 32. In all events of early termination of the contract,
including due to non-fulfilment of obligations, the advertiser
and the agency shall immediately pay Sales House the price for
the commercial communications and other advertising
materials broadcast on the channels up to the date of the
termination of the contract. This provision shall survive the
termination of the contract and shall remain applicable and
effective.

Art. 33. (1) If under the individual contract and/or the media
plan coordinated between the parties the client (an advertiser
or an agency) has undertaken obligation (guarantee) of a total
net budget in return to which it has obtained discounts from
the price in accordance with Sales House’s Rate card, failure to
fulfil or to fulfil properly (in full) such a guarantee shall entitle
Sales House to Charge a penalty for not keeping the
guaranteed budget, respectively improper fulfilment, as
follows:
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- 15% ot pa3nunkaTta mexay rapaHTMpaH 1 peannsnpaH
6roaxeT npu Ao 10% HeMsnbAHEHWE Ha rapPaHUMATS;

- 25% oT pa3nunkaTta mexay rapaHTMpaH 1 peannsnpan
6roaxeT npu Ao 20% HeMsNbJHEHWE Ha raPaHUMATS;

- 35% ot pa3nnkata mexay rapaHTMpaH 1 peannsnpaH
b6roaxker npu  Hag 20% HeusNb/lHEHWEe Ha
rapaHumsTa.

(2) 3a peanusupaH OT KAMeHTa HeTeH bGlogyKeT no
CMMCbAa Ha O6LMTe YCNoBUS U MHANBUAYANHUA JOTOBOP ce
OTYUTAT €4MHCTBEHO NNATEHUTE CXEMU HA U3NTbYBAHE (3aABKM)
B CPOKA 3a n/allaHe No UHAMBUAYANHUA LOr0BOP.

(3) KnueHTBLT obnKM 3annallaHe Ha HeycToMKaTa B
CpoK £0 10 paboTHM AHU OT U3NpPaLLAHETO Ha YBEAOM/IEHUETO
ot Celinc Xayc 3a TOYHATa AbMKMMA CYMa.

Yn. 34. B cay4ah 4Ye peknamopaTtenAt  U3nos3.a
nocpeHNYecTBOTO Ha areHums, naalLaHmATa,
0b6e3LeTeHNATa U HEYCTOMKUTE NO TO3M pPasfen ce Ab/Kar
CONNAAPHO OT peKnamogaTens U areHuMATa B cpok go 10
paboTHM AHW OT NoJsiyyaBaHe Ha yBeAOM/IEHWE OT CTpaHa Ha
Ceiinc Xayc.

Yn. 35. B UHgMBMAYaNHWA JOTOBOP MOraT Aa 6baaT yroBapaHu
M Apyrn obeslLeTeHna N HEeYCTOMKU 33 HeU3MbAHEHUE WU
HETOYHO W3MbAHEHME Ha 334b/KEHMATA HA KAMEHTa No
porosopa.

VI. KOHOUAEHUUANTHOCT U 3ALLIUTA HA TM4HU AAHHU

Yn. 36. (1) CTpaHuTe ce 3agb/KaBaT Aa He PasKpMBAT Nog,
KakBaTo M ga 6buno dopma MHPopmaumaA, CbCTaBAABaLLA
TbProBCKa TallHA Ha HAcpelLHaTa cTpaHa Nno 40roBopa, OCBeH
C W3PUYHOTO MUCMEHO Cbl/1aCMe Ha HacpelyHaTa CTpaHa.
BcsAKka oT cTpaHMTe MMa NpaBo Aa npenocTtasa MHGopmaums,
CbCTaBAfABalla TbProBCKa TallHA 3a HacpeliHaTa CTpaHa Ha
TPETO NI1LLE — IPUANYECKM N GUHAHCOB CbBETHUK, OAUTOP
M CBbP3aHM C HEro /iMLa N0 CMUCH/IA Ha TbPrOBCKMA 3aKOH.

(2) Mo cmucbna Ha HactoAwmTe O6WM ycnosusA
TbpProBcKa TalkHa 3a Ceinc Xayc e uHbopmauma U OAHHW,
CBbpP3aHM C XOJQ Ha MNperoBopuTe, CbAbPKAHWETO U
YrOBOPKMUTE MO CKAOYEHU MHAUBMAYANHU AOTOBOPU, MMEHA
Ha peKknamogaTtenu, rapaHTMpaHu OloAXKeTH, CPOKoBe 3a
M3NbAHEHWE, TapaHUWMW, OTCTBbNKKM, OOHycn, U [pyru
npedepeHuManHn ycnoBuA, YrOBOPKU MPU HEU3MbAHEHME,
KaKTO U WMHPOpMaLMA 33 OpraHuMsauuMATa M TbproscKaTa
penHoct Ha Ceinnc Xayc, HOy-Xay M JIM4HUM [3HHW HA
cnyxutenute. PaskpuBaHeTo Ha MHPOPMaLMA, CbCTaBNABALLA
TbProBCKa TalHa, Ce CMATa 3a CbLUECTBEHO HapyLlUeHue W
MOXe a3 [JoBefe [0 MNpekpaTABAaHE Ha  CKAOYEHWMA
uHamMBMAyaneH porosop. He ce cmATa 3a pasKkpuBaHe Ha
TbProBCcKa TaHa UHbOpPMaLMATA 33 aKTa Ha CKAOYBAHE Ha
WHAMBUAYANHUA [0r0BOP.
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- 15% from the difference between the guaranteed
and the actually realized budget if up to 10% of the
budget guarantee is not kept

- 25% from the difference between the guaranteed
and the actually realized budget if up to 20% of the
budget guarantee is not kept

- 35% from the difference between the guaranteed
and the actually realized budget if more than 20% of
the budget guarantee is not kept.

(2) For the actually realized budget within the
meaning of the individual contract and the General Terms
shall be calculated only the Broadcasting schemes (orders)
that have been paid within the payment term as per the
individual contract.

(3) The client shall reimburse the penalty within 10
working days from the sending of the exact amount by Sales
House.

Art. 34. If the advertiser uses the mediation of an agency, the
payments, compensations and penalties under this section
shall be due jointly and severally by the advertiser and the
agency, within a period of 10 working days after receiving a
notification sent by Sales House.

Art. 35. Other compensations and penalties for failure to fulfil
or to properly fulfil client’s obligations under the contract may
be agreed and included in the individual contract.

VI. CONFIDENTIALITY AND PERSONAL DATA

PROTECTION

Art. 36. (1) Parties undertake not to disclose in any form
information that is a trade secret of the counterparty to the
contract except with the explicit written consent of the
counterparty. Each party is entitled to provide information
that is trade secret of the other party to a third party —legal or
financial adviser, auditor and to related parties within the
meaning of Commercial Act.

(2) For the purpose of the present General Terms,
trade secret of Sales House is information and data related to
the course of negotiations, the content and the provisions of
a signed individual contracts, names of advertisers,
guaranteed budgets, term, guarantees, discounts, bonuses
and other preferential terms and conditions, provisions
concerning the non-fulfilment as well as information about the
organization and commercial activities of Sales House, know-
how and employees’ personal data. The disclosure of
information that constitutes trade secret is considered a
material violation and may result in the termination of the
individual contract. The information about the fact of signing
of the individual contract is not considered as disclosure of a
trade secret.
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(3) He e tbproscka TallHa MHbOpPMaLMA, KOATO e
ny6An4YHO onoBecTeHa UM obLLOA0CTbHA.

(4) 3a HapyLwaBaHe Ha 3a4b/XKEHUATA NO HACTOALLMUA
U/lleH, HeusnpaBHaTa CTpPaHa [Ab/KM Ha  M3MNpasHaTa
HeycToWKa, B pasmep Ha 10% (feceT Ha CTO) OT CTOMHOCTTa Ha
[4orosopa, Ho He noseye ot 10 000 n../ 5 122.92 espo, 6e3
OAC. Tpu HacTbnnAn Bpeau B NO-roAam  pasmep OT
yroBopeHaTta HeycTolKa, Ceinc Xayc cv 3anassa nNpasBoTo Aa
npeTeHAMpa BCUYKM Bpeau - MNpeTbprneHu 3arybu u
nponycHaTV Nos3n Hag Tasu cyma.

Yn.37. JinuHute paHHuW, Kouto KAMeHTbT npepoctaBa Ha
Ceitnc Xayc npu M no noBoA CKAOYBaHE Ha AOroBop no
HacTosawmTe O6LWM ycnoBus, ce 0bpaboTeaT M CbxpaHABaT OT
Celinc Xayc B cvoTeercTtBue ¢ Pernament (EC) 2016/679 Ha
EBponeiickna napnameHT n CbBeTa OTHOCHO 3alUMTaTa Ha
du13nYecknTe LA BbB BPb3Ka C 06paboTBAHETO HA JINYHM
OAHHM M OTHOCHO CBOBOAHOTO ABW)KEHWE HA TaKMBa AaHHM
(,GDPR"). NopgpobHa uWHbOpPMaUMA 3a JaHHUTE, KOMUTO
06paboTBa Ceisc Xayc KaTo afMUHUCTPATOP HA JINYHWN JaHHU
M KOOpAMHATUTE 3a BPb3Ka C J/IMLETO 3a KOHTAKT, OTrOBapsALL0
Ha BbBMNPOCKM MO 33aWMUTa HA [aHHUTE; Le/nTe U NpPaBHOTO
OCHOBaHMEe 33 06paboTBaHETO Ha JIMYHUTE  AAHHW,
BK/IIOYMUTENHO M KOraTo 06paboTBaHETO € HeoBX0AMMO C Lien
3aWMTa Ha NermTMmMHMA nHTepec Ha Celinc Xayc; KateropuuTe
Nno/sy4yaTeNn Ha JIMMHU JQHHW; CPOKbT, 3a KOWUTO Lie ce
CbXPaHABAT JIMYHUTE AAHHW; NPABaTa HA CybeKTUTe Ha AaHHU
BbB BPb3Ka C 06paboTBaHETO OT CcTpaHa Ha CeWnc Xayc, KakTo
M MHPOPMaLMA 33 HaUYMHa, MO KOMTO CbLuMTEe MOraT Aa 6baaT
yNpaxKHEHW U BCAKA Apyra nHpopmawuma, koato GDPR nsmckea
na 6bae npepoctaBeHa Ha KiaveHTUTe, ce cbabpka B
MonutnkaTa 3a NOBEPUTENHOCT Ha JINYHUTE AAHHKU Ha Celnc
Xayc, [OCTbMHA Ha MWHTEPHET caliTa Ha APYKecTBoTo
www.saleshouse.bg/about

VII. APYTU PA3MOPEABU

Yn. 38. B cnyyait Ha npoTmBopeumne mexay ObwmTe ycnosumsa u
YrOoBOPEHOTO B MHAWBMAYA/NHWUA LOroBOP, NPeaMMCTBO MMa
YroBOPEHOTO B MHAMBUAYAHNA AOrOBOP.

Yn. 39. Bcaka oT cTpaHUTe No UHAUBUAYaNHWA AOrOBOp ce
3afb/KaBa 43 He yBpexaa AobpoTo Mme Ha HacpelHaTa
CTPaHa U/UAKN Ha HENHU CAYKUTENN.

Yn. 40. KnMeHTbT HAMA NpaBo Aa MpexBbpaA npasata M
3afb/XKeHMATA CM N0 AOroBopa Ha TPeTK auua.

Yn. 41. B cnyyait ye HAKoa OT pasnopendbute Ha O6wMTe
YCNOBUA WUNU UHOMBWUAYANHUA AOFOBOP € HeAeWCTBUTENHA,
TOBAa HAMA Aa BAeYe HefencTBUTENHOCT Ha OblmTe ycnosus
n/Mnn nHgueBuayanHua Ooroeop. HeaencreutenHarta Knaysa
ce 3aMecTBa OT MOBe/IUTENIHUTE NPABUAA HA 3aKOHa.

Yn. 42. 3a HeypegeHUTe BbNPOCK ce NpuaaraT pasnopenobute
Ha [feMcTBalLoTO 3aKOHOAATeNCTBO Ha Peny6inKka bbarapus.
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(3) Information that has been disclosed publicly or is
publicly available information is not trade secret.

(4) For any violation of the obligations under the
present article, the defaulting party shall owe the correct party
a penalty amounting to 10% (ten per cent) of the contract
value, but not more than 10 000 BGN/ 5 112.92 EUR, excluding
VAT. In the event that the amount of the damages exceeds the
agreed penalty, Sales House has the right to claim all damages
— losses incurred and lost profits, above this amount.

Art. 37. The personal data that the Client provides to Sales
House upon and in relation with the conclusion of a contract
under these General Terms shall be processed and stored by
Sales House in accordance with Regulation (EU) 2016/679 of
the European Parliament and of the Council on the protection
of natural persons with regard to the processing of personal
data and on the free movement of such data (“GDPR”).
Detailed information on the data that processes Sayles House
in its capacity as data controller, as well as the contact details
of the Contact Person responsible for data protection; the
purposes and legal basis for the processing of personal data,
including where such processing is necessary in order to
safeguard the legitimate interest of Sale House; the categories
of personal data recipients; the retention periods; the data
subjects’ rights in relation to Sale House processing activities,
as well as information on how they may be exercised and any
other information that GDPR requires to be provided to the
Client, is included in the Personal Data Privacy Policy of Sales
House, available on the company’s website at
www.saleshouse.bg/about.

Vil. OTHER PROVISIONS

Art. 38. In case of discrepancies between the General Terms
and the clauses of the individual contract, the provisions of the
individual contract shall prevail.

Art. 39. Each party to the individual contract undertakes not
to harm the counter party’s reputation and/or its employees’
reputation.

Art. 40. The client has no right to transfer its rights and
obligations under the contract to third parties.

Art. 41. In the event that any of the provisions of the General
Terms or the individual contract is invalid, this shall not cause
the invalidity of the General Terms and/or the individual
contract. The invalid provision is replaced by the imperative
rules of the law.

Art. 42. The present General Terms and the individual
contracts are governed by the Bulgarian Law.
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Yn. 43. CnoposeTe MexKay CTPaHWUTE Mo NOBOA, Th/KYBaHETO Ha
Knaysute Ha O6wWMTE yCnoBuA U UHAMBUAYANHUA OOrOBOP,
KaKTO M NOBOA, Ha U3MbJIHEHNETO UM, Ce peLIaBaT No B3aMMHO
Cbracme, a KOraTo NOCTUTAHETO MY Ce OKaXKe HEBb3MOXHO, OT
KOMMeTeHTeH CbA CbC ceganuue B rp. Codus.

HacTtoawmuTte O6LLI,M ycnosuAa Ca U3roTBeHU Ha 6bnrapcm4 n
AHTNMACKU €3UK, KaTo B cnyqaﬁ Ha HeCbOTBETCTBME MeXAY
TEeKCToBETe e BannaeH 6'bl1rapCKMFlT TEeKCT.

MpunoxxeHne Ne 1 Cpokose u MpunoxeHune N2 2 TexHU4eckn
M3WCKBaHMA 3a U31bYBAHE B MpOrpammTe ca HepasgesiHa JyacT
OT HacToALWMmTe 06l ycnosus.

Hactoswwute O6wm ycnosua ca npuetu Ha 01.01.2018 r.
Hactoswarta uameHeHa Bepcusa Ha Ob6wwuTte ycnosua ce
npunara ot 23.12.2025 r.

Art. 43. Disputes between the parties on the interpretation of
the provisions of the General Terms and the individual
contract, as well as on their implementation shall be settled by
mutual agreement, or if such an agreement cannot be
reached, by the competent court in Sofia, if such an agreement
cannot be reached.

This General Terms are made in Bulgarian and English
language and in case of discrepancies between the provisions,
the version in Bulgarian language shall prevail.

Appendix Ne 1 Terms and Appendix Ne 2 Technical
Requirements for broadcasting on the channels are an integral
part to the present General Terms.

The present General Terms are adopted on 1% Jan 2018. The
present amended version of the General Terms shall apply as
of December 23 2025.

Nnua, ytebpannn 06wmTe ycnosus/ Persons approving the General Terms:

Becena Alumosa/ Vessela Dimova
Ynpasuten ,,CEM/IC XAYC“ OO/, / Manager, Sales House OOD
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