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YcnoBUATS, ONUCBHU NO-A0AY, C& OTHACAT 33 BCUYKU 1B KBHBNU, YUETO PEKA3MHO Bpeme
ce npeanara ot TSH - Discovery Channel, TLC, 1D, Travel Channel, HGTV, Eurosport 1,
Cartoon fletwork, Cartoonito, Nickelodeon, Nick Jr, Nicktoons, History Channel, Viasat
Explore, Viasat History, TV 1000, Duck TV, BG On Rir, FenTV, KakTo U 33 HoBu TB KaHanu, 8
cnyyal, ye TaKUBa BT 10DIBEHU.

Bceku KnueHT Moe a8 usbepe Meway A83 BUAS 33KYNYBaHE H3 PEKN3MHO BpeMe - C
UeHa Ha U3AbYB3HE UAU UeHa Ha PeUTUHT TOUKS .

Mpu 33KYNYBaHe 4Ype3 UBHa H3 U3NbYBAHE, KNUEHTUTE MOraT 3 U3BUPAT KOHKPETHU
K3HaNU U NpenasaHus be3 orpaHudyeHue 8 Bpos UM, KATO NPU TaKUB3 KAMNBHUU He ce
rapaHTUPAT PedTUH TOUKU,

Mpu 38KYNYBaHe Ype3 UeHa Ha pelTUHr TOYKU, A0CT3BAHETO UM Ce rapaHTupa Ha 100% 33
BCUYKU PeKNSMHU  (OpMU, C  U3KAKOYEHUE H3  MPOAYKTOBO  MO3UUUGHUPSHE.
UndbopMauuaTa 33 peUTUHrU U MOHUTOPUHM We Ce OTYUT3 cnpsamo AsHHUTe Ha [APH
Ayauerc MexbpMeHT bbarapus unu apyra CUCTEM3, N0Ca4eHa 0T TSH.

(3paHuUUSTa Ha PeUTUHr TOYKU e B Cuna CaMo KoraTo TSH u3sbpwsa aeTalinHOTO
NA8HUPaHe MO AHU, Y8COBU NMOACU U NporpaMu. TSH pasnpeaens nasHUpaHUS Bioger Ha
KAUBHT3 N0 K3HANU CNPAMO UNeBaTa rpyna Ha KAUeHT. [3paHTUPaHUTE pelTUHr TOYKU
N0 K8HaNU U Uenesu rpynu ce 0bsessaT npu nybAUKYB3HETO He MeceyHuTe TapudL.

U npu nBaTe HauuHa HA KUNYBaHE, CAeABA A3 Ce HAYUCAST PasaudHUTE KoedUUUBHT,
H3AUGHKU U AONBAHUTEAHU TAKCU, ONUC3HU B8 HACTOAWIATA MOAUTUK3, KbAeTa Te ca
NPUNOMUMU. KAueHTUTE MOraT A3 MOA3B3T BCUYKU BUAGBE OTCTBAKU, OMUC3HU B8
HBCTOAWIATE NOAUTUKS, 3KO OTrOB3PAT H3 YC0BUATA 33 N0N3B3HETO UM.

1

General Principles

The below conditions apply to all TV channels, which advertising time is sold by TSH -
Discovery Channel, TLC, ID, Travel Channel, HGTV, Eurosport 1, Cartoon MNetwork, Cartoonito,
Nickelodeon, Mick Jr, Nicktoons, Histary Channel, Viasat Explore, Viasat History, TV 1000,
Duck TV, BG On Rir, FenTV and any other TV channel that may be added.

Clients can choose between two types of buying advertising time - price per spot or
price per rating paint.

When buying number of spots, clients can choose specific programs and channels
without limitations of their number. Mo rating guarantee is dane for such campaigns.

When buying rating points, their delivery is guaranteed 100% for sll advertising forms,
except for product placement activities. The ratings and monitoring data will be delivered
by GARB Audience Measurement Bulgaria or other system, specified by TSH.

The rating paints guarantee is valid only when TSH is responsible for the detailed
planning per days, time slots and programs. TSH allocates the Clients’ budget based on
client's specific target group. The rating points guarantees per channel and per target
groups are indicated in the monthly rate cards.

For both ways of buying, all coefficients, surcharges or additional fees described in the
present Sales Policy should be applied, wherever applicable. The clients can use all the
discounts described in the present Ssles Policy if they accept and observe the terms of

their acquisition.
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KaHan
Channel

Discovery Channel
Nickelodeon

Viasat Explore

Viasat History

Bb8 BCerkU 0T NPeanaraHuTe KkaHaNu Moxe 43 HbAaT 33KyneHu oTaenHu
U3TBYBBHUA B KOHKPETHU MPOrpamu, cnpamo 6a3osute BPYTHU UEHU B
ropHaTa Tabnuua. HaMa orpaHudeHUe 33 BP0 33KYNeHU U3MbYB3HUA
Usu 6pos U3N0N3B3HU KaHasU.

[pu 33KYNyYBaHe N0 rOPHUTE UEHU He Ce rapaHTUPaT PelTuHr TOYKU.

UeHuTe ce dUHaNU3UPAT Cned HaYUCASB3HE HA BCUYKU NPUAOMUMU
KoedUUUBHTU, H3AUBHKU U OTCTbIKU, ONUCBHU 8 HACTOAWATA MOAUTUKE.

TSH cu 33nma3sa nNpaBoTo a8 0098RB3 P83UYHU UEHU OT ropHUTE 33
CNeuuanHu nporpamu 8 U3DPaHU KaHanu npes roguHaTa.

1

artoon Nletwork  |Cartoonito
_ Travel Channel History Channel

HoBU KaHanu, noGaBeHu npe3 2025 / New channels added in 2025

Cost per spot buying

UeHa 33 30"
30" Price

Duck TV

A single spot to be aired in a specific program can be bought in all
channels according to the prices in the above table. There are no
limitations for the number of airings to be bought as well as for the
number of channels used.

Mo rating points guarantees are made for such airings.

The prices are finalized after calculating all applicable coefficients,
surcharges and discounts, described in the present Sales Palicy,

TSH has the right to announce different prices from the abave for
special programs in selected channels in the course of the year.

-
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Cost per rating point buying

-

Uenesa rpyna / Target Group

A 18-59

A 15-64

HpU 39KynysaHe Ha DEUTUHF TOYKU, UeHosUTe YCcaosua Ce onpedenat 8
UHAUBUAYaNHUTE A0roBOpPU Ha BCEKU KAUEHT. Tesu ycnosua ue bbaaT
NPuUAaraHU KbM rapaHTUPaHUTE peUTUHF TOYKU 33 BCEKU eauH 1B KaHan
ot T8pl.|¢]8T8 cneq Ha4yucaasaHe Ha BCUYKU MPuUaouMU HOBCDUU,LIBHTU,
H3dueHku U  OTCTbMKU, ONUC3HU B  HICTOAW3T3  MOAUTUKS.
FapaHTupaHUTe peUTUHF TOYKU Ule ObAsT 0MNOBECTABSHU 33 BCEKU
Mecel OT roAuHaTa, Hal-KbCHO eaAHa ceamuua npegu Ha4anoto Ha
Meceua.

33 U3NBUB3HUA C OTUETEH Hynes pelTuHr we ce npunarat 0.01 pedTuHr
TOMKU 33 CbOTBETHAT3 Uenesa rpyna. HKaTto anTepHaTuBa Ha
H3UUCNABAHETO H3 PeUTUHr TOYKU, KAUBHTUTE Mode a3 Uusbepat
nnauaHe o1 1 18 33 30" usnbysaHe. Bupry Ta3u UeHa Ce Hayucnnasat
KOE(UUUEHTU 33 AbSUHA, HO He Ce Hayucnssar Apyru OTCTbAKU
U/unu KoeuuueHTu.

1

When buying rating poaints, the price conditions will be determined in
the individual contracts for each client. These conditions will be applied
to the guaranteed rating paints for each TV channel in the Rate card
after calculating all applicable coefficients, surcharges and discounts
described in the present Sales Policy. The guaranteed rating points will
be published each manth latest one week before the beginning of the
month.

Spots with reported zero rating, will be calculated with 0.01 rating for
the respective target group. As an alternative, the clients can choose to
pay 1 BGN for 30" spot. The length coefficient will be applied but no
other discounts and/or coefficients will be applied.

]
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Discovery Channel
TLC
D
Eurosport
Travel Channel
HGTV
Cartoon etwork
Cartoonito
Nickelodeon
Nick Jr.
Nicktoons
History Channel
Viasat Explore
Viasat History
TV 1000
Duck TV
Fen TV
BG On Rir
New Channels

MuH Makc
Min Max
5% 35%
4% 28%
4% 28%
]UU 7%
1% 1%
4% 28%
4% 28%
2% 14%
3% 21%
4% 28%
2% 14%
3% 21%
3% 21%
2% 14%
3% 21%

1%

1%

2%

14%

2%

14%

2%

14%

Channels Distribution I

[lpu 33KYnysaHe H3 06333 pelTuHr Touku, TSH pa3npeaens
bloAMeTa N0 KaHanU CnpaMO rPaHUUUTE B HBCTOAWATS
Tabnuya. TSH He HOCU OTrOBOPHOCT 33 HEMOCTUrHATU
A0r0BOPHU N3PaMeTPU NPU Ha3pYWaBaHe Ha3 A0r0BOPEHOTO
pa3npesaesneHue No KaHanu.

When buying rating points, TSH allocates the Clients
budget in the channels based on the current table. In case
the limits are not kept at the time of placing the orders,
TSH is not responsible for not delivering deal parameters.

-
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Bprg B3T3 BUAS UEHU — 33 U3NbYsaHEe U 33 PeUTUHr TOYKa,

Ce HaYuCNNBAT YETUPU BUAS3 KOBDUUUEHTU:

[lpaliM-TaliM KoeuuueHTu - 63308UTE UEHU €3 U34UCMeHU
Npu U3non3saHe Ha a0 50% ot bogketa 8 [IpalimM-TalMm. [lpu
P33/UYEH MPOUEHT Ce U3M03B3T KOe@UUUEHTUTE, OMUC3HU
No-Haa0NY.

MeceuHu KoeuuueHTu — Ha4ucNABaT ce CnpsaMo Meceus, B
KOUTO Ule Ce U3NbYaT PeKnaMHuUTe (GopMU.

KoeduuueHTu 33 AbMMUH3 - H3YUCNABAT CE  CMPAMO
[bMUHATA H3 PEKNBMHOTO U3MbYBaHe

KoeduuueHtu 33 AP dopMu - U3non3saT ce npu
aTePHATUBHUTE  PEKNaMHU  (DOPMU  CMPAMO  KOHKPETHUS
(opmar, KoUTo Ule ce U3non3ea

HagueHku - u3non3ear ce Npu KesaasHUe 33 raPaHTUpPaHe Ha
I'IpBCIJBpBHU,UBJ'IHO Mo3UUUOHUPaHEe unu npu Haau4ue Ha
CbBMECTHa peKsiaMa C Apyr KAUEHT.

1

Coefficients r

For both types of pricing - per spot and per rating points, four
types of coefficients are applied:

Prime Time coefficients - the base prices are calculated for
budgets distributed up to 50% in Prime time. If another
percentage will be used, the below described coefficients
should be used.

Monthly coefficients - they are applied according to the
month in which the advertising will be aired.

Length coefficients - applied on the standard advertising
spot according to its length.

AR Forms coefficients - applied based on the specific
format that will be aired.

Surcharges - used when premium positioning is required or
co-advertising is present in the advertising form.

]
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Prime Time Coefficients

70 0T brogsera s (1T / 7% of the budget in PT

< 307

<40% <907

< 60%

< 107% < 80% > 807

807 907

1207

1307 1407 1907

TSH npodsss pexnaMHOTO BpeMe Ha MPeacTas/fBaHUTe
kaHanu cnpamo Mpatim Tatim (NT) noaca, nedunupaH ot 17:00 -
01:00.

Bcuuku pexnamHu bnokose npeau u 8 onpedeneHo npeassaqe
Ce 3CoUUUPaT CbC CHOTBETHOTO NPeaasaHe. Ako Ha4anoTo unu
KP3AT H3 MNpPefdsaHe C3 Ha rpaHuUaTa Meay /183 YaCcosU
NOACU, BCUYKU PEKN3MHU DA0KOBE, 3COUUUPBHU C [131HOTO
NpeaasaHe Ce CYUTaT 33 U3MbYeHU B8 YacoBUS MOAC HA3
NpeaasaHerto, KbM KOUTO ce Yucnu TO.

[0pHUTE KOB(UUUBHTU Ce MPuUNaraT U KbM 8373 BUAS UEHU
CMNPAMO NPOUEHT3 0T broaeTa, UHBECTUPaH 8 [lpalm Talm.

1

TSH sells the commercial time of the represented channels
based on the definition of the Prime-Time [PT) slot - 1700 -
01:00.

All commercial breaks before and in a respective program are
associated with this program. If the beginning/end of 3
program is on the verge of any of the time zones, all
associated breaks to the program are considered as aired in
the time zone of the program.

The above coefficients are applied to the both price types,
according to the budget investment in Prime Time.
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(Des
Feb
120%

\EN
May
135%

Mecey, AHY
NEN

10075

Map
Mar
150%

Anp
Apr
155%

Month

Unaexc/ Index

Monthly Coefficients

HOHU
Jun
130%

Hnu
Jul
5%

ek

Dec
140%

Hoe
Nov
150%

OKT
Oct
150%

Cen
Sep
1507

Asr
Aug
100%

TSH onpegens ropHata Ckana 33 U3YUCANB3HE HI
UEHUTE H3 PEeKNaMHUTe U3MbYBaHUA NPe3 rofuHaTa.
CkanaTa e enHaKBa 33 BCEKU OT TeseBU3UOHHUTE
KaH3NU, MNpPeAMEeT H3 HaCTOAWAT8 MOMUTUKS 38
Npoaaou.

KoethuuueHTuTe Ce npunaraT U kbM A838Ta BUAS UeHU -
H3 U3/1bYBaHE U H3 PeUTUHr TOYK3, cnopea Meceua Ha
U3NbYB3HE.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on both type of prices - to

the spot price and to the net cost per rating point, for
the respective month of airing.

]
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HoeduuueHTU 38 AbMKUHA

r

Price for: Equals to:

Length coefficients

5" cnot 50% 0T UeHa 33 30" 35" cnot | 120% ot ueHa 33 30" 5" spot 50% r 30" price 35" spot 120% & 30" price
10" cnot | 60% o1 ueHa 33 30" 40" cnot | 140% ot ueHa 33 30" 10" spot 60% % 30" price 40" spot 140% & 30" price
15" cnot | 80% ot ueHa 38 30" 45" cnot | 160% o1 ueHa 33 30" 15" spot 80% & 30" price 45" spot 160% x 30" price
20" cnot | 85% ot ueHa 33 30" 50" cnot [ 180% ot ueHa 33 30" 20" spot 85% # 30" price 50" spot 180% & 30" price
25" cnot | 95% o1 ueHa 33 30" 55" cnot | 200% ot ueHa 35 30" 25" spot 95% & 30" price 55" spot 200% & 30" price
30" cnot | 100% ot ueHa 33 30" 60" cnot | 220% ot ueHs 33 30" 30" spot 100% » 30" price 60" spot 220% & 30" price

TSH onpegens ropHaTa CKana 38 U3YUCANBBHE H3 UBHUTE HA
PEKNBMHUTE U3MbYB3HUS, KOUTO C8 KPaTHU Ha 5. Ckanata e
BHBKBA 33 BCEKU OT TEfEBU3UOHHUTE KaHaMU, npeaMmer Ha
HACTOAWATa MoNUTUK3 38 Mpogadbu. Cnotosete ¢ MeMauHHU
AbMKUHU [MUHUMUM 3 CeKYHAU) Ce 3aKpbIMssaT KaKTO Ceass:
338bpWweawuTe Ha 1,2, 6 U / - KbM N0 HUCKATS, 8 H3 3, 4, 8 u 9 -
KbM N0-BUCOKETa CTOUHOCT.

33 cnoTose, No-Abnru 0T B0, KoeUUUBHTBT Ce U34UCANBE KaTo
cbop or 60" nnloc 0CTaB3WIUTE CEKYHAU [0 UNN3TE AbMKUHA
(Hanpumep: 75" = 60" + 15", 220% + 80% = 300%).

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Sales Policy. The prices of spots
with different lengths (minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1, 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For spots longer than 60" the coefficient is calculated as the sum
of 60" plus the rest of the seconds (Example: 75" = 60" + 15", 220%

+80% = 300%).

-
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UHaeKc KbM UeHa

r

AA Forms Coefficients

Index to 30"

Bua dopMa 52 30" ot [bmuHa 8 cexyHau AA Forms st e Length in seconds
CnoHCOPCKU 38CT8BKU 140% 7+T Sponsorship tags 140% 7+7T
bpaHAUP3HA WaNKa pPernaMa 140% h'+5" Branded Break Bumpers 140% Oikaol
TBOPYECKs Uaen 140% 30" Smart Ideas 140% 30"
bpaHaupaH cnoT 140% Cnopea AbMKUHATS Ha CNOTa Ident Commercial 140% Acc. To Client's spat length
Bbnpoc/ O1rosop 170% 10" +10" Break Heepers 170% 10" +10"
Pexnamer unm 810% 180" Commercial Vignette 810% 180"
HopusoHTanHa MopMa 100% 10" Cut-in 100% 10"
BepTukanHa hopma 100% LU Skyscraper 100% LU
Hopus. + 8epT. hopMa 150% 10" Content split 1650% 10"
MpoAYKTOBO NO3ULUOHUP3HE 300% Cnopesa CbAbPMBHUETO Product placement 300% Content depending
CnOHCOPCTBO H3 KaHanN 10% 15" Channel Sponsorship 10% 15"

TSH onpegens ropHaTa CKaNa 33 U3YUCAAB3HE H3 UEHUTE Ha
aNTepHATUBHU pexnaMHuU dopMu. CkanaTa e efHaKBa 33 BCEKU OT
TeNeBU3UOHHUTE KaHanNu, npeaMeT H3 HACTOAWAT3 MOAUTUKS 33
npoasou.

33 (OPMU, P33NUYHU OT rOPHUTE, MOMEe (18 Ce OObpHETE KbM
npeacTasuten Ha TSH. Bb3amMoHO € He BCUYKU (OPMU A3 C3 HANUYHU
33 U3MbYB3HE BbB BCUYKU NPEACT3BAHU K3H3NU - 33 Noseye
UH(OPMaUUS Mode 43 ce 0bpbuwaTe kbM TSH.

1

TSH defines the abave scale for calculating the prices of the alternative
advertising forms. The scale is equal for each of the channels subject
to the present Sales Policy.

For length coefficient different than the above, please check with TSH
representative. It is possible not all of the above forms to be eligible for
airing in all represented channels - please check for further information

with TSH.
=
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r

Surcharges

-

Surcharge Cosfficent

Usbop Ho Bnok 20% Break choice 207
[lbpB3 NO3ULUS B BNOK h0% First in break H0%
llocnegHs nosuyus 8 610K 40% Last in break 40%
Bropa/npeanocneaxa nosuuus 8 Haok 50% Second/before Iast in break 30%
Tpeta nosuuus 8 60K 20% Third in bresk 207
Usbop Ha b0k + nosuuus Cyma ot geere Break choice + position Sum of the two
[Tbp83 U NOCseAH3 NO3ULUS 8 BAOK bo%+45% Fisrt and Last in Break ho%e+4n%s
TOHAEMHO U31bYB3HE B DAOK 207" Tandem spots in one break 207"
CbBMECTHA PeK18Ma 00 407 Co-advertising up to 40%
KoMbUHUpaHa peknama 80% Combined advertising 80%

- BbPRY UEHATa Ha BTOPUA CNOT

B CNyYyal, Ye KNUBHTLT Kenae 49 KYnu KOHKPETeH pexnaMeH bnoK unu nosuuus 8 6ok, ce

npunarat ropHUTe HaAUEHKU.

HaaueHKs 33 CbBMECTHS PeKamMa Ce NpuAara Korato 8 MaTepuana NpUCLCTBA MapKa Ha APYr

KAUeHT B 40 30% 0T AbMKUHATA.

Haguenka 33 HOMﬁUHUpBHa pernaMa Ce Nnpunara Korato NPUCHbCTBUETO H3 APYr KAUEHT B8

MaTepuana e 8 Hag 0% 0T AbMMKUHATA.

1

* applied on the second spot price
In case a client wants to buy a certain advertising break or a position in such, the above
surcharges are applied.

Co-advertising surcharge is applied if a brand of another client is presented in the commercial
material in up to 30% of its length.

Combined advertising surcharge is applied when the presence of an additional client is in more

than 30% of the material's length.
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OTcTHNKU

Pexnamoagatenute U pekN3MHUTE 8reHuuu, KouTo UMaT
f0r0BOP 33 U3MBbYBBHE H3 TENeBUSUOHHU TbProBCKU
cbobuleHus ¢ TSH, MoraT a8 ce Bb3n0s3saT o7
NPeasIoMKeHUTE M0-HATTbK OTCTbMKU MNPU MpueMaHe U
CN33B3HE H3 YCMOBUATE 33 TAKHOTO NPea0CTaBAHE.
PeknaMHUTe 8reHUUU MOraT a3 MOemaT rapaHuul U a3
NoANUCBAT 40r0BOPU OT UMETO H3 CBOUTE KMUBHTU, 8K0 C3
NPeaBapuUTeNIHO O0BMACTEHU 33 TOB3 U B8 PAMKUTE H3
NPeaoCcTaBeHuTe UM NpasoMouUs.

[lpeaocTaBAHeTO U NOYY8B3HETO, H3 KOATO U 13 e OT
U3bpOeHUTE OTCTBIKU, HE € NPeasapuTesHo Ycosue 33
CKIOYBAHE HAB [0r0BOP 33 U3MbYB3HE HA3 TbProsCKU
CbODUWEHUS.

Bcuyku U3M0a383HU OTCTBLMAKU Ce CYMUPaT U 0BWusT
NPOUEHT Ce NPUAara BbPRY DPYTHATS UEH3.

1

Discounts r

Advertisers and advertising agencies who have signed 3
contract  for  broadcasting of TV commercial
communications with TSH may be granted the discounts
described onward if they accept and observe the terms
for discount acquisition. The advertising agencies can
make guarantees and sign contracts on behalf of their
clients in case they are authorized in advance for doing
this and within the provided powers.

-

Granting and obtaining any of the described discounts is
not a precondition for the conclusion of a contract for
broadcasting of TV commercial communications.

All discounts used summed up and the total percentage is
applied to the gross price.
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OTCTHNKU

loguuweH kymynatugeH Het obem/ Annual Cumulative net volume

Discounts

(oguweH HeteH obem Ha knueHt/ Annual Net Client Volume

Haa/ Qver Otctbnka/ Discount Haa/ Over Otcbnka/ Discount Hag/ Over Otctbnka/ Discount Haa/ Over Otctbnka/ Discount

18500 % 370,000 9% 5000 1% 122000 9%

26000 % 555,000 10% 8300 2% 1720000 10%

36000 3% 830000 % 13,000 3% 240000 %

53000 4% 1240000 12% 20000 4% 340000 12%

71000 5% 1860000 13% 29000 5% 480000 13%

113000 6% 2800000 14% 42000 6% 670,000 14%

167000 1% 4200000 15% 60,000 1% 940000 15%
250000 8% 85000 8%

OTcTbNKa 33 KYMynaTuseH obeM - NpPeaocTass ce Cpeuwly rapaHTupaHe Ha roaulleH
obem 38 kaHanuTe, npeanaraHu oT TSH 33 nepuoga 1 sHyapu - 31 aekemspu 2025.
HeTHUAT BlomeT e paseH Ha CYMaTs OT BCUYKU CHEMU H3 U3MbYBAHE, 3898EHU U
U3bYEHU B Te3U KaHanu 38 2025 r, caegq HaYuCNNBaHe Ha OTCTHKLU.

ﬂpU (3P3HTUP3HE H3 NO-BUCOK 0beM, No-8UCOKATa OTCTbMKA BAU33 B CUNS OT MECeUs Ha
NUCMEHOTO 3PaHTUP3He bes a3 ce npasu npeusyucnnsaHe Ha 33asKUTe OT NpegHuTe
Meceuu.

ﬂpU Heu3nbsIHeHUe H3 raPaHTUP3HUA brogker B KP3a H3 r0AUH3T3, OTCTbMNKATa Ce
npeusyucnnsa CNPAMo PeasnHo NOCTUrHaTuA 06eM Ha areHuuATa.

0T1cTbNK3 33 06@M H3 KNUGHT — BCUYKU YCNoBuA 33 0TAaBaHE Ha rOPHATa OTCTHIKA Ca
8 CUN3, HO Ce 0TYUTa 0beMa Ha UHAUBUAYSNEH KNUEHT.

flseTe OTCTBNKU HEe Ce U3KAKYBAT B33UMHO U MOraT 18 Ce Non3saT e/IHOBPEeMEeHHO Nnpu
U3MbsHeHUe Ha YCNOoBUATI 33 0TA3B3HETO UM.

1

Cumulative Volume Discount - it is granted according to the guaranteed net budget for
the channels, represented from TSH for the period Jan 15 - Dec 315t 2025. The net budget
is equal to the sum of all schemes, ordered and broadcasted in these channels in 2025
after deducting all applicable discounts.

If 3 higher volume is guaranteed, the higher discaunt is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the
volume discount will be recalculated according to the actually achieved budget of the
agency.

Client Volume Discount - all conditions for granting the discount from the above are
valid but the volume of an individual client is calculated.

The discounts are not excluding one another and can be used simultaneously if the
conditions for granting them are kept.
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OTCTHNKU

Discounts

HeTeH pwer 0TCTBNK3 ABaHCOBO NNaUiaHe 0TCTBNKS P3HHO 10roBapsHe 0TCTBNK3
Net Growth Discount Advance Payment Discount Early negotiating Discount
New Client 5% Ha kamnaHus/ Campaign 1% 06 .12 . 2024 12%
8% 6% oguwHo/ Annual 2% 21 .12 . 2024 9%
167 1% 31.01.2025 %
32% 8%
48% 10%

OTcTbNKA 33 PHCT B 06@M3 — NPEAOCTIBA Ce Ha KAUBHTU, KOUTO reHepuPaT PbCT 8
HeTHaTa UHBeCcTUUUS 33 2025r cnpamo 2024r 33 BCUYKU KBH3MU, NPEACTSBAHU OT
TSH. Mpu gocTuraHe/rapaHTUPaHE Ha NO-BUCOK PBLCT, N0-BUCOKATE OTCTLNKA BU33 B
CUN3 OT MECeUd Ha rapaHTUP3HeTO/NOCTUr3HeTO He3 NPeu3YUCNBaHe Ha NPearoaHU
3398KU. AKO rBP3HTUPBHUAT PBCT HE € 0CTUTHAT B KP3S H3 rOAUHAT3, OTCTLNKATA Ce
NPeu34ucANBa CNPAMO Pe3NHO NOCTUrHATUS 0beM.

OTcTbNKA 38 NpeannauldHe - npeaocTsss ce 33 1007 38aHCOBO NpeannaulsHe Ha
KEMNBHUS UAU H3 rapaHTUPaHUS rogullieH brogeT 8 cpok 40 2 paboTHU AHU npeau
HaYan0T0 Ha KAMMBHUNTA. AKO KAUEHTHT UM3 NPeAUWHU 38038eHU MABUIBHUS,
OTCTBNKATA He MOXe 13 bble HaUUCNeHs, A0PU 18 UM3 HaNPaBeHO NpeansaulaHe.
MBI 33 HOBU KAUEHTU 33aBMAMUTENHO Ce Npasu 100% npeannalaHe.

OtcTbnKa 33 P3BHHO AorosapaHe - NPeaocTaBa Ce Ha KAUBHTU, KOUTO noanuuwat
r0AuWHO cnopasyMeHue 8 noco4eHUTe CPOKOBe.

1

Net Growth Discount - it is granted to clients who generates growth in the net
investment for 2025 vs 2024 for all channels, represented by TSH. If a higher growth
is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the guaranteed
growth is not reached, the discount is recalculated according to the actually
achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days before the campaign start. If the client
has previous delayed payments the discount is not granted even if the prepayment
is done on time.

N8B! New clients should prepay 100% in any case.

Early Negotiating Discount - it is granted to clientc wha sign an annual agreement

in the respective deadlines.
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bpol kaHanu OtcTbnKa AP broaet cnpamo obwus  OTCTbNKS KynysaHe Ha cnotose  OTCTBNKA
Nlumber of channels Discount AR Budget vs Total Discount Spot Buying Discount
lone/ At Least 12 107 lone/ At Least 10% 6% bes rapaHuus Ha pelTuHr 0%
loHe/ At Least 17 1574 lone/ At Least 15% 8% No rating guarantee
[one/ At Least 20% 10%

OtcTbnKa 33 AP hopMu - NPeAOCTaBA Ce Ha KAUBHTU, KOUTO
U3M0A3BAT YaCT OT DIOAMETd CU 33 3NTePHATUBHU (DOPMU HA3
peknama. 0TCTbNKATA ce NpeaocTass KaKTO HA KAMM3HUS,
TOKd U HA3 rOAUWHA 6333 NPU HAnUyue Ha3 rapaHUuUs 33
UHBecTUUUS 8 AP hopMU 0T roguUWHUS BIOAMET HA KAUBHTS.

[lakeTHa OTCTBbNK3 - MPeAOCTaBA Ce HA KAUBHTU, KOUTO
Non3gaT onpedesneH 0pold KaHaNU 0T NPeACTaBANBAHUTE
TaKkusa 0T TSH.

HQHQBBHB H9 Cnotose - MNpedoctasa Ce Ha K/UBHTU, KOUTO
u3rnonssar ﬁpgTHUTB UeHU Ha U3/TbYBaHe.

1

AA Forms Discount - it is granted to clients who invest a
certain part of their budget in AA forms. The discount can be
used on a campaign basis as well as through the year if
there is a guarantee for AA forms budget from the client's
annual budget.

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

Spot Buying Discount - it is granted to clients who use the
gross prices per spot.
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Additional Fees
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EKCNPECHO 33585B3HE/0TMAHS HA CHEMa 200 ns Urgent order/canceling of 8 campaign 200 BGN
38KbCHEHUE NPU N0A3B3HE HO MaTepUan 200 ns Late submission of 8 material 200 BGN
P33/1U4H3 ABAMUHA H3 MaTepuana” 200 ns Different length of a material® 200 BGN
0TMAH3 Ha U3NbYB3HUS Cref CPOKa 33 369BKU 100%™ Cancelling of airings after the deadline 100%™
OtnoeHo nnawaHe ao 60-Tu aeH 1% 8bpRY Delayed payment up to 60 days 1% on top of the
AbMKUMATA CYMa amount due

* 0T N0A3EeHAT3 B 3398K3Ta

** 0T HeTHaTa CTOUHOCT 33 AHUTE U3BBH CpoK

B cnyyali Ha NoaaBaHe UAU OTMAHA H3 389ABKU UAU U3MbYB3HUS
U3BbH OMpegeneHue CPOKOBE Ce NPUNaraT ropHUTE TAKCU.

B cnyyal Ha nnaulaHUs HanpaseHu cned 30-Tus feH, ce Npunara

(OPHAT3 TaKCa.

1

* than the one submitted in the order

** of the net value for the days outside deadlines

In case of ordering/ cancelling of campaigns or material outside
the set deadlines the above fees are applied.

For payments made after 30 days, the above fee is applied.

-



N

A

SH
Ld  39KMKYUTesHU YCosus

THE SALES HOUSE

Bcuyku cymu, MOCOYEHU B HACTOAWSTS MOMUTUKE C3 B
bbarapcku nesa u bes skoyeH fAfIC.

BcuyKu NNawaHUA 33 3398eHU U U3fbYeHu KaMNaHUU cneasa
13 DbaaT HanpaseHU B CPOK A0 30 AHU chnea U3aadBaHe Ha
(pakTypa.

HacToawata nonutuka Ha TSH e BanuaHa 33 uanata 2025r. u
ypemas YcnosuaTa 38 TbproBCKUTE ChODUIEHUS, U3MTbYeHU B
P3MKUTEe H3 roAuHaTa. Ta MoMe 13 bbae NpoMeHeHa ¢ 15 AHU
npeaussecTue U uie bbae 0nosecTeHa Ha calTa Ha TSH.

KoHTaKTU:

Cetinc Hayc 001

Cocpus 1527

Yn. NaHador Bonos 1, er. 4
www.ssleshouse.bg
sales@saleshouse.bg

1

r

Final Arrangements J

All amounts in the present Sales Palicy are in Bulgarian levs
and without VAT.

All' payments for ordered and aired campaigns should be
made up to 30 days after issuing the invoices.

The Sales Policy is valid for the whole 2025 and it arranges
the conditions for airings of commercial materials in the
course of the year. It can be changed with 15 days notice and
it will be announced on the web site of TSH.

Contacts:

Sales House Ltd

Sofia 1527

1 Panayot Volov str, fl. 4
www.saleshouse.bg
sales@saleshouse.bg
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