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YcnosusTa, 0NUC3HU NO-A0NY, Ce OTHACAT 33 BCUYKU TB KaHaNU, YUETO PeKNaMHO Bpeme
ce npeanara o1 TSH - Discovery Channel, TLC, ID, Travel Channel, HGTV, Eurosport 1,
Cartoon fetwork, Cartoonito, Nickelodeon, Nick Jr, Nicktoons, History Channel, Viasat
Erplore, Viasat History, Viasat Kino, Epic Dramsa, Duck TV, BG On Air, FenTV, kaKTo U 33 HoBU
T8 KaHanu, 8 cnyyal, Ye TaKuBa bbaaT 4063BEHU.

Bceku KNUeHT MoMe a3 usbepe Mexay 83 BUAS 33KYNYBBHE H3 PEKABMHO BpEME - C
UeHa Ha U31bYBaHE UAU UEHa Ha PeUTUHr TOUKS .

Mpu 38KYNYBaHe 4Ype3 UeHa Ha3 U3MbYBaHe, KNUEHTUTE MOraT 18 U3BUPAT KOHKPETHU
KaHaNU U npeaasaHus bes orpaHudeHue 8 6pos UM, KATO NpU TaKUB3 KBMNBHUU He Ce
r8PAHTUPAT PeUTUHT TOYKU.

Mpu 33KynygaHe Ypes UeHa H3 PEUTUHN TOUKU, AOCTABAHETO UM Ce rapaHTupa Ha 100% 33
BCUYKU PEKNSMHU  (OpMU, C  U3KAKYEHUE H3  MPOAYKTOBO  MO3UUUGHUPaHE.
UHdopMauuaTa 33 pedTUHrU U MOHUTOPUHr Wie Ce OTYUT3 cnpsmo AsHHUTe Ha [APH
AyaueHc MexbpMeHT bbarapus uau apyra cucTema, nocodeHa ot TSH.

[8p3HUUNTE Ha PEUTUHr TOYKU e B8 Cuna CaMo KoraTo TSH u3sbpwea AerTalinHoTo
NN8HUPBHE MO AHU, 43C0BU NOSCU U Nporpamu. TSH pasnpeaens nasHUpaHUs bloger Ha
KAUEHT3 N0 K3HaNU CPAMO UEenesaTa rpyna Ha KNueHTa. 8paHTUpaHuTe PeUTUHr TouKU
N0 KaHaNU U Uenesu rpynu ce 06s8aBaT Npu NYbAUKYB3HETO H3 MeceyHuTe Tapudu.

U MPpuU AB83Ta Ha4YUH3 H3 KYnysaHe, CNeABa A3 Ce H3YUCNAT P33NUYHUTE KOEd]ULI,UGHTU,
H3guUeHKU U gonbaHuTesHu TaKCU, ONUC3HU B HICTOAWITa MOAUTUKS, KbAeTO Te C3
npunoMuUMU. KnueHTute MoraT 8 N0M3BAT BCUYKU BUAOBE OTCTBLAKU, OMUC3HU B
HaCTOAWATa NOAUTUKS, 3K0 OTrOBIPAT H3 YCOBUATS 33 MOMN3BIHETO UM.

1

General Principles

The below conditions apply to all TV channels, which advertising time is sold by TSH -
Discovery Channel, TLC, ID, Travel Channel, HGTV, Eurosport 1, Cartoon Network, Cartoonito,
Nickelodeon, Nick Jr, Nicktoons, Histary Channel, Viasat Explore, Viasat History, Viasat
Kino, Epic Drama, Duck TV, BG On Rir, FenTV and any ather TV channel that may be added.

Clients can choose between two types of buying advertising time - price per spot or
price per rating point.

When buying number of spots, clients can choose specific programs and channels
without limitations of their number. Mo rating guarantee is done for such campaigns.

When buying rating paints, their delivery is guaranteed 100% for all advertising forms,
except for product placement activities. The ratings and monitoring data will be delivered
by GARB Audience Measurement Bulgaria or other system, specified by TSH.

The rating paints guarantee is valid only when TSH is responsible for the detailed
planning per days, time slots and programs. TSH allocates the Clients’ budget based on
client's specific target group. The rating points guarantees per channel and per target
groups are indicated in the monthly rate cards.

For both ways of buying, all coefficients, surcharges or additional fees described in the
present Sales Policy should be applied, wherever applicable. The clients can use all the
discounts described in the present Sales Palicy if they accept and observe the terms of

their acquisition.
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KaHan

Channel

Discovery Channel
Nickelodeon

Travel Channel HGTV History Channel

Viasat Explore Viasat History Epic Drama

Bb8 BCeKkU 0T NpeanaraHuTe kaHanu Moxe 43 6baaT 33kyneHu oTaenHu
U3TbYBBHUA B KOHKPETHU MPOrpamMu, cnpamo 63308uTe BPYTHU UEHU B
rOpHaTa Tabnuua. HaMa orpaHuYeHUe 33 BpoR 33KYMeHU U3MbYB3HUA
Unu 6pos U3N0N3B3HU KaHasU.

[pu 33KYNyBaHe N0 rOPHUTE UEHU He Ce rapaHTUPaT PelTuHr TOYKU.

UeHuTe ce dUHBNU3UPST Cregd HaYUCASBAHE HA BCUYKU NPUAOMUMU
KoeUUUBHTU, H3AUBHKU U OTCTbMKU, ONUCBHU 8 HACTOAWIATA MOAUTUKA.

TSH cu 33na3sa npasoTo 18 0098AB3 P33NUYHU UEHU OT ropHUTE 33
CMeuuasnHu NPorpaMu B U3BP3HU KaHaNU Npes roauHaTa.

1

d
Cartoon Network  |Cartoonito

64942 330
Duck TV 43028 220
Vliasat Kino
Hosu kaHanu npes 2025 / New channels in 2026 35249 170

Cost per spot buying

UeHa espo 33 30"
30" Price Euro

UeHa ns 33 30"
30" Price BGN

A single spat to be aired in a specific program can be bought in all
channels according to the prices in the above table. There are no
limitations for the number of airings to be bought as well as for the
number of channels used.

No rating points guarantees are made for such airings.

The prices are finalized after calculating all applicable coefficients,
surcharges and discounts, described in the present Sales Palicy.

TSH has the right to announce different prices from the above for
special programs in selected channels in the course of the year.



A

SH
2 i KynysaHe Ha pelTUHr TOYKa

r

Cost per rating point buying

-

Uenesa rpyna / Target Group

A 18-99

A 25-B4

HpU 39KyMnyBaHe Ha pBUTUHF TOYKU, UeHosUTe ycnosua Ce Onpedenar s
uHgusugyanHuTe AoroBopu Ha BCEKU KAUEHT. Tesu ycnosusa ule bbaar
MPuMaraHU KbM rapaHTUPaHUTE pBUTUHf TOYKU 38 BCEKU eAuH 1B KaHas
oT T8pU¢]8T8 Cfeq Ha4yuCnagaHe Ha BCUYKU MPUoKUMU HOBCI]ULLUEZHTLI,
HagueHku U  OTCTbMNKU, ONUC8HU B8  H3CTOAWST3  MOSUTUKS.
fapaHTupaHUTe peDTUHF TOYKU Ule ObasT 0M0BeCTABAHU 33 BCEKU
Mecel OT r0AuHaT3, HaU-KbCHO eaHa Ceamuua npeau Ha4yasnoTo Ha
Meceua.

33 U3NBYBBHUA C OTYETEH Hynes pelTuHr wie ce npunarat 0.01 pelTuHr
TOMKU 33 CbOTBETHATS Uenesa rpyna. HKaTto anTepHaTUBa  Ha
H3YUCNNBAHETO H3 PEUTUHr TOYKU, KAUEHTUTE MOde a3 U3bepat
nnawake ot 1 ns (051 espo) 38 30" usnbusaHe. Bbpry Tasu UeHa ce
H3YUCNABAT KOB(UUUEHTU 33 AbMKUHS, HO HE Ce HaYuCNssaT apyru
OTCTBMKU U/UNU KOBUUUBHTU.

1

When buying rating points, the price conditions will be determined in
the individual contracts for each client. These conditions will be applied
to the guaranteed rating points for each TV channel in the Rate card
after calculating all applicable coefficients, surcharges and discounts
described in the present Sales Policy. The guaranteed rating points will
be published each month latest one week before the beginning of the
month.

Spots with reported zero rating, will be calculated with 0.01 rating for
the respective target group. As an alternative, the clients can choose to
pay 1 BGN (051 EUR) for 30" spot. The length coefficient will be applied
but no other discounts and/or coefficients will be applied.

]
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MuH Makc
Min Max [lpu 33KynysaHe Ha 6333 pelTuHr Touky, TSH pasnpeaens
D'vae;fc”‘a””e' ij ;gf blogMeTa Mo KaHanU CNPAMO rPaHULUTE B HACTOAWATS
D 4% 28% Tabnuya. TSH He Hocu OTrOBOPHOCT 33 HEMOCTUrHATU

Eurospart 1% 1%
ovel Chane o o {10r0BOPHU N3PBMETPU NPU HApYWasaHe Ha 10roBOPEHOTo

HGTV % 28% pasnpegeseHue No KaHasu.
Cartoon Network 1% 10%

Cartoonito 1% 10%

Nickelodeon 1% 10%

Nick Jr. 1% 10%

Nicktoons 1% 10% . . . . .
i Giaranel Ty 28, When buying rating points, TSH allocates the Clients
Viasat Explore zj ;gj budget in the channels based on the current table. In case
Viasat Histor % % . . .

Viasat Hmog i 20, the limits are not kept at the time of placing the orders,

Epic Drama 44 28% TSH is not responsible for not delivering deal parameters.

Duck TV 1% 1%

fen TV 1% 1%

86 On Air 2% 14%
New Channels 2% 14%

-
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BbpRYy 183T3 BUA3 UEHU — 33 U3/TbYB3HE U 33 PEUTUHr TOYK3,
Ce HaYUCNABAT YETUPU BUAB KOBUUUBHTU:

[paliM-TaliM KoeuUUUEHTU - 6330BUTE UEHU C3 U34UCMEHU
Npu U3non3saHe Ha a0 50% ot bogxets 8 [Ipalim-Talm. [lpu
P33MUYeH MPOUEHT Ce U3M0M3BaT KOemUUUEHTUTE, ONUC3HU
No-Ha0Ny.

MeceyHu Koe(UUUBHTU - H3YUCNNBAT Ce CNpsaMo Meceus, B
KoUTO WE Ce U3NBbYaT pernaMHuUTE (opMU.

KoeduyueHTu 38 ABMKUH - H3YUCANBAT Ce  ChpsaMo
[b/IKUHAT3 HA PeKNBMHOTO U3MbYB3HE

KoeduuueHtu 33 AP dopMu - U3N0N3B3T Ce  Mpu
ATePHATUBHUTE  PEKM3MHU (DOPMU  CMPAMO  KOHKPETHUS
(opmaT, kolTo Wie ce U3nosn3sa

HagueHKu — u3nonseaT ce Npu *efnsHue 33 rapaHTUPaHE Ha3
NpedepeHUUsNHO  NO3ULUCHUPSHE UNU MPU  Hanuyue Ha
CbBMECTHA PEKNaMa C APYr KIUEHT.

1

Coefficients r

For both types of pricing - per spot and per rating points, four
types of coefficients are applied:

Prime Time coefficients - the base prices are calculated for
budgets distributed up to 50% in Prime time. If another
percentage will be used, the below described coefficients
should be used.

Monthly coefficients - they are applied according to the
month in which the advertising will be aired.

Length coefficients - applied on the standard advertising spot
according to its length.

AR Forms coefficients - applied based on the specific format
that will be aired.

Surcharges - used when premium positioning is required or
co-advertising is present in the advertising form.

]
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[lpaliM-TalM KoeUUUEHTU

Prime Time Coefficients

70 0T brogsera s (1T / 7% of the budget in PT

< 307

<40% <907

< 60%

< 107% < 80% > 807

807 907

1207

1307 1407 1907

TSH npoasBa pexnaMHOTO BpeMe Ha MPeACTaBAB3HUTE
kaanu cnpamo Mpatim Tatm (NT) noaca, aecdurupaH ot 17:00 -
01:00.

Bcuuku pexnamHu boKose npeau u 8 onpedesneHo npeaasaHe
Ce 3C0UUUPAT CbC CbOTBETHOTO NpeaasaHe. Ako Ha4aNaTo unu
KPBAT HA MpeaasaHe C3 Ha rPaHUUATa Meay 183 4Y3C0BU
MOACU, BCUYKU PEKBMHU 0110K0Be, 3COUUUPBHU C A3MEHOTO
NpefasaHe Ce CYUTAT 33 U3MbYEHU B Y3COBUS MOSC H3
NPeaasaHeTo, kbM KoUTO Ce Yuchu TO.

[0pHUTE KOB(UUUEHTU Ce NpunaraT U KbM AB8aTa 8UA3 UEHU
CMNPAMO NPOUEHTS OT B1oAMeTa, UHBECTUPaH 8 [1paliM TalMm.

1

TSH sells the commercial time of the represented channels
based on the definition of the Prime-Time (PT) slot - 17:00 -
01:00.

All commercial breaks before and in a respective program are
associated with this program. If the beginning/end of 8
program is on the verge of any of the time zones, all
associated breaks to the program are considered as aired in
the time zone of the program.

The above coefficients are applied to the bath price types,
according to the budget investment in Prime Time.
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MeceyHu KoeduuueHTU

(Des
Feb
120%

Mal
May
1557

Mecey, AHY
Jan

1007

Map
Mar
130%

Anp
Apr
1557

Month

Ungexc/ Index

Monthly Coefficients

OHU
Jun
130%

0nu
Jul
5%

Hoe
Nov
150%

OkT
Oct
150%

Cen
Sep
1507

Agr
Aug
100%

Nex

Dec
140%

TSH onpedens ropHata CKana 33 U3YUCANBAHE H3
UeHUTE H3 DPEKM3MHUTE U3MbYBBHUA Npe3 roauHaTs.
CKanata e eaHakBa 33 BCeKU OT TesnesuU3UOHHUTEe
KOH3NU, NPeAMET H3 HACTOAWATa MOAUTUKS 33
NpoaaMou.

KoehuyueHTuTe Ce NpusnaraT U KbM A83T3 BUAB UEHU -
H3 U3MbYB3HE U H3 PeUTUHr TOYK3, Cnopes Meceus Ha
U3TbYBAHE.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on both type of prices - to

the spot price and to the net cost per rating point, for
the respective month of airing.

]
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Price for: Equals to:

Length coefficients

5" cnot 50% 0T UeHa 33 30" 35" cnot | 120% ot ueHa 33 30" 5" spot 50% & 30" price 35" spot 120% & 30" price
10" cnot | 60% o1 ueHa 33 30" 40" cnot | 140% ot ueHa 33 30" 10" spot 60% % 30" price 40" spot 140% & 30" price
15" cnot | 80% ot ueHa 38 30" 45" cnot | 160% o1 ueHa 33 30" 15" spot 80% & 30" price 45" spot 160% x 30" price
20" cnot | 85% ot ueHa 33 30" 50" cnot [ 180% ot ueHa 33 30" 20" spot 85% # 30" price 50" spot 180% & 30" price
25" cnot | 95% o1 ueHa 33 30" 55" cnot | 200% ot ueHa 35 30" 25" spot 95% & 30" price 55" spot 200% & 30" price
30" cnot | 100% ot ueHa 33 30" 60" cnot | 220% ot ueHa 33 30" 30" spot 100% » 30" price 60" spot 220% & 30" price

TSH onpeaens ropHaTa CKana 33 U3YUCANB3HE H3 UBHUTE HA
PEKN3MHUTE U3/TbYBAHUS, KOUTO C3 KPaTHU Ha 5. Ckanata e
BIH3KBA 33 BCEKU OT TEMEBU3UOHHUTE KaHaMU, NpedaMer Ha
HACTOAWAT3 MONUTUKa 33 Mpogadbu. Cnotosete C MeaUHHU
AbMKUHU [MUHUMUM 3 CeKYHAU) Ce SaKpbINsBaT KaKTO Ceass:
338bpWAAWIUTE Ha 1, 2, 6 U 7 - KbM N0 HUCKATS, 8 Ha 4, 4, 8 u 9 -
KbM N0-BUCOKATa CTOUHOCT.

33 cnotose, NO-AbArU 0T 60", KORGUUUEHTBT Ce U34UCANB3 KaTo
cbop ot 60" nntoc 0CTaBaWUTE CeKYHAU [0 UN8TE AbMKUHE
(Hanpumep: 75" = 60" + 15", 220% + 80% = 300%).

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Ssles Policy. The prices of spots
with different lengths [minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1, 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For spots longer than 60", the coefficient is calculated as the sum
of 60" plus the rest of the seconds (Example: 75" = 60" + 15", 220%

+ 80% = 300%).
=
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UHaexc KbM UeHa

r

AA Forms Coefficients

Index to 30"

Bua dopma 53 30" ot [bmuHa 8 CesyHau AA Forms s e Length in seconds
CnoHCOPCKU 38CT8BKU 140% 7+T Sponsorship tags 140% 7+T
bpaHAUPBHA WaNKa peKnaMa 140% g+ Branded Break Bumpers 140% Skl
TBOpYECKs uaen 140% 30" Smart Ideas 140% 30"
bpaHAupaH cnoT 140% Cnopea AbMKUHATS Ha CNOTa Ident Commercial 140% Acc. To Client's spat length
Bvnpoc/ Otrosop 170% 10" +10" Bresk Keepers 170% 10"+ 10"
Peknamen hunm 810% 180" Commercial Vignette 810% 180"
HopusoHTanHa MopMa 100% 10" Cut-in 100% 10"
BepTukanHa hopma 100% LU Skyscraper 100% LU
Hopus. + 8epT. hopMa 150% JLU Content split 150% 10"
MpoAYKTOBO NO3UUUOHUP3HE 300% Cnopesa CbAbPMBHUETO Product placement 300% Content depending
CnOHCOPCTBO H3 KaHanN 10% 15" Channel Sponsorship 10% 15"

TSH onpegens ropHaTa CKaNa 33 USYUCAABBHE H3 UBHUTE H3
aTEePHATUBHU pernaMHu opMu. CkanaTta e efHaKBa 33 BCEKU OT
TeNeBUSUOHHUTE  K3HANU, NpPeaMer Ha HA3CTOAWSTa NOAUTUKA 33
npoaaou.

33 (opMU, P83/UYHU OT rOPHUTE, MOMe 3 Ce OObpHETE KbM
npeactasuten Ha TSH. Bb3MOMHO € He BCUYKU MOPMU 13 €8 HANUYHU
33 U3/MbYB3HE BbB BCUYKU MPEACT3BAHU KBHaNU - 33 MoBeyYe
UH(OPMaUUS Mode 43 ce 0bpbulaTe kbM TSH.

1

TSH defines the above scale for calculating the prices of the alternative
advertising forms. The scale is equal for each of the channels subject
to the present Sales Palicy.

For length coefficient different than the above, please check with TSH
representative. It is possible not all of the abave forms to be eligible for
airing in all represented channels - please check for further information

with TSH.
=
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N e HagueHKu Surcharges _

U3bop Ha b0k 20% Break choice 20%
[lbpBa No3uuus 8 H110K h0% First in break 0%
[locnegHa nosuyus 8 610K 40% Last in break 40%
Bropa/npeanaocnedHa no3uuus 8 6ok 50% Secand/before Iast in break 30%
Tperta no3uyus 8 60K 20% Third in break 20%
U3bop Ha bok + nosuuus Cyma o7 asete Break chaice + position Sum of the two
[lbpB3 U nocneaHa nosuuus 8 Hnok 9% +45% Fisrt and Last in Break hoYe+45%
T3HABMHO U3NbYBaHE B D0K 207" Tandem spots in one break 207"
CbBMeCTHa peknama 10 407 Co-advertising up to 40%
KoMbUHUpaHa peknama 80% Combined advertising 807
" BbPRKY UEHaTa Ha BTOPUS CNOT * applied on the second spot price
B cnyual, Ye KNUBHTBT enae A3 KYNU KOHKPETEH peknameH 610K uau nosuuus 8 6ok, ce In case a client wants to buy a certain advertising break or & pasition in such, the above
NpUAaraT ropHUTE H3AUEHKU. surcharges are applied.

HagueHka 33 CbBMECTHa pernaMa ce Npuaara Korato 8 MaTepuans npuchbCTsa Mapka Ha apyr Co-advertising surcharge is applied if 8 brand of another client is presented in the cammercial
KNUEHT B 10 30% 0T AbMMKUHATA. material in up to 30% of its length.

HanueHks 33 KOMOUHUPBHA peknaMa Ce Mpunara Korato MPUCHCTBUETO H3 APYr KAUBHT 8 Combined advertising surcharge is applied when the presence of an additional client is in more
MaTepuana e 8 Hag 30% OT AbMMUHaTA. than 30% of the material's length.

— J
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OtctbnKu 33 1B

Pexnamoaatenute U peKnaMHUTE areHUUU, KouTo UMAT [10r080p
39 U3/1bYB3HE H3 TeNesU3UOHHU TbProscKU CbobulgHus ¢ TSH,
MOraT 18 Ce B8b3N0N3B3T 0T MPeAnoMeHuUTe M0-HATaTbK
OTCTBMKU NPU NPUEMaHe U CMa3BaHe H3 YCNOBUATS 33 TAXHOTO
NPeaocTasaHe. PeKNaMHUTE 8reHUUU MoraT 18 Noemart rapaHuuU
U 13 N0ANUCBAT 40r0BOPU OT UMETO H3 CBOUTE K/UBHTU, 8KO C3
NPeAB3PUTENHO  0B/ACTEHU 33 TOB3 U B PaMKuTe Ha
NPeaoCcTaseHuTe UM NpasoMoWLUs.

[lpeaocTaBaHeTo U MOAYYSBBHETO, H3 KOSTO U A3 € 0T
U3BpOEHUTE OTCTBMKU, HE e MpeasapuTesHo Ycnosue 33
CK/104B3HE H3 [10r0BOP 33 U3MbUBBHE HA ThPrOBCKU ChOBUIEHUS.
BcuyKu U3M0A383HU OTCTBMKU C& CYMUPAT U 0BWIUAT NPOUEHT Ce
NpUNara BbPRY DPYTHATA UeHa.

HpOC-MBﬂUUHaTa OTCTbMNKa Ce Ha4YUCNABa BbPKY HETHAT3 UEHa B
18 cneg pusaraHe Ha CyMaTa OT BCUYKU OCTaHa/U OTCTHMKU.

1

TV Discounts r

Advertisers and advertising agencies who have signed a
contract for broadcasting of TV commercial communications
with TSH may be granted the discounts described onward if
they accept and observe the terms for discount acquisition. The
advertising agencies can make guarantees and sign contracts on
behalf of their clients in case they are authorized in advance for
doing this and within the provided powers.

-

Granting and obtaining any of the described discounts is not a
precondition for the conclusion of a contract for broadcasting of
TV commercial communications.

All' discounts used summed up and the total percentage is
applied to the gross price.

The cross-media discount is applied on the net TV price after
applying the sum of all the other discounts.

]
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OTcThNKU

loguweH kymynatuseH Het abem/ Annual Cumulative net volume

Discounts

loguweH Heted obem Ha knueHt/ Annual Net Client Volume

Hag n8 Hag espo 0TcTHNKE Hag n8 Hag espo OtcTbnka Hag ns Hag espo OtcTbnKa Hag ns Hag espo OtcTbnka
Over BGN Over EUR Discount Over BGN Over EUR Discount Over BGN Over EUR Discount Over BGN Over EUR Discount
20536.22 10500 1% 40876841 209,000 9% 5476.32 2800 1% 134169.94 68,600 %
28359.54 14500 2% 610,218.96 312,000 10% 9290.19 4750 2% 189.324.34 96,800 10%
40,09452 20500 % 91924010 470,000 1% 1447314 1400 % 266579.63 136,300 1%
58674.90 30,000 4% 1,369,081.00 700,000 12% 2180750 11150 4% 375,519.36 192,000 12%
8410069 43000 5% 205362150 1,050,000 13% 3207561 16,400 5% 526,18.21 269,000 13%
124195.21 63,500 6% 3,070,653.0 1570000 14% 46450.96 23750 6% 738,325.83 317500 14%
183,848.02 94,000 1% 459620050 | 2350000 15% 66,596.01 34,050 1% 1035,23.03 529250 15%
213816.20 140,000 8% 94,857.76 48500 8%

0TCTHNKA 33 KYMYNATUBeH 06eM — NpeaocTass ce Cpeuly rapaHTupaHe Ha rodulweH obem
33 KgHanuTe, npeanaraHu o1 TSH 33 nepuoaa 1 sHyapu — 31 aexemspu 2026. HeTHuAT
BloaMeT e pageH Ha CYMaTa 0T BCUYKU CHEMU H3 U3NbYB3HE, 337BEHU U U3MbYEHU B Te3u
kaHanu 33 2026 r, cnea HaYUCANBAHE H3 OTCTHKU.

ﬂpu [3P3HTUP3HE H3 NO-BUCOK 0beM, N0-BUCOKATa OTCTHIKA B/U33 B CUNS OT MECeUd Ha
NMUCMEHOTO 3paHTUPaHe be3 aa ce Npasu NPeusyucnaBaHe Ha 3aaBKUTE 0T NpedHuTe
Meceuu.

ﬂpu Heu3nbsiHeHUe H3 rgPaHTUP3HUA broaer 8 KP3A H3 r0AUH3T3, OTCTbLMKAT3 Ce
npeusyucnnsa cnpamo peasnHo NOCTUrHaTuA 06eM Ha areHuusTa.

OTCTbNKa 38 068M H3 KAUBHT - BCUYKU yCnosua 33 0TA3B3HE H3 rOPHAT3 OTCTLNKA C3 B
CUA3, HO Ce 0TYUT3 0bema Ha UHAUBUAYSNEH KAUEHT.

[lgeTe OTCTBMKU He Ce U3KAYB3T B33UMHO U MOraT A3 Ce Nos3saT e4H0BPeMeHHOo npu
U3MbsHEHUe Ha YCNOBUATS 33 0TA3B3HETO UM.

1

Cumulative Volume Discount - it is granted according to the guaranteed net budget for
the channels, represented from TSH for the period Jan 15 - Dec 31t 2026. The net budget
is equal to the sum of all schemes, ordered and broadcasted in these channels in 2026
after deducting all applicable discounts.

If 8 higher volume is guaranteed, the higher discount is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the
volume discount will be recalculated according to the actually achieved budget of the
agency.

Client Volume Discount - all conditions for granting the discount from the above are valid
but the volume of an individual client is calculated.

The discounts are not excluding one another and can be used simultaneausly if the
conditions for granting them are kept.
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Discounts

HeteH pbCT OtcTbnKS ABBHCOBO NNBUIBHe 0TCTBNKS P3HHO 10roBapsHe 0TCTBNKS
Net Growth Discount Advance Payment Discount Early negotiating Discount
New Client 5 Ha kamnaHug/ Campaign 1% 1912 . 2025 12%
8% 6% [oguwHo/ Annual 2% 09.01.2026 9%
167% 1% 30 .01.2026 5%
327 8%
48% 10%

0TCTBNKE 38 PBCT B 06eM3 - MPeAOCTaBA Ce Ha KAUEHTU, KOUTO reHepupaT PbCT B
HeTHaTa UHBecTUUUS 33 2025r cnpamo 2024r 33 BCUYKU KBH3MU, NPEACTBAHU OT
TSH. Tlpu gocTuraHe/rapaHTUpaHe Ha NO-BUCOK PLCT, N0-BUCOKAT OTCTHMKA BU33 B
CUN3 0T Meceua Ha rapaHTUP3HETO/NOCTUraHeTo Be3 NPeusyuCNNBaHe Ha NPearoaHU
3398KU. AKO rBpaHTUPBHUAT PBCT HEe e JOCTUHAT B KP3s H3 r0AUHATS, OTCTLNKATA Ce
NPeusyuCcANBa CNPSMo PeaNHO NOCTUrHATUS 0beMm.

0tCcTbNKa 33 NpeannawiaHe — npeaoctass ce 33 100% a8aHCOBO NpeannauiaHe Ha
KEMNBHUS UNU Ha rapaHTUPaHUS rogullieH brogMeT 8 cpok 40 2 paboTHU AHU npeau
HaY3N0TO0 Ha KAMM3HUATA. AKO KAUEHTBT UM3 NpeduWHU 330a8eHU MANBUIBHUS,
OTCTbNKATA He MOMe A3 bbae HaYUCA.HS, A0PU 43 UM HaNPaBeHOo NpeannaliaHe.
MBI 35 HOBU KAUBHTU 33abMKUTeNHO ce npasu 1007 npeannawlaHe.

OtcTbnKa 33 P3HHO [0roBapAaHe - NpPefocTasa Ce Ha KAUBHTU, KOUTO nognuwat
roAuWHO CnopasymeHue B NocoveHUTe CPOKOBE.

1

Net Growth Discount - it is granted to clients who generates growth in the net
investment for 2025 vs 2024 for all channels, represented by TSH. If a higher growth
is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the guaranteed
growth is not reached, the discount is recalculated according to the actually
achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days before the campaign start. If the client
has previous delayed payments the discount is not granted even if the prepayment
is done on time.

N8B! New clients should prepay 100% in any case.

Early Negotiating Discount - it is granted to clientc who sign an annual agreement in

the respective deadlines.
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AP biomker cnpamo obuwus OTCTBNKA

Discount

AR Budget vs Total

[lone/ At Least 10% 6%
[loHe/ At Least 15% 8%
[lone/ At Least 20% 10%

Otctbnka 33 AP hopMu - NpPedocTass Ce Ha KAUEHTU,

KOUTO U3M0s3B3T YaCT OT DI0AMKeTa CU 33 3NTepHATUBHU
(PopMU Ha peknama. OTCTLNKATA Ce NPedoCcTaBs KaKTO Ha
KAMMaHUS, TAK3 U H3 roAUWH3 0333 NpU Hanuyue Ha
rpaHUUS 33 UHBecTuuus 8 AP dopMu 0T roguwHUS
DIOAMET HA KNUBHTA.

HQHQBBHB Ha CNnoTose — npegocTasa Ce Ha KAUBHTU, KOUTO
u3non3sat ﬁpgTHUTe UeHU H3 U3/Tb4B3He.

OTCTBNKA
Discount

107

HynysaHe Ha cnoTtose

Spot Buying
bes rapaHuUS Ha pelTuHr

[lo rating guarantee

AR Forms Discount - it is granted to clients who invest 3
certain part of their budget in AR forms. The discount can
be used an 8 campaign basis as well as through the year
if there is 8 guarantee for AR forms budget from the
client's annual budget.

Spot Buying Discount - it is granted to clients who use
the gross prices per spot.
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OTcTbnKa
Discount

bpol KaHanu

Number of channels

Discounts

OTCcTbNKS
Discount

Kpoc Mequu (% Hag TB)

107
19%

[loHe/ At Least 11
[loHe/ At Least 16

[laKeTHa OTCTLNKA — MPeAoCTaBs Ce Ha K/UBHTU, KOUTO M0s3B8aT
onpegesneH bpol KaHanNu 0T NPeACTaBNABAHUTE TaKUBA OT TSH.

Kpoc MegqulHa OTCTbMKS — MPEeAOCTaBR Ce H3 K/UBHTU, KOUTO
[AP3HTUPAT HeTHa UHsecTuuus 8 Connected TV B onpeaesneH
pa3Mep Haf rapaHTupaHus 18 brogker 8 TSH. Hayucnssa ce sbpry
HeTHaTa UeHa Ha TB 33sB8KUTE Cfed HaYUCAABAHE HA CYMaTa H3
BCUYKU OCT3HAMU OTCTLNKU.

1

Cross Media (% over TV]

[loHe/ At Least 10% 2%
[loHe/ At Least 20% 4%
[loHe/ At Least 30% MaX 6%

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

Cross Media Discount - it is granted to clients, who guarantee an
investment in Connected TV equal to a certain percentage above
the guaranteed budget in TSH. It is applied on the net TV price after
applying the sum of all other discounts.

-
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[lonbAHUTENHU TAKCU

Additional Fees

r

[loNbAHUTENHU TaKCU HagnueHka Additional Fees Surcharge

EKCNPECHO 3378783HE/0TMAHS HA CHEM3 295.31 ns/ 150 espo Urgent order/canceling of 3 campaign 295.37 BGI1/ 150 EUR
JaKbCHEHUe Npu NogasaHe H3 MaTepuas 295.31 ns/ 150 espo Late submission of 8 material 295.37 BGI1/ 150 EUR
Pa31u4Ha AbHUHE HA MaTepUana” 29331 ne/ 150 espo Different length of 8 material® 29337 BGN/ 150 EUR
OTMAH3 Ha U3BbYB3HUS Cref CPOK3 33 335B8KU 100%™ Cancelling of airings after the deadline 100%™
OtnoMeHo nnalaHe ao 66-Tu aeH 17 8bpRyY Delayed payment up to 60 days 1% on top of the
AbAMUMAT3 CYMa amount due

* 0T N0A3AEHaTa B 3398KATS

** 0T HeTHaTa CTOUHOCT 38 AHUTE U3BHH CPOK

B cngqaﬂ H3 NoAdaBaHe Usu OTMAH3 H3 33ABKU UNU U3NbYB3HUA

U3BbH 0npegesneHuTe CPOKoBe Ce NnpunaraT ropHuTe TaKCu.

B cnyyal Ha nnawasHUs HanpaseHu cned S0-Tus deH, ce npunars

[OPHATA TAKCA.

1

* than the one submitted in the order

** of the net value for the days outside deadlines

In case of ordering/ cancelling of campaigns or material outside

the set deadlines the above fees are applied.

For payments made after 50 days, the above fee is applied.
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J3KNOYUTENHU YCNOBUS

Bcuyku cymu, nmocoyeHu B8 HACTOAWIBTE MOMUTUKS C3 B
bbnrapcku nesa/ espo u 6es srroyeH [/C.

BCudKU NNBWBHUA 33 3898eHU U U3bYeHU KaMNaHUU Cneasa
13 ObaaT HanpaseHu B CPOK A0 30 AHU cned u3gaBaHe Ha
(aKTYpa.

HacToawaTta nonutuka Ha TSH e BanuaHa 33 usnata 2026r. U
ypemaa YcnosusTa 33 TbProsCckUTe ChOOUIEHUS, U3MbYEHU B
P3MHKUTEe H3 roAUHaTa. Ta MOMe 138 bbae NPOMeHeHa ¢ 19 AHU
npeau3secTue U ule bbae 0noBecTeHa Ha calita Ha TSH.

KoHTaKTU:

Cetnc Hayc 004

Codpusr 1527

Yn. NaHator Bornos 1, eT. 4
wwuw.saleshouse.bg
sales@saleshouse.bg

1

r

All amounts in the present Sales Policy are in BGN/ Euro and
without VAT.

All payments for ordered and aired campaigns should be
made up to 30 days after issuing the invoices.

Final Arrangements

The Sales Policy is valid for the whole 2026 and it arranges
the conditions for airings of commercial materials in the
course of the year. It can be changed with 15 days notice and
it will be announced on the web site of TSH.

Contacts:

Sales House Ltd

Sofia 1527

1 Panayot Volov str, fl. 4
wwuw.saleshouse.bg
sales@saleshouse.bg
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