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06uiu npuHUUNU

BPYTHU UGHU H3 U3NbYB3HE
BPYTHU UEHU Ha peliTuHr TOYKa
Pa3npeseneHue N0 0CHOBHU ayauUTOPUU

KoeduuueHTu - onucarue
MpaliM TalM KoedhuUUeHTU
MeceyHu koeduuueHTu
KoeduuyueHTu 33 AbMKUHA
Koeduuuentu 33 AP dopmu
Haguenku

OTCTBNKU - ONUCaHUE

0TCTBAKU - 06EMHU

OTCTBNKU - PBCT, NPEANN3ULBHE, PBHHO 0r0BaPSHE
Otctunku - AP dopmu, cnotose

OTCTBNKU - N3KeTHa, KPoC MeaulHa

[lonbAHUTEAHU T3KCU
33KAI0YUTeNHU ycnosua
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Ycn0BUATS, OMUCBHU NO-A0AY, C& OTHACHT 33 BCUYKU 1B KBHANU, YUBTO PEKAN3MHO Bpeme
ce npeanara ot TSH - Discovery Channel, TLC, [0, Travel Channel, HGTV, Eurosport 1,
Cartoon Network, Cartoonito, Nickelodeon, Nick Jr, Nicktoons, History Channel Viasat
Explore, Viasat History, TV 1000, Duck TV, BG On Rir, kakTo U 33 HosU TB KaHanu, 8 cnyyal,
4ye TaKuea HbaaT A0baseHU.

Bceku KnueHT Moe a8 usbepe Meway A83 BUAS 33KYNYBaHE H3 PEKNBMHO BpeMe - C
UeH3 Ha pelTUHr TOYKB UNU UEH3 Ha U3NbYB3HE.

Mpu 33KYNYBaHe Ype3 UeHa Ha pelTUHr TOYKU, A0CTABAHETO UM Ce rapaHTupa Ha 100% 33
BCUYKU peKNSMHU  dopMU, C  U3KAKOYeHUE H3  NPOAYKTOBO  MO3ULUCHUPSHE.
UHchopMauuaTa 38 pelTuHrU U MOHUTOPUHI We Ce 0T4yuTa cnpaMo AaHHuTe Ha [APH
AyaueHc MexbpMeHT bbArapus AU Apyra cucTeMa, NocoyeHa ot TSH.

(3paHUUATa Ha peUTUHr TOYKU e B CcuAa caMo KoraTo TSH ussbpwea aeTalHoTo
NA3HUPaHe MO AHU, Y8COBU NMOACU U nporpamu. TSH pasnpeaens naaHupaHUS ioaxer Ha
KNUBHTA N0 KaHBNU CNPAMO ULNesaTa rpyna Ha KNUBHTS U TOB3 HA KOs OT TPUTE OCHOBHU
8UAUTOPUU KOPecnoHAuPa. [apaHTUpaHUTE PeUTUHM TOYKU MO KaHANU U Uenesu rpynu ce
0698988T NPU NYBAUKYBBHETO HA MECRYHUTE TapudU.

Mpu 33KYNYBaHE 4Ype3 UBHB Ha U3NbYBAHE, KNUBHTUTE MOraT A3 U3BUPST KOHKPETHU
KHaNU U NpeaasaHus Hes orpsHuYeHUe B8 6p0s UM, KATO NpU TaKUBa KAMNBHUU He ce
rapaHTUPaT PelTUHr TOYKU.

u Npu AB3aTa Ha4YUH3 H3 KYnysaHe, Cnedsa A3 Ce H3YUCAAT PasnuvHUTe HOECDUHUBHTU,
H3AUEHKU U AO0NbAHUTeNHU T3KCU, OMUCBHU B HICTOAWST3 NOMNUTUKS, KbAeTo Te Ca
npunoHuMuU. KaueHTuTe MOraT 8 N0N3B3T BCUYKU BUAOBE OTCTBNKU, ONUCAHU B
H3CTOAWATa NOAUTUKS, 3K0 OTrOB3PAT H3 YCNOBUAT3 33 NOSMA3B3HETO UM.

1

General Principles

The below conditions apply to all TV channels, which advertising time is sold by TSH -
Discovery Channel, TLC, 1, Travel Channel, HGTV, Eurosport 1, Cartoon MNetwork, Cartoonito,
Nickelodeon, Nick Jr, Nicktoons, Histary Channel, Viasat Explore, Viasat History, TV 1000,
Duck TV, BG On Rir and any other TV channel that may be added.

Clients can choose between two types of buying advertising time - price per rating point
or price per spot.

When buying rating points, their delivery is guaranteed 100% for all advertising forms,
except for product placement activities. The ratings and monitaring data will be delivered
by GARB Audience Measurement Bulgaria or other system, specified by TSH.

The rating points guarantee is valid only when TSH is responsible for the detailed
planning per days, time slots and programs. TSH allocates the Clients’ budget based on
client's specific target group and to which of the three base audiences it corresponds.
The rating points guarantees per channel and per target groups are indicated in the
manthly rate cards.

When buying number of spots, clients can choose specific programs and channels
without limitations of their number. Mo rating guarantee is done for such campaigns.

For bath ways of buying, all coefficients, surcharges or additional fees described in the
present Sales Policy should be applied, wherever applicable. The clients can use all the
discounts described in the present Sales Palicy if they accept and observe the terms of

their acquisition.
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bpYTHU UEHU Ha U3NbyBaHe

KaHan
Channel

Discovery Channel

Nickelodeon

Travel Channel

Bb8 BCeku 0T NPeanaraHuTe KaHaNU Moxe 43 HbAaT 33KyneHu oTaenHu
U3/TbYBBHUA B KOHKPETHU MPOrpamu, cnpamo 6a30suTe BPYTHU UEHU B
rOpHaTa Tabnuua. HAMa orpaHudeHUe 33 BP0 33KYNeHU U3MbYB3HUA
Usu 6pos U3N0N3B3HU KaHasU.

[pu 33KYNYBaHE N0 rOPHUTE UEHU HE Ce rapaHTUpaT PelTuHr TOYKU.

UeHuTe ce UHaNU3UPST Cred HaYUCANB3HE HA BCUYKU NPUAOMUMU
KoeUUUBHTU, H3AUBHKU U OTCTbIKU, ONUCBHU 8 HACTOAWATA MOAUTUKE.

TSH cu 3ama38a NpaBoTo A8 0098RB3 P33UYHU UEHU OT ropHUTE 33
CMeuuanHU NPOrpaMu B U3BP3HU KaHaNU Npes roduHaTa.

1

History Channel

Gross costs per spot

UeHa 38 30"
30" Price

Viasat Explore

Hosu KaHanu

Viasat History New channels

A single spot to be aired in a specific program can be bought in all
channels according to the prices in the above table. There are no
limitations for the number of airings to be bought as well as for the
number of channels used.

No rating points guarantees are made for such airings.

The prices are finalized after calculating all applicable coefficients,
surcharges and discounts, described in the present Sales Palicy,

TSH has the right to announce different prices from the abave for
special programs in selected channels in the course of the year.
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resateshosse DPYTHU UEHU 38 PeUTUHI TOYKa

A18-49 A18-59

Uenesa rpyna Target Group F 25-b4

bpytHa UPT  Gross CpP

Gross cost per rating point

F 25-59 M 18-49 M 18-59 A 25-54 A 15-64

TSH onpegens ropHuTe 63308U OPYTHU UEHU H3
PEUTUHI TOYK3 H3 PeknaMHUTe U3nbusaHus. LeHuTe
ule 6baaT NPUNBraHU KbM r3paHTUPaHUTE PeUTUHT
TOYKU 33 BCAKO eAHO NPeaaBaHe 0T TapudaTa cref
H3UYUCNABAHE H3 BCUYKU MPUNOMUMU KORMUUUEHTU,
H3UEHKU U OTCTBbMKU, OMUCBHU B HACTOAWATA
NOUTUKA. [3p3HTUPaHUTE PeUTUHr TOYKU We bbaaT
0N0BECTAB3HU 33 BCEKU MeCceu OT roquHaTa, Hal-
KbCHO e/H3 CeAMUU3 NPeau H3Yas0To H3 MEeceua.

1

TSH defines the above base gross costs per rating
point of the advertising spots. The CpPs will be
applied to the guaranteed rating points for each
program in the Rate card after calculating all
applicable coefficients, surcharges and discounts
described in the present Sales Policy. The
guaranteed rating points will be published each
month latest one week before the beginning of the
month.

]
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Beuuku MuH Makc eHu
ALl Min Max FEMALE
Discovery Channe 1% 35% Discovery Channel

r

Channels Distribution by Audience

TLC 5% 25% TLC

D 5% 25% D

Eurosport 3% 15% Eurosport
Travel Channel 2% 10% Travel Channel

HGTV 6% 30% HGTV

Cartoon Network 4% 20% Cartoon Network

Cartoonito 2% 10% Cartoonito

Nickelodeon 4% 20% Nickelodeon

Nick Jr. 4% 20% Nick Jr.

Nicktoons 2% 10% Nicktoons

History Channel 4% 20% History Channel

Viasat Explore 4% 20% Viasat Explore

Viasat History 4% 20% Viasat Histary

V1000 4% 20% V1000

Duck TV 2% 10% Duck TV

MuH Makc Mbxe MuH Makc
Min May MALE Min May
6% 30% Discovery Channel 8% 40%
6% 30% TLC 4% 20%
67 30% ID 4% 20%
1% 5% Eurosport 5% 25%
2% 10% Travel Channel 2% 10%
6% 30% HGTV 5% 25%
5 25% Cartoon Network 3% 15%
3% 15% Cartoonito 1% 5%
5% 25% Nickelodeon 3% 15%
5% 25% Nick Jr. 3% 15%
3% 15% Nicktoons 1% 5%
4% 20% History Channel 5% 25%
4% 20% Viasat Explore 4% 20%
4% 20% Viasat History 5% 25%
4% 20% TV 1000 5% 25%
3% 15% Duck TV 1% 5%

New Channels 4% 20% New Channels

5% 25% New Channels 4% 20%

86 On Air 4% 20% 86 On Air

3% 15% 86 On Air 5% 25%

TSH pasnpenens bloaxera N0 KaHanu CNPAMO UeNesata rpyna Ha KAUEHT3 U
T0B3 H3 KOR OCHOBH3 8YauTOpUS OTroBapA. TOYHOTO pa3npeaesncHue Cce
(DUHaNU3UP3 C KNUEHTS, KATO TO TPSOBE 43 € CbobPa3eHo C NOcoYeHUTe Mno-
rope rpaHuuu.

1

TSH allocates the Clients” budget in the channels based on the client's specific
target group and to which base audience it corresponds. The eract channel
distribution is finalized with the client and it should be in line with the limits

shown above.
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BbpRy 18313 BUA3 UEHU — 33 PEUTUHI TOYK3 U 33 U3NbYBAHE,
Ce Ha4UCNNBAT YETUPU BUAB KOBDUUUEHTU:

[palM-TalM KoeuUUEHTU - 63308UTE UEHU €3 U3YuCneHu
Npu Usnon3saHe Ha a0 50% ot bogketa 8 [IpalimM-TalMm. [lpu
P33/UYEH MPOUEHT Ce U3M03B3T KOe@UUUEHTUTE, OMUC3HU
No-Ha0Ny.

MeceyHu KOoeUUUEHTU — Ha4uCcAssaT Cce CrnpaMo Meceus, 8
KOUTO Wle Ce U3NbYaT PeKnaMHuUTe (hopMu.

KoeduuUeHTU 33 AbMKUHE — HAYuUCN|saT Cce Cnpsamo
[bMUHATA H3 PEKNBMHOTO U3MbYBaHe

KoeduuueHtu 33 AP copMu - usnon3eatr ce npu
3TePHATUBHUTE  PEKMBMHU  (DOPMU  CMIPAMO  KOHKPETHUS
(opmaT, KoUTo Ule ce U3non3ea

HagueHku - u3nonsear ce Mnpu efaHue 33 raPaHTUPaHe Ha
I'IdeJBpBHU,UGJ'IHO Mo3UUUOHUPaHe unu npu Hanuyue Ha
CbBMECTH3 peKsaMa C Apyr KAUeHT.

1

Coefficients r

For both types of pricing, four types of coefficients are
applied:

Prime Time coefficients - the base prices are calculated for
budgets distributed up to 50% in Prime time. If another
percentage will be used, the below described coefficients
should be used.

Monthly coefficients - they are applied according to the
month in which the advertising will be aired.

Length coefficients - applied on the standard advertising
spot according to its length.

AR Forms coefficients - applied based on the specific
format that will be aired.

-

Surcharges - used when premium positioning is required or
co-advertising is present in the advertising form.

]
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[IpaliM-T3lM KoeUUUEHTU

Prime Time Coefficients

7 0T brogsera s (1T / % of the budget in PT

< 307

<40% <907

<60%

< 10% < 80% > 807

907

1207

1307 1407 1907

TSH npodssa pexnaMHOTO BpeMe Ha MPeacTasfBaHUTe
kaHanu cnpamo Mpatm Talim (NT) nosca, gedurupaH ot 17:00 -
01:00.

Bcuyku pernamHU bs10Kose Npeau u 8 onpesaesneHo npeassaHe
Ce aCcoUUUpPaT CbC CbOTBETHOTO NpeaasaHe. Ako Ha4aNoTo unu
KP3AT H3 NpeassaHe Ca Ha rPaHUUATE Meday 183 Yacosu
NOSCU, BCUYKU PeKNaMHU b10KoBe, 3COUUUPBHU C [18/1eHOTO
NpeaasaHe Ce CYUTaT 33 U3MbYyeHU B8 YacoBUS MOAC HA3
NPeaa3saHeTo, KbM KOBTO Ce YUCAU TO.

[OpHUTE KOBUUUBHTU Ce MpunaraT U KbM [183Ta BUA3 UEHU
CMPAMO NPOUEHTS OT BHoAM4eTa, UHBECTUPaH 8 [1paliM TalMm.

1

TSH sells the commercial time of the represented channels
based on the definition of the Prime-Time (PT) slot - 17:00 -
01:00.

All commercial breaks before and in a respective program are
associated with this program. If the beginning/end of 3
program is on the verge of any of the time zones, all
associated breaks to the program are considered as aired in
the time zone of the program.

The above coefficients are applied to the both price types,
according to the budget investment in Prime Time.
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(Des
Feb
15%

\EN
May
135%

Meceu fAHY
Jan

Ungexsc/ Index | 90%

Map
Mar
130%

Anp
Apr
15574

Month

1307 | 115% | 0% | 130% | 1407% | 1407 | 1357%

TSH onpegens ropHaTa Ckana 33 U3YUCANB3HE HI

UEHUTE Ha PersiaMHUTE U3/b4BaHUA Mpe3d roAuHaTe.

CkanaTa e eaHsKkBa 33 BCEKU OT TeseBUSUOHHUTE
KaHaNU, MNPeaMeT Ha HACTOAWaTa MonuTuka 33
NpoaaHou.
KoemuuUeHTUTe Ce NPunaraT U KbM 18373 BUAS UEHU -
H3 peUTUHr TOYK3 U H3 U3MbYBaHe, Cnopea Meceua Ha
U3bYBaHE.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on both type of prices -

the base gross cost per rating point and to the spot
price, for the respective month of airing.

]
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HoeduuueHTU 38 AbMKUHA

r

Price for: Equals to:

Length coefficients

5" cnot 50% 0T UeHa 38 30" 35" cnot | 120% o1 ueHa 33 30" 5" spot 50% x 30" price 35" spot 1207 1 30" price
10" cnot | 60% o1 ueHa 33 30 40" cnot | 140% ot ueHa 33 30" 10" spot 60% % 30" price 40" spot 140% & 30" price
15" cnot | 80% o1 ueHa 33 30 45" cnot | 160% ot ueHa 33 30" 15" spot 80% & 30" price 45" spot 160% & 30" price
20" cnot | 85% o1 ueHa 33 30" 50" cnot | 180% ot ueHa 33 30" 20" spot 85% r 30" price 50" spot 180% » 30" price
25" cnot | 95% ot ueHa 33 30" 55" cnot | 200% ot ueHa 33 30" 25" spot 95% & 30" price 55" spot 2007 % 30" price
30" cnot | 100% ot ueHa 38 30" 60" cnot | 220% o1 uena 33 30" 30" spot 100% x 30" price 60" spot 220% 1 30" price

TSH onpegens ropHaTa CKana 38 U3YUCANBBHE H3 UEHUTE HA
PEKNBMHUTE U3/bYB3HUS, KOUTO €3 KpPaTHU Ha 5. Ckanata e
e4HAKBS 33 BCEKU OT TeseBUSUOHHUTE KaHanu, npeamer Ha
HaCTOAWATa MONUTUK3 38 Mnpogadbu. Cnotosete ¢ MeauHHU
ABMKUHU [MUHUMYM 3 CeKYHAU) Ce SBKPbINABAT KAKTO Creass:
338bpWweawiuTe Ha 1,2, 6 U 7 - KbM N0 HUCKAT, 8 H3 3, 4, 8 u 9 -
KbM N0-BUCOKETA CTOUHOCT.

33 cnotose, No-abnru o1 B0, Koe(UUUEBHTHT Ce U34UCAABa KaTo
cbop ot 60" naoc 0CTEBAWIUTE CEKUYHAU A0 UANATa AbMKUHA
(Hanpumep: 75" = 60" + 15", 220% + 80% = 300%).

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Sales Policy. The prices of spots
with different lengths (minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1, 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For spots longer than 60", the coefficient is calculated as the sum
of 60" plus the rest of the seconds (Example: 75" = 60" + 15", 220%

+80% = 300%).
=
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HoeduuueHTu 33 AP hopmu

r

AA Forms Coefficients

Bua hopma e H,,bM e [bmuHa 8 CeKyHau AA Forms v to.SV] Length in seconds
33 30" cnot spot price
CnOHCOPCKU 38CT8BKU 140% I+7 Sponsorship tags 140% I'+T
bpaHAUP3HA WaNKa pPeKnama 140% g +§’ Branded Break Bumpers 140% bikaol
T80pYeCKa Uen 140% 30" Smart ldeas 140% 30"
bpaHaupaH cnot 140% Cnopea AbMKUHATS Ha CNOTa |dent Commercial 140% Acc. To Client's spot length
Bbnpoc/ Orosop 170% 10" +10" Break Heepers 170% 10" +10"
Peknamer unm 810% 180" Commercial Vignette 810% 180"
HopusoHTanHa GopmMa 100% 10" Cut-in 100% 10"
BepTukanHa hopMa 100% 10" Skyscraper 100% 0
Hopus. + BepT. hopMa 150% 10" Content split 150% 10"
lpoayKT0B0 NO3UUUOHUP3HE 300% Cnopes CbAbPMBHUETO Product placement 300% Content depending
CnoHCOPCTBO HA KaHan 10% 15" Channel Sponsorship 10% 15"

TSH onpegens ropHaTa CKaNa 33 U3YUCAAB3HE H3 UEHUTE Ha
aNTepHATUBHU peknamMHu dopMu. CkanaTa e efHaKBa 33 BCEKU OT
TeNeBUSUOHHUTE K3HAAU, NpeaMeT Ha HACTOAWETa MNOAUTUKS 33
npoasou.

33 (OPMU, P33NUYHU OT rOPHUTE, MOMe (18 Ce O0ObpHEeTe KbM
npeacTasuten Ha TSH. BbamMoHO € He BCUYKU (OPMU A3 C3 HANUYHU
33 U3MbYB3HE BbB BCUYKU NPEACTBAHU K3H3AU - 33 NoBeYe
UHCOPMaUUS MOXe A3 Ce 0bpbulaTe KbM TSH.

1

TSH defines the abave scale for calculating the prices of the alternative
advertising forms. The scale is equal for each of the channels subject
to the present Sales Policy,.

For length coefficient different than the above, please check with TSH
representative. It is possible not all of the above forms to be eligible for
airing in all represented channels - please check for further information

with TSH.
=
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Usbop Ha bok 20% Break choice 20%
[bpBa/nocneaHa nosuuus 8 610K 407 First/last in break 407
Bropa/npeanocneaHa nosuuus 8 600k 30% Second/before last in break 30%
Tpera no3uuus 8 6ok 20% Third in break 20%
Usbop Ha B10K + nosuuus Cyma 0T gseTe Break choice + position Sum of the two

[TbpBa U NocneaHa nosuuus 8 baok 457+4574 Fisrt and Last in Break 457+457%
TaHAEMHO U3bYyBaHe 8 HNOK 0% Tandem spots in one break 207"

CbBMECTHA peknaMa 10 40% Co-advertising up to 40%
KomMbUHUP3H3 pernamMa 80% Combined advertising 80%

" BbPRY UEHaTa Ha BTOPUS CNOT * applied on the second spot price

B cayyal, e KNUBHTBLT Menae 13 KYNU KOHKPETEH pexnameH 010k uau nosuuus 8 In case a client wants to buy a certain advertising break or a position in such, the
B110K, Ce NpunaraT ropHUTE H8AUBHKU. above surcharges are applied.

HaaueHka 38 CbBMECTHS PeKNamMa Ce Mpuara Koreto 8 MaTepuana npucketss  Co-advertising surcharge is applied if 8 brand of another client is presented in the
M3PK3 H3 APYr KNUEHT 8 A0 30% 0T AbMKUHATA. commercial material in up to 30% of its length.

HaaueHka 33 KOMBUHUpPSHa peknaMa Ce Mpunara KoraTo nmpucketsueto H3 apyr  Combined advertising surcharge is applied when the presence of an additional client
KAUEHT B MaTepuana e B Haa 30% 0T AbMKUHATA. is in mare than 30% of the material's length.
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OTcTHNKU

PexnamoaaTenuTe U pekngMHUTE areHuuy, KOUTO UMAT 0rosap 33
U3/1bYBBHE H3 TesIeBU3UOHHU TbProBCKU CbobuleHus ¢ TSH, Morat
13 Ce B8b3N0M3BAT 0T NPEASIONKEHUTE NO-HATTbK OTCTLNKU MPU
NPUEMaHe U Cna3saHe H3 YC0BUATE 33 TAXHOTO MPeaoCcTaBaHe.
PeknaMHuTe areHUuUU MOraT 48 NOEMAaT rapaHuuu U A3 Noanucsat
£10r0BOPU OT UMETO H3 CBOUTE K/UBHTU, 3KO C3 NpPedBapuTesnHo
0BM3CTEHU 33 T0B3 U B8 P3MKUTE H3 MPEAOCTaBEHUTE UM
NpasoMoWUA.

[peqocTaBAHeTO U N0NYY3BBHETO, H3 KOSTO U 13 e 0T u3bpoeHuTe
OTCTBNKU, HE e MPeasapuTeNiHo YCNoBUE 33 CKAKYB3AHE H3
£10r0B0P 33 U3MbYBAHE H3 THProBCKU CHOBUIEHUS.

Bcuyku U3M0N3B3HU OTCTBNKU C USKAKYEHUE Ha KPOC-MeaulHaTa
OTCTBMNKE Ce CYMUPAT U OBWUST MPOUEHT Ce Mpunara Bbpry
CbOTBETHUS BUA DPYTH3 UeH3 - 33 PeUTUHr TOYK3 Uu 33
U3/bYBaHE.

Kpoc-MequlHaTa  OTCTBMKE CE  HBYUCANB3 BbPKY HETHATS
UEH3 Cned NpunaraHe Ha CyYMaTa 0T BCUYKU OCTEHAMU OTCTHKU.

1

Discounts r

Advertisers and advertising agencies who have signed a contract
for broadcasting of TV commercial communications with TSH may
be granted the discounts described onward if they accept and
observe the terms for discount acquisition. The advertising
agencies can make guarantees and sign contracts on behalf of
their clients in case they are authorized in advance for doing this
and within the provided powers.

-

Granting and obtaining any of the described discounts is not a
precondition for the conclusion of 8 contract for broadcasting of
TV commercial communications.

All discounts used except for the cross-media are summed up and
the total percentage is applied to the gross price used - per rating
point or per spot.

The cross-media discount is applied on the net price after applying
the sum of all the other discount.
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OTCcTBHNKU

loauweH KymynatuseH Het 0bem/ Annual Cumulative net volume

Discounts

foguweH Hetex 06em Ha knuent/ Annual Net Client Volume

Han/ Over Orcrbnka/ Discount Han/ Over Orcrbnka/ Discount Hag/ Over Orcrbnka/ Discount Hag/ Over Orcrbnka/ Discount
16800 | 315000 9% 4500 [ 000 9%

23000 2% 470000 10% 1600 2% 157000 10%

32000 3% 703000 1% 12000 R 220000 1%

45000 4% 1052000 12% 18000 4% 310000 12%

66,000 5% 1576000 13% 21000 5% 435000 1%

97000 6% 2360000 14% 38000 6% 610,000 4%

143000 1% 3540000 15% 55000 1% 855000 5%

212000 8% 78000 8%

OTcTbNKa 33 KYMynaTuseH obeM - NpeaocTass ce cpeuly rapaHTupaHe Ha roaulleH
0bem 33 KaHanute, npeanaraHu ot TSH 33 nepuoda 1 aHyspu - 31 gexemspu 2024.
HeTHusT OloaeT e paBeH Ha CYMaTa OT BCUYKU CHEMU H3 U3NbYB3HE, 333BEHU U
U3NbYeHU B Te3U KaHanu 33 2024 r, caed HaYUCAABAHE HY OTCTHMKL.

HDU f3P3HTUP3HE H3 NO-BUCOK 06eM, No-BUCOKATa OTCTBMKA BAU33 B CUNG OT MECEU3 H3
NUCMEHOTO 3PaHTUPaHe bes a3 ce Npasu npeusyucnnsaHe Ha 3aaskUTe OT NpegHuTe
Meceuu.

ﬂpU HEeU3Nb/IHeHUE H3 3P3HTUP3HUA brogker B KP3aA H3 r0AuHaTs, OTCTbMNKAT3 Ce
npeusyucnnga CnpamMo peasiHo NoCTUrHaTuA 06eM Ha areHuuATa.

01cTbNKD 33 06EM H3 KAUGHT — BCUYKU JCNosuUA 33 0TA3B3HE H3 rOPH3Ta OTCTBNK3 C3
B CUNG, HO Ce 0T4UTa 06eMa Ha UHAuUBuUAYaneH KNUeHT.

[lBeTe OTCTBMKU He Ce U3KAKYBAT B33UMHO U MOraT A3 Ce N0A38aT eH0BPEeMEeHHO npu
U3MbsHeHUe Ha YCNOoBUATI 33 0TA3B3HETO UM.

1

Cumulative Volume Discount - it is granted according to the guaranteed net budget for
the channels, represented from TSH for the period Jan 15t - Dec 315t 2024. The net budget
is equal to the sum of all schemes, ordered and broadcasted in these channels in 2024
after deducting all applicable discounts.

If 3 higher volume is guaranteed, the higher discount is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the
volume discount will be recalculated according to the actually achieved budget of the
agency.

Client Volume Discount - all conditions for granting the discount from the above are
valid but the volume of an individual client is calculated.

The discounts are not excluding one another and can be used simultaneously if the
conditions for granting them are kept.
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OTCTHNKU

Discounts

HereH pbeT OtcTbnKa ABaHCOBO NnalLlaHe OtcTbnKae P3HHO 10r0BaPsSHE OtcTbnKa
Net Growth Discount Advance Payment Discount Early negotiating Discount
New Client 6% Ha kamMnaHus/ Campaign 2% 30 .11. 2025 12/
8% 6% foguwHo/ Annual 4% 29 .12 2023 9%
16% 1% 31.01. 2024 5%
32% 8%
48% 10%

OTcTbNKA 33 PBCT B 06EM3 — NPEAOCTIBA Ce Ha KAUGHTU, KOUTO reHepuPaT PbCT 8
HETHaTa UHBeCTUUUS 33 2024r cnpamo 2023r 33 BCUYKU KBH3MU, NPEACTBAHU OT
TSH. Mpu gocTuraHe/rapaHTUPaHE H3 NO-BUCOK PBLCT, NO-BUCOKAT OTCTLNKA BU33 B
CUN3 OT MECeUd Ha rapaHTUPaHeTO/NOCTUr3HeTO He3 NPeu3YUCNBaHe Ha NPear0aHU
3398KU. AKO rBPBHTUPBHUAT PBCT HE € 0CTUTHAT B KP3S Ha rOAUHATS, OTCTLNKATA Ce
NPeus4ucnNBa CNPAMO PeaNHO NOCTUrHATUS 0beM.

OTcTbNKA 38 NpeannauldHe - npeaocTsss ce 33 1007 38aHCOBO NPeannauleHe Ha
KEMNBHUS UAU Ha rapaHTUPaHUS rogulleH brogeT 8 cpok 40 2 paboTHU AHU npeau
Ha4aN0TO H3 KAMM3HUATA. AKO KAUEHTBT UM3 NPeAuWHU 33038eHU MABULBHUS,
0TCTBNK3TA He MOMe A3 Obae HaYUCAEHS, A0PU 43 UM HANPaBeHo NpeannaliaHe.
MBI 358 HOBU KAUBHTU 33abAMUTENHO Ce Npasu 100% npeannauwlaHe.

OtcTbnKa 33 P38HHO A0rosapaHe - NPeaocTaBa Ce Ha KAUBHTU, KOUTO noanuuwat
r0AauWHO cnopasymeHue 8 noco4eHUTe CPOKOBE.

1

Net Growth Discount - it is granted to clients who generates growth in the net
investment for 2024 vs 2023 for all channels, represented by TSH. If 3 higher growth
is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the guaranteed
growth is not reached, the discount is recalculated according to the actually
achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days before the campaign start. If the client
has previous delayed payments the discount is not granted even if the prepayment
is done on time.

NB! New clients should prepay 100% in any case.

Early Negotiating Discount - it is granted to clientc who sign an annual agreement

in the respective deadlines.
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AP biomker cnpamo obuwus OTCTBAKS
Discount

AR Budget vs Total

[loHe/ At Least 10% 6%
[loHe/ At Least 15% 8%
[oHe/ At Least 20% 10%

Otctbnka 38 AP hopMu - npeaocTass ce Ha KAUEHTU,

KOUTO U3M0N3B38T YaCT OT DHAMETd CU 33 3A1TEPHATUBHU
MOpPMU Ha peknama. OTCTLNKATS Ce NPeaocTass KakTo Ha
KaMM3HUS, T3K8 U H3 roAUWH3 0333 NpU H3NUYUe H3
r8paHUUS 33 UHBecTuuus 8 AP dopmMu 0T roguwHus
BIOAMET H3 KAUBHTA.

KynysaHe Ha cnoTOBE - NPeAOCTaBA Ce H3 KAUEHTU,
KOUTO U3N0N383T DPYTHUTE UEHU H3 U3bYB3HE.

OTCTBNKA
Discount

HynysaHe Ha cnoTtose

Spot Buying
bes rapaHuUS Ha PeUTUHr

o rating guarantee

AA Forms Discount - it is granted to clients who invest a
certain part of their budget in AA forms. The discount can
be used on 8 campaign basis as well as through the year
if there is a8 guarantee for AR forms budget from the
client's annual budget.

Spot Buying Discount - it is granted to clients who use
the gross prices per spot.
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Number of channels Discount
[loHe/ At Least 12 10%
[loHe/ At Least 1h 15%

[lakeTHa OTCTbMKA - NPeAOCTaBS Ce H3 KAUEHTU, KOUTO N0N3BaT
onpeaeneH 6poll kaHaNU 0T NPeACcTaBNABaHUTE TaKUB3 0T TSH.

Kpoc MeauliHa OTCTLNK3 - NPE0CT3BA Ce Ha KIUBHTU, KOUTO
r9paHTUPaT HetHa umsectuuus 8 The Web House (TWH) u/unu
Rakuten TV 8 onpeaened pasMep Haf rapaHTUPaHUS DHOAMET B
TSH. Hayucnssa ce 8bpRY HETHATS CTOUHOCT Cred HAYUCNABaHE Ha
CYMaTa Ha BCUYKU OCTBH3AU OTCTHKU.

Kpoc meguu (% Han TB)  OTcTbNKS
Cross Media (% over TV} Discount
[loHe/ At Least 107 27
[loHe/ At Least 207 >4, "

* Mo aorosapsHe, HO He nogeye oT 6%
* Upon negotiation, but not more than 6%

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

Cross Media Discount - it is granted to clients, who guarantee an
investment in The Web House (TWH) and/or Rakuten TV equal to 3
certain percentage above the guaranteed budget in TSH. It is
applied on the net amount after applying the sum of all other

discounts.



N

SH

wesmaase JJOMbAHUTENHU TaKCU

[lonbAHUTeHU TaKCU HagueHka Additional Fees Surcharge

Additional Fees

r

EKCNPEeCHO 339B8583HE/0TMAHA H3 CHEM3 120 n8 Urgent order/canceling of a campaign 120 BGN
3K bCHEHUR NPU NOA3BAHE HA MaTepuas 120 n8 Late submission of 8 material 120 BGN
Pa31uYH3 AbMUH3 H3 MaTEpUaNa” 120 n8 Different length of 8 material” 120 BGN
OTMAH3 Ha U3NBYBBHUSA Cried COOKS 33 337BKU 100%™ Cancelling of airings after the deadline 100%™

* 0T N0ABALHATA B 339BKAT

** 0T HETHATa CTOUHOCT 33 AHUTE U3BbLH CPOK

B cngqan Ha N0AaBaHe UNuU 0TMAHS Ha 33ABKU UMU U3MBbYBIHUA

U3BbH onpegeneHue COOK0ose Ce NPUNarat ropHUTe Takcu.

1

* than the one submitted in the order

* of the net value for the days outside deadlines

In case of ordering/ cancelling of campaigns or material outside

the set deadlines the above fees are applied.

-
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Bcuyku cymu, nmocoyeHu B HacToawats nonutuka ca 8 All amounts in the present Sales Palicy are in Bulgarian levs
bbarapcku nesa u bes skoyeH fAfIC. and without VAT.

Bcuyku nnauwlaHUs 33 3398EHU U U3NbYeHU kamnaHuu cnedsa Al payments for ordered and aired campaigns should be
013 DbaaT HanpaseHU B CPOK A0 S0 aHU cnea usgasaHe Ha  made up to 30 days after issuing the invoices.

(pakTypa.

HactoswaTa nonutuka Ha TSH e sanuaHa 38 usnata 2024r. u  The Sales Policy is valid for the whole 2024 and it arranges
ypeaa YcnosuaTa 33 TbProsckute cbobuleHus, usnbyeHu 8 the conditions for airings of commercial materials in the
P3MKUTe H3 roauHaTa. Ta MoMe 13 bbae npoMeHeHa ¢ 19 aHU  course of the year. It can be changed with 15 days notice and

npeaussecTue U ule bbae 0nosecTeHa Ha calta Ha TSH. it will be announced on the web site of TSH.
KoHTaKTU: Contacts:

Cetinc Hayc 001 Sales House Ltd

Cocbus 1527 Sofia 1927

Yn. Manaliot Bonos 1, et. 4 1 Panayot Volov str, fl. 4
www.saleshouse.bg www.saleshouse.bg

sales@saleshouse.bg sales@saleshouse.bg

— J
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